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Farmer’s Grandson is three locations in one: a c-store, a restaurant
and a speakeasy bar.

CHANGING PERCEPTIONS
After a few additions, one owner got customers to come to
his c-store for dates and dinners
There’s big news in Eagan, Minnesota: The Minnesota Vikings will
be moving the team’s training camp to the city of 66,000 by 2018.
Fans will soon begin to flock to Eagan to see the football team prepare for the season, and Tony Donatell, owner of the local Farmer’s
Grandson convenience store, is ready.
Farmer’s Grandson began in 2009 when Donatell took over an existing store with a limited food program.

(continued on page 4)

Happy Halloween everyone,

Tis the season for scary movies, ghosts, goblins and city council
members. Just like a bad horror flick, once you have seen one
Friday the 13th, you can say you have seen them all! A sequel of
events happening and as always, you know the outcome in the
end. The brave boyfriend saves the good- looking girlfriend
while rest of the cast is prime bait for the ever scary, Jason
Voorhees.
Some city council members will tell you the truth in how they
perceive they will vote on an ordinance and some will hide behind that charming hockey mask Jason wore in the Friday the
13th movies. Or… no matter how fast you run, they always get
you as panic sets in.
The St. Paul City council voted this week to pass an ordinance
to ban Menthol cigarettes and flavored moist smokeless tobacco
in Convenience stores which will take effect November 1, 2018.
As a late amendment to the ordinance such as Minneapolis,
smoke shops and liquor stores are exempt from the ordinance.
Once again, we have seen this ending.
This brings up an interesting set of events. Now is the time to
seek state Preemption at the state capitol. Time to turn back
what the goblins and ghouls at city council have done to us and
our industry. This will be an uphill battle, but I think we can
win this one. Will take some negotiating with the Governor.
As for local ordinance’s, you never know the next time you will
be tricked, but I can guarantee, you will never be treated.
Be safe out there!
Lance
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(Thankfully, he had worked for a c-store chain right out of college where he learned the ropes and was both a store
and district manager.) Family members and a friend invested in Farmer’s Grandson so he was able to purchase inventory. The c-store is located in a large strip mall as well, which has offered opportunity for expansion. “It’s how
we’ve been able to grow,” Donatell said.
A Restaurant That Sells Gas
Once his store was up and running, Donatell realized it needed a different name, so the store became the Lone Oak
Market. It soon became apparent, however, that it was not a market. “We didn't have any luck with groceries.
People would come in and get excited about the made-to-order food. So, we transitioned from a gas station that
sells food to a restaurant that sells gas-but we still sell a million gallons of gas a year,” he said.

Minnesota Petroleum Service
www.mnpetro.com

24 Hour
Emergency
Service

24 Hour
Emergency
Service

Proudly Servicing All Your Petroleum Handling Equipment Needs.

RubyCi
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Minnesota Petroleum Service
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Five years later the store’s name was changed to Farmer’s Grandson Eatery. “It was always difficult to explain to
people that the gas station had some of the best food in town so we chose a name that was more about the food.
Most people refer to us as ‘The Eatery’ now.” he said.
But where did the name Farmer’s Grandson come from? Donatell’s grandfather started farming in 1917; he had a
small herd of cows. His mother grew up milking and feeding cows. As a boy, Donatell watched his grandmother
in the kitchen. “I remember watching her hand-patty hamburgers and cook fresh-cut fries with the skins still on
them. These cooking techniques and family recipes were used in developing our menu,” he said.
And it is a giant menu, Donatell boasts. “People come here five days a week. They come because there is so much
variety. They can get different things each day,” he said. The mainstays are burgers and sandwiches, but from
11:00 am to 2:00 pm, the hot case (buffet) is the customers’ focus. The food is prepared the same way it was done
on his grandparents’ farm: “It’s all made from scratch. Mashed potatoes, mac and cheese and the meatloaf are all
made by hand.”
Food sales are split pretty evenly. “A third of the total sales are burgers and barbecue sandwiches. Pizza by the
slice, gyros, Cubans and hoagie-style sandwiches account for another third, “ said Donatell. The hot case (buffet
served by staff) accounts for the rest of the sales. Fried chicken and meatloaf are popular. Getting people in and
out is also important for customers who have a limited time for lunch. At Farmer’s Grandson, the food is servied
quickly and the line keeps moving.
Reinvestment
Donatell admits he’s not the cheapest c-store in the area. “we sell our drinks for more than our competitors, but
we pay our employees more.” Cigarettes cost more here as well, “We used to sell cigarettes at the state minimum,
running promotions, etc., but it never made much difference. Today, we sell cigarettes higher than state minimum
and competitors sell for less, but the profit is reinvested back into the business and that money comes back,” he
said.
Burgers & Bottles
Lunch was always a busy time for the store, but during the evening, the food business slowed down. “It’s hard to
get people to come to a c-store on a date or with a family for dinner,” Donatell observed. “We had a the deli open
at night in the c-store but it was quiet.” He knew there was a way to increase revenue so he seized the chance to
expand when the e-cig store next door closed. “We gutted the whole space and made it a restaurant with waitresses
and a bar. It all kind of fell together with guessing and learning along the way.” Burgers & Bottles restaurant was
born.
The c-store already had a full kitchen so it started to work double duty. Donatell said, “We used the same kitchen
for both places, but having the space separate allows the sale of cocktails, wine and full-service dining.” It’s working well. The c-store is busy at breakfast and lunch. Burgers & Bottles is busy at dinner.
Whiskey Bar
Then Donatell found a space behind the building where he thought a speakeasy-style bar might be fun. He opened
the Volstead House Whiskey bar, named for Congressman Andrew Volstead, whose name is associated with Prohibition.
Because the bar is speakeasy-style there’s no sign. A big red door in Burgers & Bottles leads to the bar. “There’s a
small plate menu [and] a couple of entrees, but it’s cocktail focused. It’s the nicest cocktail setting in Eagan. We
have mixologists and career professional bartenders. We take it very seriously,” he said.
It’s interesting,” Donatell observed about his three businesses. “I think we sell some gas because of our food program. People come in for lunch and they actually need gas.” By Al Hebert and NACS
MSSA Newsline - October 2017

5

Fewer 2017 Miles Per Vehicle
"Car and light truck 2017 total annual mileage will increase approximately 1.9%. This will mark the sixth consecutive year of light vehicle mileage growth."
"Nevertheless, miles travelled by the average light vehicle during 2017 will decline, according to Lang Marketings
latest projections. This will reverse a two-year string of higher annual mileage per light vehicle on U.S. roads."
Light Vehicle Annual Mileage Growth
Annual light vehicle total mileage on U.S. roads has recorded yearly gains since 2011, when light vehicle mileage
fell nearly 1%. Car and light truck total miles will record an estimated 1.9% increase during 2017, the sixth consecutive year of light vehicle annual mileage growth
Annual Miles Decline Per Light Vehicle
While total light vehicle mileage has recorded annual growth since 2011, the story is different for annual miles per
light vehicle.
While total mileage by light vehicles will average a 0.8% annual increase between 2007 and projected 2017 mileage, the number of cars and light trucks on U.S. roads will increase even faster.
As a result, the average car and light truck during 2017 will travel an estimated 298 fewer miles than during 2007,
according to Lang Marketing latest projections.
Ten-Year History of Miles Per Vehicle
Light vehicles averaged 10,730 miles during 2007. However, over the next six years, the typical car and light truck
in the U.S. diminished in annual mileage. Light vehicles averaged 10,340 miles in the U.S. during 2013, slipping to
10,322 miles the following year.
Two-Year Rebound
The average car and light truck increased its annual mileage during 2015, reaching 10,431 miles, the first major
gain in annual mileage per vehicle in five years.
Annual mileage by the average vehicle continued on the upswing, with cars and light trucks averaging 10,462
miles during 2106.
Despite this two-year gain, average miles per light vehicle was approximately 220 miles lower in 2016 than ten
years earlier, when the average car and light truck recorded 10,682 miles.
Lower Average Miles Per Vehicle During 2017
Lang Marketing expects the average car and light truck in the U.S. will travel approximately 10,432 miles during
2017, lower than last year, despite a projected 1.9% increase in total car and light truck mileage this year.
Although total light vehicle 2017 mileage will increase, the car and light truck population will climb at an even
faster pace during 2017. As a result, average mileage per light vehicle in the U.S. will decline this year.

Aftermarket Consequences
While high annual mileage per vehicle is generally positive for aftermarket product use, the per-vehicle mileage
decline projected for 2017 will not provide a serious downward pressure on aftermarket product volume.
While annual miles travelled by the typical car and light truck in the U.S. during 2017 will be approximately 3%
lower than ten years earlier, the average age of cars and light trucks will have increased more than 20% during this
ten-year span.
In other words, the small downturn in annual miles per average vehicle is more than offset by the significantly
larger increase in vehicle average age growth.
Although fewer miles will be travelled by the average light vehicle during 2017 than ten years ago, the miles in
2017 on an older light vehicle fleet will create more product use per mile than the mileage in 2007, which was travelled by a much younger mix of cars and light trucks.
(continued on next page)
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Six Major Takeaways
•

The average car and light truck in the U.S. travelled approximately 10,730 miles during 2007.

•

Annual miles travelled by the typical car and light truck in the U.S. diminished nearly 340 miles between 2007
and 2014.

•

While total light vehicle mileage will climb approximately 1.9% during 2017, Lang Marketing expects the average car and light truck will travel approximately 10,432 miles for the year, down 1% from 2016.

•

As a result of a strong increase in the 2017 vehicle population, the average miles per light vehicle in the U.S. will
decline during 2017, reversing a two-year string of increasing miles per vehicle.

•

The projected 2017 decline in miles per vehicle does not present a serious downward pressure on aftermarket
product use, since the average age of vehicles is climbing at a faster pace than the rate at which the average annual mileage per vehicle is declining.

•

While annual miles travelled by the typical car and light truck during 2017 will be approximately 3% lower than
ten years earlier, the average age of cars and light trucks will have increased more than 20%. Older vehicles use
more aftermarket products per mile than younger cars and light trucks.

For more information contact Jim Lang at jim.lang@langmarketing.com

Free TIM Training at AT Expo
Two sessions of free National Traffic Incident Management training will be offered at the American Towman Exposition in Baltimore, Maryland, on Nov. 17 and Nov. 19.
TIM training combats the dangers of careless drivers by positioning vehicles and signs strategically to protect those
on the scene. Towmen taking the class will not only learn how to help clear scenes faster, but also keep responders as
safe as possible.
Developed by the U.S. Department of Transportation Federal Highway Administration, the National TIM Responder
Training Program was developed by responders for responders. It is designed to promote consistent training of all
responders to achieve three objectives: responder safety; safe, quick clearance; and prompt, reliable, inter-operable
communications.
Two sessions of the TIM Responder Training course will be offered at the American Towman Exposition: one on
Friday, Nov. 17 from 8 a.m.-12 p.m., and one on Sunday, Nov. 19 from 9 a.m.-1 p.m.

No Spare in Almost 33% of 2017 Cars
According to a study by AAA, almost one-third of 2017 model vehicles don't come with a spare tire. "A lot of times,
you find vehicles that are not equipped at all with a spare tire," said JD Cooper, a tower with AAA Central Penn.
AAA says many automakers are ditching the spare tire because of EPA fuel efficiency standards. "Automakers are
trying to make the vehicles lighter, which in turn makes them more fuel efficient. Instead of having a spare tire, higher-end cars will have a run-flat tire," said Doni Lee Spiegel, public relations manager with AAA Central Penn. "Once
you don't have that spare tire, you're pretty much looking at the limitations of a tow," Cooper said as he replaced a
tire.
Source of both articles: American Towman
MSSA Newsline - October 2017
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What's Behind Amoco’s Return?
And the Three Markets that will get the Fuel Brand First

October 11, HOUSTON -- More than a decade after the Amoco fuel brand disappeared from the United States, it
appears the timing is right for its return.
This week, BP announced plans to reintroduce the Amoco fuel brand to the United States in select markets. The 105
-year-old fuel brand last appeared on U.S. street corners around 2000, after reaching more than 9,000 sites. Following its 1998 merger with Amoco, BP retired the Amoco brand and instead rolled out BP as its national fuel brand.
(See a complete timeline below.) Two decades later, Amoco is back with a fresh image and the potential for a new
chapter of growth.
“To me, new to BP, it was an obvious question to ask: Why not Amoco to help our BP-branded jobbers grow in the
market?” said Rick Altizer, who joined Houston-based BP as senior vice president of fuel sales and marketing for
North America in January after leading restaurant concepts and serving as chief brand officer for Mapco Express.
He also is the former head of retail marketing for Shell Oil Co.“It’s the right time to relaunch the brand,” he said.
As Altizer explained to CSP Daily News, while BP’s brand is strong and its customers loyal, its marketers wanted
more growth opportunities for certain market situations in which the BP fuel brand—now at 6,200 locations in the
United States—did not make sense.
“The marketplace is so crowded and competitive; there are lots of situations where we’d like to grow with our customers and there’d already be conflict sites across the corner, around the bend,” said Altizer. For example, say a
customer has two BP-branded sites and wants to convert a third, nearby location from a competing brand and continue to grow with BP.
“This just gives us a way to penetrate those very concentrated and crowded marketplaces, in this case with BP’s
Amoco,” said Altizer.
Room to grow

While Amoco would primarily be for existing BP marketers, it would not necessarily be limited to them. “We’re
looking at it as a way for our existing customer base in our existing markets to grow with BP,” Altizer said. “But if
there’s a new marketer or customer group, marketplace or geography, we’re also certainly open to that as well.”
Just as with its BP-branded sites, the quality and condition of a site’s real estate, fuel volumes, access and visibility
would all weigh in on the decision to brand to Amoco. The locations would offer all three grades of gasoline with
BP’s Invigorate additive and BP loyalty programs. BP has also updated the Amoco logo and forecourt imaging.
“We’re very excited about the refreshed torch and oval. It’s been modernized for the 21st century,” said Altizer. A
new Amoco “to go” retail image is also available for marketers who do not already have their own store brand. (In
2014, BP introduced the “to go” retail image for BP-branded sites east of the Rockies.)
(continued on page 9)
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The first dozen Amoco-branded sites will undergo operational prototype testing during the fourth quarter in three
key markets.
•
•
•

In Chicago, Amoco will provide a way for BP-branded marketers to grow their businesses in a highly
competitive marketplace.
BP will rebrand some marketers’ competitive locations to Amoco in metropolitan New York, “where the
Amoco heritage is strong and there is a lot of name recognition,” said Altizer.
And the Amoco flag will rise in the Raleigh, N.C., area, where there has been strong interest from BP
marketers.
While he declined to name which marketers will be involved in these first Amoco sites, Altizer said BP has already approved some locations in New York.
From there, BP will offer Amoco to its other markets.
“We’re very excited about this opportunity to give our branded marketers another way to grow with BP,” said
Altizer. “We think the time is right, and it will help us be more competitive and grow our business in the U.S.”
– Convenience Store News
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Going forward, the MSSA is partnering up with a “Human Trafficking In Our Backyard” campaign also known as
“CSAT” Convenience Stores Against Trafficking. NACS has been working with CSAT as our industry is changing
for the better. Our stores are known for Convenience, being community outlets, and safe areas. We are changing our
image to safe stores rather than known as dirty and crime related stores. In mid-November, MSSA is mailing out
packets to every member containing training materials along with table tents to place near the register area and stickers to be added to the back of the doors in the stalls in the restrooms or on a bottom corner of the mirror.
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Human trafficking happens more than you know and within your
community. Convenience stores are a “safe zone” for many sex
trafficking victims. Many traffickers will bring their victims to a
convenience store to purchase food, fuel or to get cleaned up. Victims will visit the rest room and see the sticker and can call a hotline for help. We are the eyes and ears of our communities, let’s
be a safe place for all and improve our image!
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MPCA has $200,000 to upgrade big, old, diesels in late October
Partial grants help buy new diesel engines with 95% cleaner emissions
The Minnesota Pollution Control Agency (MPCA) will offer around $200,000 in clean diesel grant funding when it
posts its federal Diesel Emission Reduction Act (DERA) grant this fall. Large, pre– 2007 diesels are big polluters,
so MPCA will again offer partial grants to help upgrade or replace diesel engines.
Last year’s grantees include:
•
•
•

Viking Coca-Cola in St. Cloud, which received a 25% grant to replace two trucks;
LS Marine (Forest Lake), which received 40-percent funding to replace two towboat engines;
West Central Sanitation (Wilmar), which received a 25-percent grant to replace its 1999 diesel truck with a new
CNG (compressed natural gas) truck.

The grant will be announced near late October. We encourage diesel owners to have this opportunity on their radar
and be ready to apply for grant funding. It’s a great chance to upgrade your fleet, save money on fuel and maintenance, and play an important role in improving air quality.
This year, eligible off-road equipment must be 2006 and older and greater than 51 HP. Similarly, on-road equipment must be 2006 and older and class-5 (GVWR 16,001 lbs.) or larger. Equipment must be fully operational, not a
backup, and be operational for another three years.

For planning ahead of the fall grant, check the eligibility for last year’s grant at:
https://pca.state.mn.us/air/diesel-emissions-reduction-act-grants. The new grant will be called 2018 because that’s
when the project grants will be awarded. Look for another email announcement of the actual grant posting soon.
The mission of the MPCA is to protect and improve the environment and enchance human health.
St. Paul * Brainerd * Detroit Lakes * Duluth * Mankato * Marshall * Rochester * Wilmar
Www.pca.state.mn.us * Toll– Free and TDD 800-657-3864

Minnesota Petro
Fund Fee
The $.02 Petro Fund fee will be
imposed from February 1, 2018
to May 31, 2018. Please take
note on all billings during that
time frame. The MSSA will
continue this reminder each
month through May 31st.
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Halloween is more Irish than St. Patrick's Day.
Halloween's origins come from a Celtic festival for
the dead called “Samhain.” Celts believed the ghosts
of the dead roamed Earth on this holiday, so people
would dress in costumes and leave “treats” out on
their front doors to appease the roaming spirits.
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Electric Cars Won’t Dent Oil Demand…Yet
Oil demand shouldn't take a hit in the next decade or so, even as EVs proliferate
As the popularity of electric cars ramps up at home and abroad, many have worried about what the switch to EVs
will mean for oil demand.
However, Wells Fargo’s Roger Read argues that global oil demand should remain solid for the next five to ten
years, even as EVs gain an even greater share of the global auto fleet.
Read writes that there are still impediments to EVs’ widespread adoption, from their higher price points to infrastructure shortcomings. (Where are you going to charge your Tesla (TSLA) on your road trip?) Therefore, he thinks
that demand for oil and oil products is safe well into the next decade.
Still, the times, they are a-changin’. By the latter half of the next decade, he writes that mandatory emissions reductions and technological advancements should support more competitive EVs, that could lead to “an evolutionary
change” in vehicle choices. These factors, along with greater efficiency even from cars that still use gasoline, could
dampen incremental gasoline demand growth, but not overall oil demand in the next ten to 15 years, he argues.
Read estimates that over the next one to five years, he sees global oil demand of about 1.5% per year, helped by
higher gasoline demand. “Autonomous vehicles (AVs) if/when they become available could deliver the revolutionary event that significantly reduces the cost per mile/trip, changes driving habits and lowers oil consumption, and
significantly curtail emissions,” Read writes.
By Teresa Rivas- Barrons
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Legislation for Year-round High Ethanol Blends Stalls
The combined weight of several amendments under discussion ultimately sank the bill.
October 9, 2017 -WASHINGTON – Legislation that would allow year-round sales of higher ethanol blends will not
move through the U.S. Senate’s Environment and Public Works Committee this year, after it attracted amendments that
targeted major environmental laws, reports Politico.
Committee Chairman John Barrasso (R-WY) and Sen. Deb Fischer (R-NE), co-authors of S. 517, told the news source
that their bill lacked the votes necessary to move out of committee and onto the Senate floor. Sen. Jim Inhofe (R-OK),
who opposed the bill, said it would have weakened the Clean Air Act, while other senators expressed concern about the
legislation and industry sources said Democrats had a string of their own plans to try to address concerns about higher
food prices and increased air pollution. The combined weight of the amendments under discussion ultimately sunk the
bill.
"The original sponsor said the votes aren't there; I don't expect to see it this year," Barrasso said. Fischer agreed that the
bill would not come up for a vote this year.
Ethanol producers have long argued that allowing year-round sale of gasoline with 15 percent ethanol would help increase the number of credits that refiners must use to comply with the Renewable Fuel Standard — and ultimately drive
down prices. But the oil industry sees the RFS as "broken," and major producers have no interest in small tweaks, especially one that would cut into the sale of their product.
Fischer won committee time in May for her bill, which would waive a Clean Air Act provision that prevents summer
sales of E15 in some states after a last-minute scramble for votes on a resolution to kill an Obama-era rule limiting methane leaks by gas producers. Barrasso agreed to give her bill a hearing and a markup vote in exchange for votes from
Fischer, Sen. Chuck Grassley (R-Iowa) and other corn-state Republicans. The methane resolution ultimately failed.
Ethanol producers had hoped to sway Democrats by touting the fuel's lower greenhouse gas profile than gasoline, and the
hope that allowing E15 to be sold all year would create higher demand for advanced biofuels with even lower emissions,
a top concern for longtime RFS supporter Sen. Ed Markey (D-Mass.).
The committee also has five senators among its members thought to be considering running for the Democratic nomination for president in 2020: Sens. Bernie Sanders (I-Vt.), Cory Booker (N.J.), Kirsten Gillibrand (N.Y.), Kamala Harris
(Calif.) and Jeff Merkley (Ore.). Ethanol remains a key issue in Iowa, and a "yes" vote could have been a boost to a primary bid.
But industry sources say that Democrats, along with the Sierra Club, which opposed the bill, had concerns about the potential for higher food prices and air pollution. A biofuels and a refining industry source said Democrats wanted an
amendment to cap ethanol volumes if food prices ran too high, and some Democrats worried that the air waiver, which
has to do with fuel evaporation provisions, would create air pollution problems.
Though Fischer had sought a rifle shot that would address only the Clean Air Act waiver, the legislation ultimately
"ricochets all over the place," said a refining industry source who opposed the bill.
"I think what happened [was] it looked like we were really going to do this. So we loaded the box up with every Clean
Air Act amendment we could think of," he said.
Inhofe had his sights on the Clean Air Act, and he had planned a host of amendments, including killing the Clean Power
Plan and the Waters of the United States rule, and sunsetting the conventional biofuel requirement that is typically filled
by ethanol. The amendments would be hard for Republicans to oppose but would have been virtually impossible for
Democrats to support, if any got attached to the bill.
"We think it is very unfortunate that this bill has been caught up by unrelated issues," John Fuher, senior director for government affairs for Growth Energy, an ethanol group, said in a statement. "We continue to believe that this legislation is
necessary, as it would lift an outdated, unnecessary restriction on retailers who want to offer their customers the choice of
a cleaner, more affordable fuel option year-round."
Oil groups who opposed the legislation were more upbeat.
"We are pleased that E15 waiver is not moving," said Frank Macchiarola, downstream director for the American Petroleum Institute. "We think it reflects a broad bipartisan consensus that, first, E15 is not ready for the market place, and second, the RFS needs to be addressed holistically with significant reforms based on free market fundamentals that protect
the American consumer." NACSONLINE
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Mega Millions®

Dream big. Win bigger.

Starting Oct. 28, Mega Millions will be even more exciting. Check out the highlights below:
Benefits to Players: Larger starting jackpots, faster growing jackpots, higher secondary prizes, and more millionaires!
Benefits to Retailers: Retailers earn commission from lottery sales. Higher jackpots drive sales.
Benefits to Minnesotans: A portion of every dollar spent on lottery games helps preserve, restore and protect Minnesota’s
environment and helps fund state programs including education, public safety and health & human services through the
General Fund.
Larger starting jackpots: The starting jackpot for the enriched Mega Millions game will more than double. At a $2 price
point, jackpots for the enriched game will now start at $40 million and grow faster.
Bigger average jackpots and faster growing jackpots: The new game will yield higher average jackpots with faster rolls.
Better odds for the $1 million prize and bigger prizes: Substantially improved odds for winning the $1 million prize and
higher secondary prizes.
$2 game: The updated Mega Millions game is $2 for a single wager. This is the first price adjustment since the first ticket was sold in 2002, over 15 years ago (Minnesota joined Mega Millions in 2010).
Oct. 25: Mega Millions POP kit arrives
Oct. 26-27: New Mega Millions play slips delivered
Oct. 27: Remove old Mega Millions play slips after 9 p.m.
Provided by: Minnesota Lottery Link, October 2017, Volume 28, Issue 10
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ASSOCIATE MEMBER DIRECTORY
Accountants
LMV Corporation
Ron Velander

952-457-7153

Advertising/
App Design/Media
Allover Media Inc.
Keely Lumby

763-762-2098

Appraisers/Commercial
Brokers
Petroleum Marketers Svc, Inc.
Mark Montag
952-435-9822

Auto Parts Supplier
NAPA Auto Parts
Jeremy Bottolfson
Todd Plomski
Factory Motor Parts
Clay Johnson

952-924-1211
952-924-1211
651-405-7645

Core-Mark International
Christina Larson
763-545-3700
Eby-Brown Co. LLC
Jesse Rundquist
320-249-4534
Farner-Bocken Company
Bruce Milbrandt 800-555-1088 x444
Henry’s Foods
Dale Erickson
800-726-5299
Lynco Distribution, Inc
Zac McCall
612-865-0275

Car Wash
Blendco Systems, Inc.
Brent Anderson
763-567-3324
Professional Carwash Systems, Inc.
Bob Englund
763-550-1001
Reliable Plus Car Wash
Cary Fritsvold
952-888-8023

Credit Card Processing

ATM Machines/Novelty
Games

Chase Paymentech
Jeff Herman

Universal Money Centers
Jerry Spain
913-831-0248
Danielle Skinner
913-244-3249

Credit Card Processing
Transport

Attorneys
651-487-1208

Merrigan, Brandt, Ostenso &
Cambre, P.A.

Gary E. Persian
Ned E. Ostenso

952-933-2390
952-933-2390

Nolan, Thompson & Leighton

Randy Thompson

952-405-7171

Winthrop & Weinstine, P.A.

Tami Diehm
Jim Kierking

612-604-6658
612-604-6651

Batteries
Interstate Batteries
Dan Hartel
Factory Motor Parts
Clay Johnson

952-345-1190
651-405-7645

Beverages/COFFEE
American Bottling Company
Mark Mathewson
651-552-3582
M&S Distributing
Shawn Burkel
218-242-0604
Pepsi Bottling Group
Julia Yngsdal
612-244-1760
Tri-Mart
Steve Sundby
715-235-2151 x151

C-Store Supplier
Chambers & Owen
Gary Christensen

EchoStat Communications Group, Inc.
Mark Carl 859-389-8700 x106

651-308-2638
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Brown’s Ice Cream
Patrick Nelson
Polka Dot Dairy, Inc.
Pat Pettit

Haas Managed Benefits
Bill Haas

763-421-6153

Ice Vendors
Arctic Glacier Ice
Jon Stelley

651-455-0410

Information Services
Automotive Management Network
Tom Ham
612-299-9298
Identifix
Online Diagnostics, Preventive
Maintenance & Repair Hotline
Chuck Fuerst
651-604-6285

Insurance
McNamara Company
Patrick McNamara
Aleisha McNamara
Mitchell McNamara

651-426-0607
651-426-0607
651-426-0607

651-438-2793

Lenders/Financial

952-443-4113

Ascentium Capital LLC
Len Baccaro
Tony Zieglar

651-291-3424
800-666-5301

952-212-3380

Food Services
7th Avenue Pizza
Patrick Nelson
612-378-1075
Chanticlear Frozen Pizza
Ryan Elsner
612-619-8064
Deli Express
Scott Donley
952-294-2145
Hunts Brothers Pizza
Aaron Hobbs
1-816-210-6143
Krispy Krunchy Chicken
Bayne Harvey
612-321-6681
Wenzel’s Farm LLC
Bill Owen
800-336-6328

952-884-1503

281-902-1931
281-883-5005

LIGHTING
Apadana Lighting
Ehssan Taghizadeh

Ethanol
Growth Energy
Mike O’Brien

Health Insurance

Waddell & Reed, Inc.
Matt Anderson

Environmental
Bay West LLC
Donovan Hannu
Tanknology
Robert Cox

612-810-5160

612-378-1075

Electrical– Lighting
Norske Electric, Inc
Brevik Tharaldson

MEG Corp
Hoon Ge

Investments/ Financial

Dairy/Ice Cream

Libby Law Office

Kirsten Libby

763-219-8646

Fuel Testing

612-385-7684

Lottery
MN State Lottery
Amy Jaeger

651-635-8233

Member Services/
Associations
American Lung Association
Jon Hunter
651-268-7601
Patron Points
Erik Ogren
651-714-0113
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ASSOCIATE MEMBER DIRECTORY
Newspaper

Petroleum Transport

Star Tribune
Jim Piga

Office Supplies

D&J Transport Inc.
Josh Selbrade
Danco LTD
Dan & Jodi Gerads

Network Business Supplies Inc.
Brett Cohn
651-207-1077

Propane

612-673-4833

Petroleum Equipment/
Services
AIR-serv Group LLC
Doug Wagner
800-247-8363
MN Petroleum Service, Inc.
Gerald Swan
763-780-5191
O’Day Equipment LLC
Dan O’Day
763-230-7630
Pump & Meter Service, Inc.
Mike Eicher
952-933-4800
Zahl - Petroleum Maintenance
Brian Larson
612-331-8550

Petroleum/Lubricants
Adium Oil Co.
Dean Mielke
320-356-7350
Advantage Brands, LTD
Dean Mielke
320-356-7350
Croix Oil
Mark Ogren
651-439-5755
Dehn Oil
Ron Dehn
763-421-5571
Dooley’s Petroleum
Randy Dooley
320-875-2641
Energy Technology Unlimited MN
Shawn Patnode
1-507-334-0442
Fuel Service DJ’s Mart LLC
John Salden
715-723-1701
Hartland Fuel Products LLC
Ray Colbert
608-797-3930
Lakeside Oil
Brad Schneider
320-360-9988
Colleen Mercil
612-501-5117
Mielke Oil Co., Inc.
Douglas Mielke
320-632-4085
Molo Oil Co., Inc.
Mark Molo
563-557-7540
Pittman Oil Company
Ronald Pittman
715-672-4257
Rahn’s Oil & Propane
Dave Rahn
320-256-3680
Severson Oil
Josh Severson
507-452-4743
United Farmers Coop
Scott Trebelhorn
507-647-6620
Waterford Oil
Gary Lynch
507-645-5659

Petroleum Reporting
OPIS/AXXIS Petroleum
Donna Harris

888-301-2645
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507-413-0384
320-743-2006

Dooley’s Petroleum
Randy Dooley
320-875-2641
Hartland Fuel Products LLC
Ray Colbert
608-779-6526
Premier Propane
Jason Scribner
612-839-1569
Rahn’s Oil & Propane
Dave Rahn
320-256-3680

Refrigeration
Maintenance
Quality Refrigeration
Bob Forder
612-861-7350
Market Mechanical
Mark & Robin Duffney 763-315-4000

Tobacco
Altria/Phillip Morris USA
Garth Alston
608-251-0195
RAI Trade Marketing Services
Michael Brown

Trucking Services/
Wrecker
Twin Cities Wrecker Sales
Rod Pellow
651-488-4210

Uniforms
Cintas Corporation
Dave Marta
Mike Moran

763-391-5290
763-391-5655

AmeriPride Uniform Services
Caleb Churchill
651-983-3288

Used Oil
Loe’s Oil
Brian Loe

507-625-5278

Retail cleaning
Enviro-Master of Minneapolis
Chris Marrs
952-392-9736 Ext. 1

Retail Signage
Digital Art Services
Katherine Rugg
Rose City Canopy
Corey Goodwin
Think Digital Signs
Matthew Duffy

MSSA Business
Hours:

651-354-3564
218-738-3188
612-669-6700

Security System,
Monitoring &
Surveillance

Monday - Friday
8:30am-4:30pm

Digital Surveillance Concepts LLC
Dan Nordsletten
701-261-2488
Electro Watchman Inc.
Security Systems
Chris Simpson
651-262-6337

Softener Salt and Washer Fluid
Paramount Marketing/ SunSoft Salt
Brooke Taney
612-866-1980
Splash
Manny Flores
763-472-0262
Factory Motor Parts
Clay Johnson
651-405-7645

* All advertisers and Associated Members listed in
the Newsline should be judged on an individual
basis. When you are looking for a specific product
or service, please use your best business judgment.
The Association cannot endorse or guarantee
suppliers’ products or services.
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Upcoming Event
November MSSA
Board Meeting
November 2, 2017
10:00 am Meeting
12:00 pm Lunch

MSSA Office
2886 Middle Street
Little Canada

Thanksgiving Holiday Hours
November 23 & 24, 2017
Closed
MSSA Annual Holiday
Luncheon date will be
coming soon!

We’re on Facebook!
www.facebook.com/MnServiceStationAssociation
“Serving Our Members Since 1966

800-752-4884
651-487-1983

FAX: 651-487-2447
www.MNSSA.com

