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Minnesota Special Session II Adjourns Sine Die

The End of Special Session II
Early Tuesday morning (7/21), both the Minnesota House and Senate
adjourned Sine Die bringing to an end Special Session II. The Legislature will likely return for a third Special Session in mid-August,
when Governor Walz’s Emergency Executive Order once again expires. When Special Session II began, there were hopes the Legislature and Walz Administration could reach an agreement on legislation
related to bonding, a supplemental budget, taxes and law enforcement
reforms. Similar to Special Session I, the Minnesota Senate set a
deadline for completion of any work and promised to adjourn by midnight on July 20th. The Senate missed their deadline by a couple of
hours.
Minnesota’s Constitution requires both a bonding and tax bill start in
the Minnesota House, this put additional pressure on the House DFL
and Governor Walz to reach an agreement with the House Republicans in order to garner the 6 GOP votes necessary to reach the 3/5th
Super Majority (81 votes) to pass a bonding bill. In May, House Minority Leader Kurt Daudt and his caucus linked the passage of a bonding bill to a re-write of the legislation authorizing the Governor’s power to declare an emergency and his use of Peacetime Emergency Executive Orders. Governor Walz and Minority Leader Daudt had been
negotiating a resolution on the emergency powers issue, and late last
week it appeared an agreement could be reached. Over the weekend
those negotiations feel apart, and on Monday it became apparent the
House DFL would be unable to pass their combined bonding and tax
bill. When the House brought the bill to the floor late last night, the
bill failed 75-57.

(continued on page 4)

Happy summer everyone,

Finally, some real summer heat for all of us to enjoy, well,
some of us. Will not be long, some of us will be wishing
we had a few of these days back. Want to take time and
thank everyone for attending and sponsoring this year’s annual MSSA golf tournament. Even though it was another
very warm day for our event, in the end, it was all worth it
raising money for the MSSA PAC fund and for NACSPAC.
MSSA will feature all winners, tournament sponsors and
other exciting fun surrounding this annual event in the August Newsline.
MSSA Lobbyist Todd Hill and partner Jeannette Hill continue to work hard long hours for our members. In the fifteen years I have been at the MSSA, Hill Capitol Strategies
continue to be the best the lobbying business. Just wanted
to say thank you to Todd and Jeannette for being there for
our members!
Speaking of lobbying, please see the recap to Special Session II recently coming to an end in the early morning of
July 21st. Who knows what Special Session III and or the
Governor’s Executive Order will bring to our state and of
course how it may impact our industry? Stay tuned…
Hope all of you had a great 4th of July and in a blink, we
will be celebrating Labor Day! Time sure does fly when
you are having fun, are we having fun?
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(continued from front page)
One positive outcome of Special Session II, the Speaker of the House, Senate Majority Leader and the Walz Administration were able to reach an agreement late last night on a bill addressing Public Safety, Police Accountability and Reforms. Negotiations on the legislation have been ongoing since the May 25th death of George Floyd,
most of those discussions have taken place behind closed doors and without the participation of the Minority Parties in either body and with little public involvement. Late last night, it appeared those negotiations had reached an
impasse, however resolving this issue had become a priority of Senate Majority Leader Paul Gazelka and he
worked tirelessly to reach an agreement with the bill’s proponents in the Minnesota House. The legislation bans
choke-holds and warrior training, requires an officer to intervene when excessive force is used, begins the process
of reforming the POST Board, and increases training for police officers. The legislation passed the House 102-29
and the Senate 60-7. The following link will take you to the bill passed late last night.
https://www.revisor.mn.gov/bills/text.php?number=HF1&version=1&session=ls91&session_year=2020&session_number=2

It appears negotiations on a bonding bill will continue and likely be a topic of discussion during Special Session
III, which will take place sometime in August. The Governor’s Supplemental Budget request also remains outstanding and will likely be included in any discussions related to the next Special Session. The Legislature and
Walz Administration were able to take one additional issue off the table late last night when they passed a bill expanding access to online driver testing. The bill should help eliminate the enormous backlog of new drivers unable
to schedule their written driver’s exams.
Yesterday, on a vote of 82-40 the House passed a resolution establishing racism as a public health emergency. In
comments supporting the resolution, Representative Rena Moran (DFL-St. Paul) suggested this language should be
viewed partially as a tribute to the late Congressman John Lewis. Yesterday, the Minnesota Senate on a vote of 37
-30 passed a resolution urging the Governor to open schools this fall for in-person learning. On a vote of 35-32,
the Senate was unable to suspend the rules and bring forward a bill providing Minnesota schools with $25 million
in Cares Act money to offset costs related to in-person learning.
COVID Update
Minnesota’s positive test results continue to grow. Yesterday, the state reached a new milestone for positive cases
(922) reported in a single day. This continues a trend over the past couple weeks, and has raised a number of red
flags for state health officials. Minnesota also reported yesterday the first death of a child. The 9 month-old from
western Minnesota had no underlying health conditions, is the first death in Minnesota below the age of 20 and is
one of the youngest recorded deaths in the United States. Minnesota’s rising numbers and the list of cities adopting of mask mandates would seem to indicate the Governor will likely finalize his recommendations on masks in
the coming days. Last week, Governor Walz had hoped Republican Legislators would introduce and pass legislation mandating masks so he wouldn’t need to put in place an Executive Order which will certainly face pushback
across the state. The Governor has also suggested if he does mandate masks he may have different requirements
by region.
Yesterday, the Minnesota Department of Public Safety also released a list of 14 Minnesota bars and restaurants
who received warning notices for violations of COVID rules for operations. Those violations included lack of social distancing and a failure by staff to wear masks. DPS has been conducting spot checks throughout the state,
businesses could face civil penalties and a loss of their licenses for failing to comply with the rules for operation.
The Walz Administration plans to release their fall school guidance nest week. This afternoon, the Governor plans
to make an announcement related to nursing homes.
We hope you and your families are staying healthy and safe.
Todd
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C-Store Food and Fuel Sales Declined in May
NACS CSX data hinted at signs of improvement inside the store, but foodservice
and fuels took a hit.
July 20, 2020
By Chris Blasinsky
ALEXANDRIA, VA—NACS CSX data for the month of May shows signs of improvement in the convenience
retail channel, including some in-store categories that have continued to attract consumers throughout the pandemic.
According to NACS CSX data for the month of May, merchandise sales performed well: Per store/per month instore merchandise sales (excluding cigarettes) increased 5.8%, compared with May 2019, while cigarette sales
grew 2.5% and beer sales rose 27.1%.

This positive growth was offset by a steep decline in foodservice sales. Among the foodservice subcategories, per
store/per month prepared food sales fell 19.7% in May, compared with a 12.8% drop in April. Hot dispensed beverage sales improved during May, down 31.3%, compared with a 40.9% decline in April, as well as cold dispensed
beverages (down 21.1%) and frozen dispensed beverages (down 17%). Commissary, meanwhile, improved +1.5%
after recording a per store/per month sales decline of 17.5% in April.
Also, compared with the year-ago period, per store/per month NACS CSX data for May 2020 reveal a:
•
47.9% drop in fuels sales
•
35.2% drop in total sales
•
24.9% drop in fuel gallons
• 17.4% drop in total transactions
Ice cream/frozen novelties enjoyed a significant sales increase, up 37.6% in May compared with May 2019. Other
categories that saw a significant year-over-year increase:
•
•
•
•

Perishable grocery: +14.9%
Packaged bread: +22.1%
Fluid milk products: +6.7%
Non-edible grocery: +26.7%

(Data are reported in accordance with NACS Category Definitions)
Meanwhile, CSX per store/per month data from January to May, compared with the same period in 2019, show
that fuel sales fell 26.9% and foodservice sales dropped 13.5%. Here are more topline comparisons:

(continued on page 7)
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April CSX data suggested that the industry was not out of the woods in terms of sales, which also proved to be the
case for May. The month saw various states and localities entering different phases of reopening their economies
and a pre-holiday environment.
CSX numbers for June could reflect a continued sales increase. A NACS Retailer Member survey conducted in
June found that 82% of members experienced an increase in in-store sales in June compared with May, and 64%
saw a fuels sales increase.
NACS CSX data are a subset of the annual NACS State of the Industry data received from monthly subscribers;
the data is representative of all NACS regions. CSX is a dynamic, self-reported subscription database serving the
convenience and fuel retailing industry and its stakeholders. For more information, visit convenience.org/CSX or
email Chris Rapanick.
Chris Blasinsky is the NACS content communications strategist; she can be reached
at cblasinsky@convenience.org, and on Twitter and LinkedIn. Source: NACSONLINE/CSX

FOUR POWERFUL TIPS TO SAVE ON REPAIR SHOP EXPENSES
Given the uncertainty many businesses around the world are currently experiencing, we must
look for ways to save as much money for our shops as possible, while also making sure we are maintaining
and building a more profitable business in the long haul. Here are 4 powerful tips
to help you save on your shop’s expenses.
1. Review your profit and loss statement, take a look at each and every line item. For
each line item, you should ask yourself up to 3 questions:
* First, ask yourself if the line item is going to lead to an immediate profit? An example of
this would be parts purchases or labor. If the answer to this question is no, then ask yourself if the line item will
lead to a potential profit in the near future. An example of this would be your advertising or marketing investments. If the answer to this question is no again, then ask yourself if the line item will lead to any foreseeable profit at all. Examples of these items would be insurance investments, utilities, and your water cooler payment. Once
you have the answer to these questions, it will be much easier to see where you can scale back or even put certain
items on hold for the time being.
2. Dean Kuhn, a successful transmission shop owner, recommends taking a look at the top 2-3 most expensive
items on your financial statements each month. When you look at these expenses, really dive deep into every single line item that goes along with it. This way, nothing will slip through the cracks and you can get a complete picture your business’s finances, which will help you determine areas where you can save.
3. Always remember that your vendors are your partners, and it’s important to treat them this way. I would highly
recommend meeting with each of your vendors and having an honest conversation with them to make sure your
partnership is as mutually beneficial as possible. During these discussions, set clear expectations for the vendor
and make sure that you are meeting theirs. This will save you valuable time in the long run and will make both of
your businesses more successful!
4. To save on what’s likely one of your biggest expenses, I recommend that you sit down with your landlord or
mortgage owner and have a conversation with them to see what can be done to reduce this cost. You’d be surprised
how often an agreement can be made to help in situations like the one we are currently facing.
Source: Bob Cooper, President of Elite (http://www.EliteWorldwide.com)

MSSA Newsline - July 2020

7

MSSA Newsline - July 2020

8

FDA Orders Retailers to Stop Selling 13 Tobacco Products
The products had been provisionally permitted to be sold on the market since 2011.
WASHINGTON—The U.S. Food and Drug Administration (FDA) has issued Not Substantially Equivalent (NSE)
orders for 13 tobacco products that had been provisionally permitted to be sold on the market since 2011. These
tobacco products are now misbranded and adulterated and can no longer be distributed, imported, sold, marketed
or promoted in the United States, the agency said.
The following products may no longer be sold:
R.J. Reynolds Tobacco Company
•
•
•
•

Camel Sticks Mint [PDF – 354KB]
Viceroy Flex [PDF – 566KB]
Camel Strips Mint [PDF – 491KB]
Camel Orbs Mint [PDF – 422KB]

U.S. Smokeless Tobacco Company [PDF – 583KB]
•
•
•
•

Skoal Smooth Mint Tobacco Stick
Skoal Rich Tobacco Stick
Skoal Mint Tobacco Stick
Skoal Original Tobacco Stick

Heritage Tobacco LLC [PDF – 613KB]
•
•
•
•
•

Union Full Flavor 100’s Box
Union Gold 100’s Box
Union Platinum 100’s Box
Union Menthol 100’s Box
Union Menthol Gold 100’s Box

Retailers with remaining inventory of the combustible cigarette and smokeless tobacco products listed above
should work with the product manufacturer or supplier to discuss options for disposing of these products, the agency said. Failure to comply with the Federal Food, Drug and Cosmetic (FD&C) Act may result in FDA taking regulatory action without further notice. These actions may include but are not limited to civil money penalties, seizure,
and/or injunction.
Upon scientific review of the Substantial Equivalence (SE) Reports submitted by R.J. Reynolds Tobacco Company
and U.S. Smokeless Tobacco Company for their smokeless tobacco products, FDA said it determined that the new
tobacco products were not substantially equivalent to the predicate tobacco products.
Regarding the Heritage Tobacco LLC cigarette products, the FDA determined the information submitted failed to
sufficiently demonstrate that the predicate tobacco products listed in the SE Reports were commercially marketed
in the United States as of Feb. 15, 2007; therefore, they were not eligible predicate tobacco products.
Before the issuance of the NSE orders, these provisional SE tobacco products were allowed to be marketed because new tobacco products first commercially marketed after Feb. 15, 2007, but before March 22, 2011—with an
SE Report submitted to the FDA by March 22, 2011—could remain on the market unless the FDA issued an order
that the new products were not substantially equivalent.
Source: NACSONLINE
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Refrigerant and Refrigeration System Training for Retail
Operations webinar
The Minnesota Pollution Control Agency partnered with The Chemours Company to provide a
training on July 28th that will teach the basics of refrigerants/refrigeration systems, their history,
potential environmental impacts, as well as current and proposed regulations impacting these systems. Attendees will be able to further educate and share best practices with local business operations. Ultimately this training will enable food and beverage retailers (grocery, convenience, and
liquor stores, etc.) to effectively plan and deploy cost effective and environmentally sustainable
refrigerant management programs.
Please click on the link to register:
https://register.gotowebinar.com/register/3367806723066593293
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We Card Awareness Month - Sept. 2020 - Participation Tools
We Card Awareness Month is right around the corner in September and there are lots of activities to help raise
awareness. These include:
•

September is We Card Awareness Month and a great time to train or re-train employees and raise awareness of
the FDA regulations and state law compliance.

•

MSSA encourages all retailers to continue in their efforts to successfully identify and prevent underage agerestricted product sales. We Card resources include:

•

We Card’s 2021 materials will be available to order on September 1st at www.wecard.org.

•

We Card’s online training and its mystery shopping service — ID Check-Up help equip your store employees
with the knowledge while you can gauge their performance with mystery shops.

•

Get an updated state law summary or a Federal Law Summary on FDA regulated products and requirements of
retailers. See the Resource Center at www.wecard.org.

•

• We Card’s Age Checker App, a smartphone app that scans driver’s license bar codes and provides an "OK to
Sell" or "Do Not Sell" message — available in the App Store and Google Play

•

• Take We Card’s Best Practices Survey and get a free download of We Card’s Guide to Best Practices.

•

Thanks again to all MSSA members hard work in promoting We Card Awareness Month. A great opportunity for
our members to communicate the “We Card” responsible retailing message to your customers.

•

Please keep We Card updated on your Awareness Month participation efforts by contacting Doug Anderson at
The We Card Program, Inc. at danderson@wecard.org
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MSSA and Delta Payments
have come together to
bring you a great rate for
credit card processing.

Members enjoy numerous benefits including:
*New Exclusive Rates for Repair/Towing & Petroleum
*Super-Charged Rebates
*All Card Types Settled (VI/MC/DS/AX/Debit/EBT/Fleet)
*Lower American Express OptBlue Rates
*24 Hour Funding on all Card Types
*$300.00 Installation Rebate or 1 Free Terminal
For more information, contact Kent Flannery at
(612) 730-5368 / kent@deltapayments.com or
MSSA at (651) 487-1983

Three Tips on Maximizing Your Shop’s Sales During Difficult Times
We all know that these incredibly challenging times are impacting businesses and people all around the
world. To help maximize your shop’s sales and profits in the face of these difficulties, here are 3 simple
and cost-free tips that you and your service advisors can start implementing today.
1. Pick up the phone and call your customers. However, this is not a sales call and shouldn’t involve discussion about the customer’s vehicle. Rather, this is a chance for you to check in on your customers and
their families, let them know you are thinking about them, and offer to help in any way you can. By giving them a call and speaking from your heart, you are showing your customer that you not only care about
their well-being, but that your company truly values people over profit.
2. Set up call forwarding during your commute to and from work. By having incoming calls forwarded to
your cell phone rather than to the shop’s voicemail during your drive to and from the shop, you are essentially extending your hours and allowing more customers to reach you if they are in need. There may only
be a couple of calls that come in during these times, but it can make a world of difference for those calling
customers.
3. Adjust your 2020 sales and car count goals so that they are broken down to daily targets, and track
these daily goals in a descending manner. Instead of feeling discouraged if your shop is far from reaching
a monthly or weekly goal, having daily sales and car count goals will allow you and your advisors to look
at each morning as a brand new opportunity to accomplish the goals for the day.
Tracking these daily goals using a descending method helps your team focus on what they still have left to
accomplish and motivates them to reach the targeted numbers. For example, if your daily car count goal is
10 cars, and 7 cars have come in, a descending method of tracking will have your advisors saying, “We
only have 3 cars left to meet our goal!” rather than, “We’ve had 7 cars come in so far.” When I first began
coaching, my average client saw a 15% increase in sales just by making this simple switch from an ascending to a descending method of tracking goals, so this tip is sure to help!
By Bob Cooper
For additional help increasing your shop’s sales, learn more about Elite’s Online Masters Service Advisor
Sales Training, or give us a call at 800-204-3548.
AutomotiveManagementNetwork.com
tom@automotivemanagementnetwork.com
616-340-2380
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ONE VOICE
This month, NACS talks with Lonnie McQuirter, director of operations at 36 Lyn Refuel Station.
What role in the community do you think convenience stores should play?
Convenience stores reflect the neighborhoods we Lonnie McQuirter serve. You can learn about
neighborhoods and how the community is evolving by paying close attention to the interactions and ambiance of
the local convenience store. Without fail, you will find a strong operator in strong communities. We mirror and
make investments a majority of the time based on the support of our neighbors.
What does NACS political engagement mean to you,and what benefits have you experienced from being
politically engaged?
When a retailer is politically engaged—meaning they personally reach out to their congressional representatives
and their staff—it positively affects the outcome of the issue for our industry. A key example of that is NACS’s
victory in passing swipe fee reform a decade ago. NACS activated its retail members, and it ultimately led to legislation that saved the American consumer billions in card fees. A more recent example is the work being done to
pass liability protections to ensure that those who risked and sacrificed a lot to remain open are not exposed to unethical ambulance chasers.
What federal legislative or regulatory issues keep you up at night?
I'm more concerned with the fact that many decision makers have little to no experience running their own businesses and have this hubris about how they should engage with us business operators. For instance, in this crisis
much has been mentioned about first responders and those on the front lines, while with a loud silence ignoring
those who maintain a clean and orderly store, provide lifesaving medicine and a safe place to
go (getting away from a domestic violence situation, harassment, clean bathroom to use). Our staff do important
work and, in many ways, have been overlooked during all of this instead of receiving the recognition and honor
they deserve in my opinion.
What c-store product could you not live without?
Coffee, Altoids and spring water.
NACS July 2020
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Edina bans sale of flavored tobacco products, MSSA members in
conjunction with R. J. Reynolds promptly file suit against City of Edina
Story written by Andrew Wig of Edina Sun Current
Jun 19, 2020
It took less than one day for the city of Edina to be sued after a June 16 vote to ban the sale of flavored tobacco
products.
Alleging an unconstitutional overreach, a group of businesses including R.J. Reynolds Tobacco Company filed the
suit June 17 in the wake of the Edina City Council’s unanimous vote.
Effective Sept. 1, the ban was approved in light of concerns over the use of vaping products among youth. In seeking to prevent the ban’s implementation, the lawsuit calls the decision an “overboard reaction to legitimate public
health concerns about youth vaping.”
Edina is not the first city in Minnesota to enact restrictions on flavored tobacco, but the ban follows the city’s recent
leadership in banning tobacco sales to buyers under the age of 21. In 2017, Edina became the first city in the state to
enact such a restriction, starting a trend that led to the same measure becoming state law in May.
Edina’s ban on flavored tobacco defines the product category as any tobacco-related product that contains taste or
smell other than tobacco. That includes flavors like menthol, mint, wintergreen, and varieties of fruit and candy.
Four other Minnesota cities – Golden Valley, Mendota Heights, Lilydale and Arden Hills – had completely prohibited the sale of flavored tobacco products before the Edina ordinance was approved, according to the Association for
Nonsmokers-Minnesota. Sixteen cities in the state, including Edina, have approved some sort of restrictions on flavored tobacco sales, the organization adds.
A December memo from the Edina Community Health Commission predicted that other cities would follow in Edina’s footsteps in enacting a full ban on flavored tobacco products. “The Commission anticipates that other nearby
municipalities may follow suit, as they did with the Edina Tobacco 21 initiative, until momentum is sufficient to
lead to action at the state or federal level,” the memo states.
The suit filed in reaction to Edina’s ban includes two Edina businesses – Vernon BP and Lang’s One Stop Market.
Filed in U.S. District Court, the suit argues the ordinance goes beyond concerns about youth vaping.
The legal action cites the Supremacy Clause in the U.S. Constitution, arguing the ban is preempted by U.S. law. In
January, the FDA moved to ban most flavored pod-based vaping products such as those sold under the popular Juul
brand. The ban did not include menthol flavoring, however.
“Congress and FDA have made the judgment that certain tobacco products, particularly menthol cigarettes and menthol-flavored ENDS (electronic nicotine delivery system) products, should remain available to adult users of tobacco
products,” the suit states, arguing that Edina’s ban conflicts with federal goals.
The suit also argues that banning flavored vaping products could cause former smokers who now vape to revert to
cigarettes. The plaintiffs, stating they agree with the goal of reducing vaping among youth, contend the city could
have pursued that end by focusing on public health campaigns and the enforcement of age restrictions.
The Edina Community Health Commission memo notes that flavoring tobacco products reduces the burning sensation otherwise associated with tobacco consumption and thereby makes the products more attractive to youth.
“Although not a solution as a single measure, a ban of flavored vaping liquids may lead to a reduction in the number
of young people who take up e-cigarettes,” the memo reads.
Leading up to the June 16 vote at Edina City Hall, several public-health advocates sent letters to the city council approving of the ban. Backers included Minnesota Department of Health Commissioner Jan Malcom, the American
Cancer Society, the American Lung Association, the American Heart Association and the Association for Nonsmokers.
(continued on next page)
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Council members said they had also received correspondence from interest groups in opposition to the measure.
Such criticism came from the likes of the Minnesota Service Station and Convenience Store Association. In a letter
to the editor published in the Edina Sun Current in May, the organization’s executive director, Lance Klatt, argued
the ordinance would reflect a double standard by banning flavored tobacco products while allowing city-owned liquor stores to continue selling flavored alcohol products.
City Manager Scott Neal responded to that reasoning by arguing there is a fundamental difference between tobacco
and alcohol products. “The products we sell in liquor stores, when used as directed, are not going to kill you,” Neal
said.
Aside from claiming the double standard, Klatt also warned of detrimental effects on businesses. “Convenience
stores and service stations rely on gasoline sales and tobacco sales to remain in business. Without tobacco sales, the
business model for these retailers no longer works,” he wrote.
The suit against the city also bemoans the fact that no public hearing preceded the council’s vote in favor of the ban.
Because of the level of correspondence the city was already receiving on the proposed ban, council members judged
that a public hearing would not have to precede their vote. A public hearing did, however, precede the council’s vote
on Tobacco 21 in 2017.
Regarding that listening session, “I became much more well educated,” Mayor Jim Hovland said at a June 2 council
meeting. The hearing, he continued, “allowed us to make a really solid decision on Tobacco 21.”
But makers and sellers of tobacco products had already been given fair chance to weigh in, Councilmember Mary
Brindle observed. “Clearly, the industry knew about this for a while,” Brindle said. “ … I don’t think a public hearing’s going to give us anything more than we already have.”

Minnesota Petroleum Service
www.mnpetro.com

24 Hour
Emergency
Service

24 Hour
Emergency
Service

Proudly Servicing All Your Petroleum Handling Equipment Needs.

Proudly Servicing The Central Minnesota Areas.

RubyCi
The Ovation²™
Fuel Dispenser

The combination
of POS & Site
Controller.

Minnesota Petroleum offers you a knowledgeable Service and
Sales Team for all your C-Store and Service Station equipment
needs. Our Technicians are all trained, certified and experienced.
Their knowledge is the key to your satisfaction of a job well done.

Automotive & Lubrication Equipment

Compliance
Testing
Services

Full Vacuum
Truck
Services

Minnesota Petroleum Service
682 39th Ave NE, Columbia Heights, MN 555421
Phone: 763-780-5191 888-797-7677 E-Mail: sales@mnpetro.com
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The Ovation²™
Fuel Dispenser

The combination
of POS & Site
Controller.

Our Service and Sales Teams are ready to assist you with all
of your Petroleum Equipment needs and do whatever it takes
to keep your business running smoothly.

LED Lighting Upgrades

Tank Monitors

Com-

Independent Petroleum Service
Two Locations To Serve You

Brainerd: 218-829-2745

Bemidji: 218-333-3538
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ASSOCIATE MEMBER DIRECTORY
Accountants

Car Wash

LMV Corporation
Ron Velander

Blendco Systems
Brent Anderson
Reliable Plus/Lube-Tech
Jess Felton
Xtreme Wash Systems
William Treacy

952-457-7153

Advertising/
App Design/Media
Allover Media Inc.
Ben Enger

763-762-2013

Appraisers/Commercial
Brokers
Petroleum Marketers Svc, Inc.
Mark Montag
952-435-9822

Auto Parts Supplier
NAPA Auto Parts
Danniel Johnson
Factory Motor Parts
Clay Johnson

952-924-1213
651-405-7645

ATM Machines/Novelty
Games
Universal Money Centers
Jerry Spain
Danielle Skinner

913-831-0248
913-244-3249

Investments/ Financial
763-567-3324

Waddell & Reed, Inc.
Matt Anderson

763-417-1314

Lenders/Financial

651-503-8116

Ascentium Capital LLC
Len Baccaro
Tony Zieglar

Credit card processing
Delta Payment Systems
Kent Flannery

612-730-5368

Dairy/Ice Cream
612-378-1075
651-438-2793

Bay West LLC
Donovan Hannu
ECS
Joe Van Wyk
Tanknology
Robert Cox

651-291-3424
610-955-5015
800-666-5301

Merrigan, Brandt, Ostenso & Cambre, P.A.

Center For Energy and Environment
Kristen Funk
612-335-3487

Randy Thompson

952-405-7171

Nolan, Thompson, Leighton & Tataryn, PLC

Ethanol

Winthrop & Weinstine, P.A.

Growth Energy
Mike O’Brien

Tami Diehm
Jim Dierking

612-604-6658
612-604-6651

Batteries
Interstate Batteries
Dan Hartel
Factory Motor Parts
Clay Johnson

952-345-1190
651-405-7645

Beverages/COFFEE
American Bottling Company
Mark Mathewson
651-552-3582
Pepsi Bottling Group
Julia Yngsdal
612-282-1079

C-Store Supplier
Chambers & Owen
John Schoenke
Core-Mark International/
Farner-Bocken
Bruce Milbrandt
Alan Pederson
Eby-Brown Co. LLC
Thomas Boldt
Henry’s Foods
Dale Erickson
Lynco Distribution, Inc
Zac McCall

952-212-3380

Food Services
7th Avenue Pizza
Patrick Nelson
612-378-1075
Chanticlear Frozen Pizza
Ryan Elsner
612-619-8064
Hunts Brothers Pizza
Aaron Hobbs
1-816-210-6143
Wenzel’s Farm LLC
Brian Morrisey
800-336-6328

Health Insurance
Health & Life Financial Services
Kevin Urlaub
763-287-0055

Ice Vendors
262-297-2920
507-351-5014
612-803-2660

Arctic Glacier Ice
Jon Stelley
Minnesota Ice
Robbie Harrell

651-455-0410
612-254-8330

Information Services

651-274-3863

Automotive Management Network
Tom Ham
612-299-9298

800-726-5299

Insurance

612-865-0275

McNamara Company
Patrick McNamara
Aleisha McNamara
Mitchell McNamara
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Lottery
MN State Lottery
Adam Prock

651-635-8233

Tecmark
Brent Harms
Jesse Parker

612-746-4771
612-746-5095

Office Supplies

Environmental

Environmental rebates
952-933-2390
952-933-2390

281-902-1931
281-883-5005

Loyalty/apps/rewards

Brown’s Ice Cream
Patrick Nelson
Polka Dot Dairy, Inc.
Pat Pettit

Attorneys
Gary E. Persian
Ned E. Ostenso

952-884-1503

651-426-0607
651-426-0607
651-426-0607

Network Business Supplies Inc.
Brett Cohn
651-207-1077

PCI Compliance/
firewall provider
(MNSP) for POS Systems
ControlScan, Inc.
Joe Birlin

512-636-4334

Petroleum Equipment/
Services
MN Petroleum Service, Inc.
Gerald Swan
763-780-5191
O’Day Equipment LLC
Dan O’Day
763-230-7630
Pump & Meter Service, Inc.
Travis Rittenbach
952-933-4800
Zahl - Petroleum Maintenance
Brian Larson
612-331-8550

Petroleum/Lubricants
Dehn Oil
Ron Dehn
763-421-5571
Dooley’s Petroleum
Randy Dooley
320-875-2641
Energy Solution Partners
Ryan Burns
651-358-0970
Fuel Service DJ’s Mart LLC
John Salden
715-723-1701
Hartland Fuel Products LLC
Ray Colbert
608-797-3930
Molo Oil Co., Inc.
Mark Molo
563-557-7540
Rahn’s Oil & Propane
Dave Rahn
320-256-3680
Severson Oil
Josh Severson
507-452-4743
United Farmers Coop
Scott Trebelhorn
507-647-6620
Waterford Oil
Gary Lynch
507-645-5659
World Fuel Services
Brad Schneider
320-360-9988
Colleen Mercil
612-501-5117
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ASSOCIATE MEMBER DIRECTORY
Petroleum Reporting

Retail Signage

OPIS/AXXIS Petroleum
Donna Harris
888-301-2645

Petroleum Transport

Digital Art Services
Katherine Rugg
Rose City Canopy
Corey Goodwin

D&J Transport Inc.
Josh Selbrade
Danco LTD
Dan & Jodi Gerads

Security System,
Monitoring &
Surveillance

507-413-0384
320-743-2006

Propane
Dooley’s Petroleum
Randy Dooley
320-875-2641
Hartland Fuel Products LLC
Ray Colbert
608-779-6526
Premier Propane
Jason Scribner
612-839-1569
Rahn’s Oil & Propane
Dave Rahn
320-256-3680

Refrigeration
Maintenance

Tobacco
651-354-3564
218-738-3188

Digital Surveillance Concepts LLC
Dan Nordsletten
701-261-2488

Softener Salt and
Washer Fluid
Paramount Marketing/ SunSoft Salt
Brooke Taney
612-866-1980
Splash
Manny Flores
763-742-0262
Factory Motor Parts
Clay Johnson
651-405-7645

Altria/Phillip Morris USA
Garth Alston
608-251-0195
RAI Trade Marketing Services
Michael Brown

Trucking Services/
Wrecker
Twin Cities Wrecker Sales
Rod Pellow
651-488-4210

Uniforms
Cintas Corporation
Brad Beyer

763-391-5684

Used Oil
Loe’s Oil
Brian Loe

507-625-5278

Quality Refrigeration
Bob Forder
612-861-7350
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MSSA Board
Meeting:
August 20, 2020
Zoom/MSSA Office

MPTA 2-Day
Advanced Light Duty
Class
September 15-16, 2020
Further information to come

“Serving Our Members Since 1966

800-752-4884
651-487-1983

FAX: 651-487-2447
www.MNSSA.com

