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Every Year MSSA attends the NACS Show (Advancing Convenience and Fuel Retailing) as a few MSSA members make the trip
with Executive Director; Lance Klatt. The information and insight
of this years’ State Association Executive Roundtable, Educational
sessions and show floor challenges our industry to be better and
better. Common theme of this year’s event seemed to follow EV’s
(Electric vehicles), CBD products, EMV/PCI Compliance and of
course food, food and more food. A place to network, see old
friends while making new ones. In our industry, we need to stick
together building that better tomorrow.
The 2019 NACS Show delivered an impressive four days of learnings, insights, networking and exploring what’s new and exciting
for the global convenience and fuel retailing industry. This year’s
event took place October 1-4 at the Georgia World Congress Center
in Atlanta and attracted 23,539 attendees (7,643 buyers) from 69
countries.
“The NACS Show is the premier event where industry leaders and
entrepreneurs collaborate, network, see new products and innovative technologies and become better educated in cutting-edge issues
that affect our businesses,” said 2019-20 NACS Chair Julie
Jackowski.
(continued on page 4)

Hello everyone,
As they say, “change with the seasons, as the seasons still change”. Time
is flying by and where has it all gone? This past October, MSSA attended the annual NACS convention in Atlanta, GA. In several of my meetings, EV’s Electric vehicles, CBD products and EMV/Chip Cards were at
the center of discussion. A few years ago; at this same conference, Fuels
Institute took notice to EV’s as a small concern as EV’s have a future but
not until 2025-2030. EV’s have become more accessible as so have
charging stations. At some point, our industry may have to embrace this
change, instead of looking at the negatives, view the opportunities for our
industry to change with the times. How do EV’s affect our repair shops,
how do they affect us at the pump? What can we do to embrace these
changes?
CBD products are illegal in most states unless the state has passed legalized marijuana laws. Retailers in Minnesota selling CBD products are
selling them illegally. The FDA/Feds haven’t figured out how to fine or
uphold the regulation. Only legal CBD product in Minnesota are topics
such as lotions.
In my roundtable meeting, it’s alarming how many petroleum retailers
are not yet EMV compliant inside and outside their store locations. This
may have something to do with select card processors not being compliant or waiting for the technology to be available through Verifone and
Gilbarco. Stores have until October 2020 to be fully EMV compliant.
In the past 14 years, MSSA has had great relationship with Chase/
Paymentech as our exclusive processing partner of credit/debit cards.
With very attractive rates, fees and exceptional service, was eye-catching
to the MSSA members. MSSA gave notice to Chase/Paymentech a
month ago, severing our 14- year relationship. Sparking this change,
Chase’s hosting platform (NBS) MSSA members have been experiencing
a lot of issues and batching out problems. Not mention NBS/Chase are
not EMV compliant yet. Moving forward, MSSA has Partnered with
Kent Flannery and Brad Werth of Delta Payments. This allows MSSA to
have even more aggressive pricing for Repair, Petroleum and Towing in
an even lower “pass-thru”/Cost-plus processing program. MSSA is now
a partner of Delta Payments sharing in commissions as though our members own their own processing program. Lower point, more rebates and a
potential dividend program for our members. Delta is EMV compliant
offer a gift card program for $8 a month and offer next day deposits. Not
to mention EMV / PCI coaching. I am very excited for this program as
you should be also!
Time to change, as change is good.
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(continued from front page)
“This year’s event proved to be an excellent forum for attendees to explore new products and services that will
enhance the convenience retail business, enrich the experiences of our guests and companies and lead us into a
successful year as an industry.”
As the convenience retailing industry continues to thrive in today’s constantly evolving retail environment, the
NACS Show’s 57 education sessions, led by industry experts, helped attendees meet their strategic goals around
core business functions relating to foodservice, technology, consumer insights, category management, professional development, fuels and human resources. This year’s education content also included two “Super Sessions” designed for leaders looking to push the boundaries of their business. The new session format focused on how global mobility developments are shifting the convenience retail industry from a fuel to energy provider from Jacob
Schram, industry veteran and a senior advisor for McKinsey & Company; and insights on how companies can deliver workplace excellence from Zeynep Ton, a professor at the MIT Sloan School of Management and cofounder of the Good Jobs Institute.
Content from the four general sessions featured NACS leadership and keynotes from high-profile speakers, including Jim Knight, who oversaw global training for Hard Rock International for two decades and shared how
creating unforgettable moments can help retailers achieve rock-star status; Robyn Benincasa, professional adventure racer, firefighter and author who spoke on the value of teamwork; and Daymond John of “Shark Tank,” who
shared his entrepreneurial journey that began with creating the successful FUBU brand.
The size and scope of the NACS Show expo continues to grow at 425,000-plus net square feet, featuring more
than 1,200 exhibitors from startups to big brands; an all-new CBD Pavilion, a partitioned section of the expo that
showcased hemp-derived CBD products from 50 industry suppliers; and the fifth year of the New Exhibitor Area,
20,000 square feet of dedicated expo space spotlighting more than 200 companies brand-new to the NACS Show,
giving retailers a chance to interact with first-time exhibitors. In addition, the Cool New Products Preview Room,
where attendees discovered cutting-edge products and ideas, boasted a record 36,929 total product scans of more
than 304 products.
“As a supplier to the convenience and fuel retail channel for more than 25 years, I strongly believe the NACS
Show is the highest ROI event in our industry for retailers and suppliers alike,” said 2019-20 NACS Supplier
Board Chairman Drew Mize. “There is no better venue to convene the quantity and quality of industry stakeholders that the NACS Show attracts each year, both domestic and international, to spot industry trends and new products, collaborate and share ideas and network among our peers,” he said.
In collaboration with the Georgia World Congress Center, NACS worked to reduce its environmental impact at
the NACS Show. For example, Terracycle provided designated name badge recycle bins at convention center exits, and exhibitors donated more than 100,000 pounds of product to the Atlanta Community Food Bank at the conclusion of the NACS Show. Donated product helped provided more than 100,000 meals to residents of the greater
Atlanta community. Prior to the NACS Show, Tyson Foods donated 4,774 cases (38,526 lbs.) of assorted Jimmy
Dean® and Hillshire Farm® products to the Atlanta Community Food Bank.
The NACS Show is also a business meeting and NACS elected new members to its Retailer and Supplier Boards:
Julie Jackowski, senior vice president, corporate general counsel and secretary of Casey’s General Stores, was
named the 2019-20 NACS chair; and Drew Mize, executive vice president of global ERP solutions at PDI, was
named 2019-20 chairman of the NACS Supplier Board.
See the NACS Show website (nacsshow.com) for post-event coverage, including event photos.

(continued on next page)
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MSSA Members Experience NACS Show 2019

“The NACS expo is your one stop shop for anything and everything related to
convenience stores. From tanks, piping and dispensers to candy bars, chicken and
energy drinks NACS has it all. You can find all of the latest trends in just about
any category that you might sell. Forums and discussions on industry topics like
CBD oil, electric vehicles, and credit card EMV rule changes and many other topics to keep a c-store owner up to date on important industry issues. NACS is very
informative--well worth the trip!” – Chris Hickle; Tobies Station, Hinckley, MN

“It was my first time at the NACS Show as I was overwhelmed by how much
there is to see and learn from all the vendors that are available. In an everchanging industry I would recommend attending to see all that is available for you
to improve your business. It's always good to stop your daily routine and see what
is out there and what is contributing to other stores’ success.”
– Brian Brehmer; Ralphies Minnoco, Elk River, MN

“In attending my second consecutive NACS Show I'm again reminded how much
the convenience store business continues to evolve. From new products that I'm
sure will be mainstays in the future to ever growing Technology. No area of our
business is at a plateau. I attended a few educational sessions that included information on CBD's,Marijuana sales. There was alot of discussion concerning these
popular products ranging from legal status in some states to display options. Also, a session that was geared toward new product introduction for the small retail
operation. Being involved in the partnership with Growth Energy at the show and
simply spending time with my fellow colleagues discussing our industry I consider priceless. I highly recommend our membership to attend the NACS show in the
near future. It's simply the best show on earth for our industry.” – Ron Feist;
Feist Automotive, Golden Valley, MN
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The EV revolution “Should you be Concerned”
A special case of disruptive technology + social consciousness
A very complex social benefit: where, why, how...it varies hugely
It’s coming and coming faster than many thought
•20

years for the first million EVs
•18 months for the second million EVs
• 8 months for the third million EV

EV penetration as a function of:
αx Government Mandates
βx Government Incentives
γx Source of electric generation (renewable vs hydrocarbon)

δx Extent of pollution
εx Population density
ζx Recharge infrastructure
ηx Cost of vehicle
θx Cost of alternative fuels –gasoline and diesel
ιx Local climate (temperature)
κx Reliability of the electric grid
λx GDP and per capita disposable income
Each coefficient will vary across markets and many are interrelated
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EMV Counterfeit Liability Shift
Liability shifts to the party in the payment chain with the least secure
payment technology.
Retailers are covered by implementing EMV
EMV Preparedness
Indoor (Contact) EMV
• 100% plan to Comply
• 84% Fully Deployed
Outdoor (Contact) EMV
• 80% plan to comply
• 17% undecided
• Currently 70% of retailers are not deployed outdoor (dispensers, etc.)
• 42% of retailers will be deployed outdoors by October 1, 2020
Why do most retailers not want to comply?
• 43% of retailers say it’s too expensive
• 43% of retailers say risk doesn’t justify the expense
Why Does EMV Work?
EMV Cards contain a “chip” that performs cryptographic functions making counterfeit fraud almost impossible.
•

Industry has seen an 87% counterfeit fraud decrease since 2015

Actual, Projected, Projected Post Shift Date Three Major Card Brands Reporting 9/2019 - Annual
fraud in (Millions)
2018= $299
2019= $367
2020= $451
Fraud will seek non EMV enabled sites! Annual Projected Liability Per Store
2021 = $12,860
2022 = $31,396

Skimming
•
•
•
•
•

Fraud migrates to path of least resistance
Window of opportunity to get magstripe data is shrinking
Dispensers are prime targets (lack of EMV)
Don’t forget about your ATMs and indoor terminals
NACS & Conexxus have partnered for education, simple tools & advocacy

MSSA members needing more information on EMV compliance information, please contact the MSSA office
or contact Conexxus via NACS.
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Consumer Gas Purchasing Habits
MSSA members and the entire C-store Industry always trying to figure out where customers and when they decide
to buy gas? Seems as though every couple of years, statistics change and so do habits. Although many petroleum/
service station outlets spend money on loyalty programs, food offerings luring consumers of many different demographics to their locations. Customers are creatures of habit in some fashion, however, as time passes, many of
our gas customers may be simply too busy to think about gas as much as we tend to do.

Petro-Fund Update – Important Notice
According to Joel Fischer (Executive Director of the Petro Fund) the unencumbered balance
of the Petrofund fee has dropped below $4 million, the Petrofund Board
voted to impose the Petrofund fee at their meeting earlier this week.
The fee will be 'turned on' for the four-month period of
July 1, 2019 to October 31, 2019.
The MSSA will continue to update this information every month.
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Key Business Numbers 101 Series
THE BASICS YOU NEED TO ALWAYS BE PROFITABLE (LABOR COSTS FOR REPAIR SHOPS)
Below is a great learning and working tool for anyone in your shop who should know what the key numbers need
to be.
KEY #1 PAYROLL COST
For this key number, we want to know what percent of total sales is spent on gross payroll for all employees of
every type except the business owner.
Last month Acme Auto had total repair sales of $50,000.
Total gross payroll for everyone except the owner was $12,000.
$12,000 ÷ $50,000 = 0.24
So, our key number is 24%
When looking at this number for a typical independent shop which is solidly profitable, this number will
normally run between 22% and 27%.
Definitions
Gross payroll:
Total regular pay before anything is deducted. Does not include any benefits or nonregular compensation.
Example: Joe works 40 hours at $15 per hour which equals $600. He also received
$250 in incentive pay, so his gross pay is $850.
Total sales:
Includes sales of all parts, shop supplies, labor, sublet, and tires.
MSSA Newsline - October 2019
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Americans Delaying Maintenance to the Tune of Nearly
$25 Billion a Year
Brake pads, tire changes and oil changes rank at the top of the list of unperformed maintenance work in the U.S.
according to the Auto Care Association’s latest Factbook. The annual report on the health of the Automotive Aftermarket pegs the value of delayed auto maintenance at $24.9 billion dollars. In a survey of 100,000 American
households, the reports’ authors found that Americans know repairs need to be performed on their car but have
chosen to delay the work.
“We found that a surprising number of households are knowingly delaying vehicle maintenance and that the primary reasons are economic and convenience.”
“There is a perception that delaying the maintenance isn’t quite effecting their vehicles
performance. However, servicing your vehicle at the recommended service intervals can keep money in your
pocket by avoiding more unintentional wear, a catastrophic failure or worse case, an accident, said Bill Thompson, CEO IMR, Inc.” “Not all repairs are made equal and delaying some of them will not set off a check engine
light. That’s why even if you’re not checking your owner’s manual, it’s still important to get your car serviced on
a regular basis,” said Behzad Rassuli, the senior vice president of strategic development of the Auto Care Association.
Source: www.autoserviceworld.com
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YOUNGER CONSUMERS MORE LIKELY TO SHOP AT MERCHANTS
THAT OFFER REWARDS PROGRAMS
PORTLAND, Maine — Millennials and members of Generation X show a preference for shopping at retailers that offer rewards programs, according to results of a new payment and loyalty survey from mobile payment and rewards technology platform Zipline.
More than 70 percent of Gen X men and women are more likely to visit merchants with rewards program, as are more than 60
percent of millennial men. Awarding points, "surprise & delight" offers, fuel discounts and clubs are all options retailers can
use to strength consumer relationships, according to ZipLine's "Payment Trends in the United States," which analyzed a sample of 500 adults in the millennial and gen X categories.
Among the survey's key findings include that younger consumers seek immediate rewards, exclusive perks and long-term value. Millennial men seek a balance between immediate rewards and long-term value, as 30 percent prioritize the former and 30
percent consider the latter to be most important. Millennial women also most want immediate rewards, followed by exclusive
perks. Among Gen X women, 45 percent say immediate rewards are most important, while 20 percent primarily seek out exclusive perks.
Consumers, especially women, prefer debit for everyday spending. More than 45 percent of survey respondents prefer debit
payments over credit (37 percent) and cash (18 percent) for transactions between $10 and $250. On a daily basis, more than
half of women also prefer debit to credit cards. This growing preference for debit means that retailers can spend less on interchange fees and redirect the savings toward loyalty programs that build their brand and increase sales, according to ZipLine.
"Our research suggests that rewards combined with debit payment remain largely an untapped market," said ZipLine Chief
Marketing Officer Kristen Bailey. "This is great news for retailers, who are eager to put the profits traditionally eaten away by
interchange fees to better use: Inspiring customer loyalty."

Minnesota Petroleum Service
www.mnpetro.com

24 Hour
Emergency
Service

24 Hour
Emergency
Service

Proudly Servicing All Your Petroleum Handling Equipment Needs.

Proudly Servicing The Central Minnesota Areas.

RubyCi
The combination
of POS & Site
Controller.

The Ovation²™
Fuel Dispenser

Minnesota Petroleum offers you a knowledgeable Service and
Sales Team for all your C-Store and Service Station equipment
needs. Our Technicians are all trained, certified and experienced. Their knowledge is the key to your satisfaction of a job

Automotive & Lubrication Equipment

Compliance
Testing
Services

Full Vacuum
Truck
Services

Minnesota Petroleum Service
682 39th Ave NE, Columbia Heights, MN 555421
Phone: 763-780-5191 888-797-7677 E-Mail: sales@mnpetro.com
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The Ovation²™
Fuel Dispenser

The combination
of POS & Site
Controller.

Our Service and Sales Teams are ready to assist you with all
of your Petroleum Equipment needs and do whatever it takes
to keep your business running smoothly.

LED Lighting Upgrades

Tank Monitors

Complete Line of Parts

Independent Petroleum Service
Two Locations To Serve You

Brainerd: 218-829-2745

Bemidji: 218-333-3538
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Taste The Difference:
Chanticlear Frozen Pizza
The History & Heritage Behind Pizzas That Sell Themselves
By Staying True To An Original Family Recipe

Who doesn’t love pizza? And better yet, who doesn’t
love a great tasting pizza! We know from decades of
success with our handmade pizzas born from our original pizzeria in suburban Minneapolis, that making an
awesome tasting pizza that customers will come back
for time and time again starts with great tasting genuine
ingredients, not flavor enhancers and over processing.
These are the makings of the perfect pizza!
Our MSG-free pizzas start with our family secret, thin flaking crispy crust. They are topped with a game changing sauce that blends vine-ripened tomatoes, herbs, spices. We skip the added sugar! We layer on fresh vegetables
and use only premium meats. Finally, we top it all off with 100% Wisconsin mozzarella that is grated right off the
block daily.
We are so confident in our pizzas that we don’t hide them in a box. Instead, we wrap our handcrafted pizzas in a
clear package so customers can see the quality of our ingredients!
Whether you enjoy pepperoni, sausage, veggie or even a Mac & Cheese, the varieties of Chanticlear Frozen Pizza
means there’s something for everyone. We invite you to taste the history and heritage of our pizzas that we proudly call the Chanticlear difference!
MSSA Newsline - October 2019
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Annual Minnesota Motor Vehicle Crash Facts Report:
In 2018:
•79,215 traffic crashes were reported to the Minnesota Department of Public Safety (DPS)
•146,107 motor vehicles and 172,908 people were involved in these crashes
•381 people died and 27,877 people were injured
Estimated economic cost to Minnesota: $1,875,540,500
Truck crashes
•In 2018, there were 4,623 truck-involved traffic crashes reported to the Department of Public Safety.
•This represents a 7% increase from the previous year. There were 43 fatal truck crashes, killing a total of 44 people.
•In addition, there were 1,345 people injured in truck-related crashes.
Pickup trucks, buses, and vans are not counted as trucks in this section.

Contributing factors in truck crashes
•Contributing factors listed by officers are very similar for truck and non-truck drivers. About half of contributing
factors were attributed to the truck driver, and half to the non-truck driver.
•Of all contributing factors reported for truck crashes, 27% were related to road surface conditions. Drivers of trucks
were most frequently cited for following too closely (7%).
The most commonly cited factor for non-truck drivers was failure to yield right of way (10%).
https://dps.mn.gov/divisions/ots/reports-statistics/Pages/crash-facts.aspx
Marrin, Matthew (FMCSA) <Matthew.Marrin@dot.gov>

AAPEX 2019 Reformats Education Program
The organizers of the Automotive Aftermarket Products Expo (AAPEX) have reformatted the education program
this year with fewer traditional classroom sessions and more interactive training and technology sessions. The content for this year’s AAPEXedu is based on the results of an AAPEX survey that asked buyers to identify topics of
interest to them. All AAPEXedu sessions are included in AAPEX 2019 registration. To register; visit
aapexshow.com/attendee
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ASSOCIATE MEMBER DIRECTORY
Accountants
LMV Corporation
Ron Velander

Lynco Distribution, Inc
Zac McCall
952-457-7153

Advertising/
App Design/Media
Allover Media Inc.
Ben Enger

763-762-2013

Appraisers/Commercial
Brokers
Petroleum Marketers Svc, Inc.
Mark Montag
952-435-9822

Auto Parts Supplier
NAPA Auto Parts
Danniel Johnson
Factory Motor Parts
Clay Johnson

952-924-1213
651-405-7645

ATM Machines/Novelty
Games
Universal Money Centers
Jerry Spain
913-831-0248
Danielle Skinner
913-244-3249

Attorneys
Merrigan, Brandt, Ostenso & Cambre, P.A.

Gary E. Persian
Ned E. Ostenso

952-933-2390
952-933-2390

Nolan, Thompson & Leighton

Randy Thompson

952-405-7171

Winthrop & Weinstine, P.A.

Tami Diehm
Jim Kierking

612-604-6658
612-604-6651

Batteries
Interstate Batteries
Dan Hartel
Factory Motor Parts
Clay Johnson

Information Services
612-865-0275

952-345-1190
651-405-7645

Beverages/COFFEE
American Bottling Company
Mark Mathewson
651-552-3582
Pepsi Bottling Group
Julia Yngsdal
612-282-1079

Car Wash
Blendco Systems
Brent Anderson
Reliable Plus/Lune-Tech
Jess Felton
Xtreme Wash Systems
William Treacy

Insurance
763-567-3324
763-417-1314

Credit Card Processing
Transport
EchoSat Communications Group, Inc.
Mark Carl
859-389-8700 x106

Dairy/Ice Cream
Brown’s Ice Cream
Patrick Nelson
Polka Dot Dairy, Inc.
Pat Pettit

612-378-1075
651-438-2793

Environmental
Bay West LLC
Donovan Hannu
ECS
Joe Van Wyk
Tanknology
Robert Cox

McNamara Company
Patrick McNamara
Aleisha McNamara
Mitchell McNamara

651-426-0607
651-426-0607
651-426-0607

651-503-8116

651-291-3424
610-955-5015

Investments/ Financial
Waddell & Reed, Inc.
Matt Anderson

952-884-1503

Lenders/Financial
Ascentium Capital LLC
Len Baccaro
Tony Zieglar

281-902-1931
281-883-5005

Lottery
MN State Lottery
Adam Prock

651-635-8233

Loyalty/apps/rewards
Tecmark
Brent Harms
Jesse Parker

612-746-4771
612-746-5095

800-666-5301

Environmental rebates

Office Supplies

Center For Energy and Environment
Kristen Funk
612-335-3487

Network Business Supplies Inc.
Brett Cohn
651-207-1077

Ethanol

Petroleum Equipment/
Services

Growth Energy
Mike O’Brien

952-212-3380

Food Services
7th Avenue Pizza
Patrick Nelson
612-378-1075
Chanticlear Frozen Pizza
Ryan Elsner
612-619-8064
Hunts Brothers Pizza
Aaron Hobbs
1-816-210-6143

MN Petroleum Service, Inc.
Gerald Swan
763-780-5191
O’Day Equipment LLC
Dan O’Day
763-230-7630
Pump & Meter Service, Inc.
Mike Eicher
952-933-4800
Zahl - Petroleum Maintenance
Brian Larson
612-331-8550

Food Services
Wenzel’s Farm LLC
Lane Nelson

800-336-6328

C-Store Supplier

Health Insurance

Chambers & Owen
John Schoenke
262-297-2920
Core-Mark International
Christina Larson
763-545-3700
Eby-Brown Co. LLC
Michael Roenna
630-449-1312
Farner-Bocken Company
Bruce Milbrandt 800-555-1088 x7444
Henry’s Foods
Dale Erickson
800-726-5299

Health & Life Financial Services
Kevin Urlaub
763-287-0055
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Automotive Management Network
Tom Ham
612-299-9298

Ice Vendors
Arctic Glacier Ice
Jon Stelley
Minnesota Ice
Robbie Harrell

651-455-0410
612-254-8330
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ASSOCIATE MEMBER DIRECTORY
Petroleum/Lubricants

Petroleum Transport

Adium Oil Co.
Dean Mielke
320-356-7350
Dehn Oil
Ron Dehn
763-421-5571
Dooley’s Petroleum
Randy Dooley
320-875-2641
Fuel Service DJ’s Mart LLC
John Salden
715-723-1701
Hartland Fuel Products LLC
Ray Colbert
608-797-3930
Molo Oil Co., Inc.
Mark Molo
563-557-7540
Rahn’s Oil & Propane
Dave Rahn
320-256-3680
Severson Oil
Josh Severson
507-452-4743
United Farmers Coop
Scott Trebelhorn
507-647-6620
Waterford Oil
Gary Lynch
507-645-5659
World Fuel Services
Brad Schneider
320-360-9988
Colleen Mercil
612-501-5117

D&J Transport Inc.
Josh Selbrade
Danco LTD
Dan & Jodi Gerads

Petroleum Reporting
OPIS/AXXIS Petroleum
Donna Harris

888-301-2645

507-413-0384
320-743-2006

Propane
Dooley’s Petroleum
Randy Dooley
320-875-2641
Hartland Fuel Products LLC
Ray Colbert
608-779-6526
Premier Propane
Jason Scribner
612-839-1569
Rahn’s Oil & Propane
Dave Rahn
320-256-3680

612-861-7350

Retail Signage
Digital Art Services
Katherine Rugg
Rose City Canopy
Corey Goodwin

Paramount Marketing/ SunSoft Salt
Brooke Taney
612-866-1980
Splash
Manny Flores
763-742-0262
Factory Motor Parts
Clay Johnson
651-405-7645

Tobacco
Altria/Phillip Morris USA
Garth Alston
608-251-0195
RAI Trade Marketing Services
Michael Brown

Trucking Services/
Wrecker

Refrigeration
Maintenance
Quality Refrigeration
Bob Forder

Softener Salt and
Washer Fluid

Twin Cities Wrecker Sales
Rod Pellow
651-488-4210

Uniforms
Cintas Corporation
Brad Beyer

651-354-3564
218-738-3188

763-391-5684

Used Oil
Loe’s Oil
Brian Loe

507-625-5278

Security System,
Monitoring &
Surveillance
Digital Surveillance Concepts LLC
Dan Nordsletten
701-261-2488
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Next MSSA Board
Meeting: TBD

**SAVE THE DATE**
MSSA Holiday Party

MSSA Office
2886 Middle Street
Little Canada

December 13, 2019

MSSA Annual Ice Fishing
Tournament

Caspers Cherokee of Eagan
4625 Nicols Rd,
Eagan, MN 55122
**More information to follow**

January 8-9, 2019
Grandview Lodge
Nisswa, MN
More information to come

We’re on Facebook!
www.facebook.com/MnServiceStationAssociation
“Serving Our Members Since 1966

800-752-4884
651-487-1983

FAX: 651-487-2447
www.MNSSA.com

