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EPA Challenges California on
Gasoline-Car Ban

The agency has questions amid rolling blackouts and
California’s requests for out-of-state electricity.
October 01, 2020
WASHINGTON—The Environmental Protection Agency (EPA) is
questioning California Gov. Gavin Newsom’s plan to ban sales of new
gasoline- and diesel-powered passenger cars by 2035, reports the Wall
Street Journal.
As NACS Daily reported, Newsom signed the order last week as part
of the state’s efforts to promote electric or zero-emission vehicles. Californians still would be allowed to own vehicles with internal combustion engines and resell them. But in a letter to Newsom this week, Andrew Wheeler, EPA administrator, said a statewide shift to electric vehicles would strain California’s already-troubled electric grid.
“California’s record of rolling blackouts—unprecedented in size and
scope—coupled with recent requests to neighboring states for power
begs the question of how you expect to run an electric car fleet that will
come with significant increases in electricity demand, when you can’t
even keep the lights on today,” Wheeler wrote in the letter.
Wheeler added that the order likely couldn’t be implemented by the
California Air Resources Board without approval from the EPA and
noted that last year, the Trump Administration took away California’s
power to set its own vehicle tailpipe emissions standards.
The ban is an ambitious step to bolster adoption of electric vehicles and
slash greenhouse-gas emissions. California would be the first U.S. state
to ban the sale of gasoline- and diesel-powered vehicles, but other
countries, including France and Germany, have adopted similar goals.
The California governor has said transportation is responsible for more
than half of California’s carbon emissions and has made climate change
central to his policy agenda.
“Of all the simultaneous crises that we face as a state…none is more
forceful than the issue of the climate crisis,” Gov. Newsome said.
“What we’re advancing here today is a strategy to address that crisis
head on, to be as bold as the problem is big.”

Source: NACSONLINE

A Debate Filled with More Tricks than Treats
Wasn’t that a great first Presidential debate a few weeks ago?
More like an embarrassment depending on who you ask? The
debate reminded me of Batman and the Penguin in their own
debate. Will the next Presidential debate be a trick or more like
a treat?
The Penguin, one of Batman's oldest foes, is an eccentric criminal mastermind, known as much for his love of ornithology and
trick umbrellas as for his already shady business dealings.
Gotham's popular Iceberg Lounge serves as Penguin's front for
a number of illegal financial stature; the Penguin is a wily foe
whose umbrellas conceal a variety of deadly weapons and gadgets.
The Penguin recently became a mobster and nightclub owner
who engages in quiet criminal activity whom Batman tolerates
as a source of criminal underworld information. Whenever he is
apprehended for a crime, he is sent to an ordinary prison instead
of Arkham Asylum.
Certainly, no villain has managed to inflict as much pain and
suffering on Batman as the Penguin. As we watch this next
Presidential debate, will the real Penguin come out and trick
or treat? Will Batman continue his run of Gotham?
Either way, COVID has tricked all of us with no treats in
our very own Gotham.
Happy Halloween everybody, be safe, and always enjoy a
few treats while limiting your tricks- Lance
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Massachusetts ready to Vote for Right to Repair!
Right to Repair will be one of two questions before Massachusetts voters.
Remember, 86% of MA voted in favor of the Right To Repair Question in 2012, but by this year, 2020, advancements in vehicle technology and increasing restrictions by automakers will result in more than 90% of new cars
being equipped to transmit real-time diagnostic and repair information wirelessly to vehicle manufacturers, threatening the rights that we enjoy today to choose to get our car fixed at trusted independent repair shops or do the
work ourselves.
Without an update to this law our trusted independent repair shops will be unable to fix their loyal customers cars
and thus consumers will have less choice and pay more for their car repairs. The spirit of the Right to Repair Law
was to ensure a consumer’s right to get their car repaired where they choose - technology advancements should not
impair that choice!
There are over 3,000+ independent repair shops and auto part stores in Massachusetts who rely on access to repair
and diagnostic information to properly repair vehicles. It’s critical that this question passes at the ballot so that we
can protect mostly importantly the rights of consumers, but also the 30,000 jobs in our independent repair and auto
parts industry.
You may have seen ads on both sides of Question 1 as car manufacturers are using egregious scare tactics to continue to hold a monopoly on wireless repair information. Both cyber security experts and law enforcement concur
that giving the owner of the car their own car repair information can be done safely and securely - This legislation
and ballot initiative do NOT cover GPS or personal information!
We’re almost there! If you live in Massachusetts, come out (or mail in) and vote YES ON QUESTION 1 to protect
your car repair choice this November! If you do not live in Massachusetts but have outlets in the state, let us know
and we can help get information to those locations to share with their customers. Source: SSDA
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MSSA and Delta Payments
have come together to
bring you a great rate for
credit card processing.

Members enjoy numerous benefits including:
*New Exclusive Rates for Repair/Towing & Petroleum
*Super-Charged Rebates
*All Card Types Settled (VI/MC/DS/AX/Debit/EBT/Fleet)
*Lower American Express OptBlue Rates
*24 Hour Funding on all Card Types
*$300.00 Installation Rebate or 1 Free Terminal
For more information, contact Kent Flannery at
(612) 730-5368 / kent@deltapayments.com or
MSSA at (651) 487-1983

BILLIONS OF MILES SHIFT TO OLDER VEHICLES
“The over 20% plunge in 2020 new vehicle sales (and the open question of when the new vehicle market will
return to pre-Covid-19 levels) will reduce the number of vehicles under 5 years old on U.S. roads.
The average age of cars and light trucks will increase and older cars and light trucks will be driven more annual miles in the U.S. Lang Marketing estimates that over 410 billion miles will shift from vehicles under 5 years
of age to older cars and light trucks between 2020 and 2023.
This has significant consequences for the use of aftermarket products among older vehicles.” — Jim Lang,
publisher, Lang Aftermarket iReport.
STRUGGLING NEW VEHICLE MARKET
The record plunge in new vehicle sales during 2020 (greater than the decline during the first year of the 2008
Great Recession) followed by several years of “soft” new vehicle sales mean that millions fewer new cars and
light trucks will be sold during 2020 through 2023 than would have been tallied had the average volume of the
previous five years continued through this period. As a result, there will be fewer cars and light trucks under 5
years old on U.S. roads.
10 MILLION FEWER VEHICLES
Lang Marketing estimates approximately 10 million fewer light vehicles under 5 years old will be on U.S.
roads during 2023 compared to 2019 than if annual sales not been hit by the onslaught of Covid-19.
(continued on next page)

Minnesota Petroleum Service
www.mnpetro.com

24 Hour
Emergency
Service

24 Hour
Emergency
Service

Proudly Servicing All Your Petroleum Handling Equipment Needs.

Proudly Servicing The Central Minnesota Areas.

RubyCi
The combination
of POS & Site
Controller.

The Ovation²™
Fuel Dispenser

Minnesota Petroleum offers you a knowledgeable Service and
Sales Team for all your C-Store and Service Station equipment
needs. Our Technicians are all trained, certified and experienced.
Their knowledge is the key to your satisfaction of a job well done.

Automotive & Lubrication Equipment

Compliance
Testing
Services

Full Vacuum
Truck
Services

Minnesota Petroleum Service
682 39th Ave NE, Columbia Heights, MN 555421
Phone: 763-780-5191 888-797-7677 E-Mail: sales@mnpetro.com
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The Ovation²™
Fuel Dispenser

The combination
of POS & Site
Controller.

Our Service and Sales Teams are ready to assist you with all
of your Petroleum Equipment needs and do whatever it takes
to keep your business running smoothly.

LED Lighting Upgrades

Tank Monitors

Complete Line of Parts

Independent Petroleum Service
Two Locations To Serve You

Brainerd: 218-829-2745

Bemidji: 218-333-3538
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(continued from page 6)

OLDER VEHICLES PRESSED INTO “HARDER” USE
As a result of this reduction in vehicles under 5 years of age, older cars and light trucks will be pressed into
“harder” service (driven more annual miles). Lang Marketing estimates that over 410 billion miles will be
transferred from vehicles under 5 years of age to older cars and light trucks during 2020 through 2023.
NOT ALL MILES DRIVEN ARE EQUAL
The over 410 billion miles transferred to older vehicles between 2020 and 2023 will generate more aftermarket product volume per mile, since the wear and tear of these “transferred” miles will be experienced by older
vehicles. Mileage on older vehicles generates greater repair product use per mile than the same miles on new
cars and light trucks. Lang Marketing estimates that vehicles 5 years and older average over three times the
aftermarket product use per mile of younger cars and light trucks.

HIGHER ODOMETER READINGS
As older vehicles are driven more annual miles, accumulated mileage on U.S. vehicles will reach
new heights, up an average of more than 10% per vehicle over the next five years. This means that many aftermarket products will record an additional replacement cycle as a result of older
vehicles accumulating record-high mileage (odometer readings).
REPAIR-AGE “SWEET-SPOT”
Expanded As a consequence of more mileage on older vehicles in the U.S., the upper end of the repair-age
sweetspot for aftermarket product use (traditionally defined as 6 to 10 years of age) will be pushed higher.
BOOST FOR AFTERMARKET GROWTH
The more than 410 billion miles that will be transferred during 2020 through 2023 from cars and light trucks
under 5 years of age to much older vehicles in operation will increase aftermarket product use per mile travelled on U.S. roads. This is important for aftermarket product growth since light vehicle total annual miles
will not increase significantly over the next few years.
SIX MAJOR TAKEAWAYS
1. Approximately 10 million fewer light vehicles under 5 years old will be on U.S. roads during 2023
compared 2019, as a result of the onslaught of Covid-19.
2. Lang Marketing estimates that over 410 billion miles will be transferred from vehicles under 5 years of
age to older cars and light trucks between 2020 to 2023.
3. This transferred mileage will generate more aftermarket product use per mile during this four-year peri
od than it would have otherwise, since the wear and tear generated by these miles will be directed to
older vehicles rather than to cars and light trucks under 5 years of age.
4. As older vehicles are driven more, accumulated miles on cars and light trucks in the U.S. (odometer
readings) will reach record-high levels, adding another cycle of usage for many types of replacement
parts.
5. More mileage on older vehicles will help extend the upper end of the vehicle repair-age “sweet-spot”
for aftermarket product use.
6. These developments will help boost aftermarket product use over the next four years.
Copyright 2020 by Lang Marketing Resources, Inc.
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States Raise Gas Taxes as Drivers Stay Home Could Minnesota be next?
New Jersey is among the states trying to compensate for lower revenue amid reduced driving.
TRENTON, N.J.—New Jersey increased its fuel tax from 30.9 cents to 40.2 cents a gallon for gasoline and 34.9
cents to 44.2 cents per gallon for diesel to generate more revenue for road repair, USA Today reports. With fewer
miles being driven because of COVID-19, some states are jacking up their fuel taxes to make up for lost revenue.
For New Jersey, the shortfall in the state’s transportation trust fund triggered an automatic gas tax increase, as demand for fuel hovers around 15% less than normal, according to oil analysts. Overall, motorists are paying less at
the pump because of the pandemic, with the national average cost of a gallon of gasoline at $2.18 this week—
down 49 cents from 2019, according to AAA.
“Gas prices are low, and so that presents a big opportunity for politicians that are looking at very grim [revenue]
numbers,” said Patrick DeHaan, who leads petroleum analysis for GasBuddy.
On average, states tack on an additional 36.4 cents a gallon in fuel taxes and fees as of July 1, according to the
American Petroleum Institute. The federal government adds an 18.4-cent tax, which has remained steady since
1993. In addition to New Jersey, six states have increased their gas tax recently: Alabama (two cents), California
(3.2 cents), Illinois (0.7 cents), Nebraska (3.9 cents), South Carolina (two cents) and Virginia (five cents).
Tom Kloza, an analyst with the Oil Price Information Service, forecasted more states will raise gas taxes since
gasoline demand will likely hover at 85% of usual demand for a while. “We think there will be a ton of them,”
Kloza said. “Most of them are going to come after the election, [taking effect] January 1 or July 1 of next year.”
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Minnoco Retailers Supporting Local Breast Cancer Organization
Hope Chest for 5th Straight Year
In honor of October being Breast Cancer Awareness Month, participating Minnoco locations are
donating $.02 per gallon on all fuels to Hope Chest for Breast Cancer when Minnoco guests use their Rewards.
Offer valid now thru November 8th, 2020.

HOPE CHEST FOR BREAST CANCER FOUNDATION
Since November 2001, Hope Chest for Breast Cancer Foundation has been a
source of hope for local breast cancer patients and their families.

Getting cancer is scary. And expensive. Hope Chest fills an urgent, unmet need: Alleviating some of the financial
burdens associated with breast cancer treatment. While patients focus on the fight of their lives, we focus on helping patients stay in their homes, keep the heat and lights on, and put nutritious food in the fridge. We help make
sure that patients can get access to transportation and childcare so they can attend treatments.

Petro-Fund Update – Important Notice
According to Joel Fischer (Executive Director of the Petro Fund) the $.02 Petro
Fund will go into effect the months of December 1st, 2020 and will expire
March 31st, 2021.
The MSSA will continue to update this information every month.
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DOT Announces ‘New’ Custody and Control Form
The Office of Management and Budget (OMB) has approved a new Federal Drug Testing Custody and Control
Form (CCF). This form tracks the handling of a drug test specimen, from the time it is collected until the test result
is available. Motor carriers use this form to order drug tests for current or prospective CDL driver employees. The
new CCF lists CDL number and State of issuance as donor identification information that can be collected.
Read the DOT announcement.
• https://www.transportation.gov/odapc/documents
New Clearinghouse feature: Notifications
On October 5, 2020, the FMCSA CDL Drug and Alcohol Clearinghouse was updated to include a new feature: in
addition to the emails they receive today, drivers, employers, consortium/third-party administrators (C/TPAs), and
substance abuse professionals (SAPs) will now see notifications when there is activity for their attention, as summarized below. These Clearinghouse users can also change their settings to customize how they receive these notifications.
Clearinghouse User

Notifications

Drivers*

~Employer (or C/TPA) has requested consent for a preemployment query, or other full query.
~Violation information is entered, modified, or
removed from Clearinghouse record.

Employers and C/TPAs

~Driver has responded to a consent request for a preemployment query, or other full query
~C/TPAs only: An employer has sent a designation
request

SAPs

~Driver has sent a designation request

*Drivers will also receive these notifications by either email or U.S. Mail, per the preference indicated during registration. Drivers can update the delivery method, but cannot turn off these notifications.
SAP and MRO Qualifications Reminder
To remain eligible to fulfill their role in the DOT drug and alcohol testing program, SAPs and MROs must continue to meet the requirements established in 49 CFR part 40 (§ 40.121 for MROs, § 40.281 for SAPs). The Clearinghouse has been updated with a reminder about this continuing obligation, and FMCSA will send email reminders
to MROs and SAPs periodically about this requirement.
Clearinghouse Questions
Motor carriers are able to link their Clearinghouse accounts with their FMCSA Portal accounts. To do this, they
must be able to log in to their Portal account. Any users experiencing trouble with their Portal account can request
assistance using the contact information below:
FMCSA Portal Registration Call Center
Phone: 800-724-2811
Hours of operation: Monday thru Friday 8:00 a.m.-8:00 p.m. EST
Help Desk
Drug and Alcohol Clearinghouse to 844-955-0207, or the Clearinghouse Help
‘form’ in the Contact Us page
MSSA Newsline - October 2020
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Retail Fueling Industry Prepares for EMV Liability Shift
The just-released Conexxus fall survey shows significant progress for
deploying EMV-compliant pumps.

ALEXANDRIA, Va.—The results are in—the U.S. convenience and retail fueling industry is making important headway
in both sentiment and action for upgrading to EMV-compliant pumps. Across the United States, skimming incidents contributed to more than $300 million in counterfeit fraud at outdoor fuel dispensers in 2019, according to major card reporting data. This year, that loss is predicted to hit $451 million.
The deadline to shift liability from card firms to retailers was originally scheduled for Oct. 1, 2017. However, given the
challenges facing convenience retailers in compliancy, American Express, Discover, MasterCard and Visa extended the
deadline to October 2020. When COVID-19 struck, many retailers had their efforts to become EMV-compliant disrupted.
The card brands granted a second extension, this time to April 16-17, 2021.
To gauge how far along retailers were in upgrading, Conexxus has been conducting surveys. Conexxus recently published the final results for its new fall 2020 survey on EMV preparedness for the industry, which shows that nearly 81%
of respondents said they’d deployed or are planning to deploy contactless EMV outside. The percentage of undecided
responses held at 13% post-COVID-19, compared with 40% in the pre-pandemic responses.
The survey results reveal compelling information about retailers’ appreciation of EMV-related risks. “In the 2019 survey,
a lot of merchants didn’t understand the risk of not implementing EMV, they wanted to wait to see what happens,” said
Linda Toth, managing director of Conexxus. “Now they realize that there’s a big risk in not upgrading. All it takes is one
incident to put them out of business.”
Conexxus will present an education session on EMV during this year’s NACS Crack the Code Experience. To access the
full fall 2020 Conexxus survey, click here. For more on industry EMV-compliance, read “When the Chips are Down,” in
the October issue of NACS Magazine.
Source: NACSONLINE
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ASSOCIATE MEMBER DIRECTORY
Accountants

Car Wash

LMV Corporation
Ron Velander

Reliable Plus/Lube-Tech
Jess Felton
Xtreme Wash Systems
William Treacy

952-457-7153

Advertising/
App Design/Media
Allover Media Inc.
Ben Enger

763-762-2013

Appraisers/Commercial
Brokers
Petroleum Marketers Svc, Inc.
Mark Montag
952-435-9822

Auto Parts Supplier
Factory Motor Parts
Clay Johnson

651-405-7645

ATM Machines/Novelty
Games
Universal Money Centers
Jerry Spain
Danielle Skinner

913-831-0248
913-244-3249

Attorneys

Investments/ Financial
763-417-1314

Waddell & Reed, Inc.
Matt Anderson

651-503-8116

Lenders/Financial

Credit card processing
Delta Payment Systems
Kent Flannery

612-730-5368

952-933-2390
952-933-2390

Randy Thompson

952-405-7171

Nolan, Thompson, Leighton & Tataryn, PLC
Winthrop & Weinstine, P.A.

Tami Diehm
Jim Dierking

612-604-6658
612-604-6651

Batteries
Interstate Batteries
Dan Hartel
Factory Motor Parts
Clay Johnson

952-345-1190
651-405-7645

Beverages/COFFEE
American Bottling Company
Mark Mathewson
651-552-3582
Pepsi Bottling Group
Julia Yngsdal
612-282-1079

C-Store Supplier
Chambers & Owen
John Schoenke
Core-Mark International/
Farner-Bocken
Bruce Milbrandt
Alan Pederson
Eby-Brown Co. LLC
Thomas Boldt
Henry’s Foods
Dale Erickson
Lynco Distribution, Inc
Zac McCall

262-297-2920
507-351-5014
612-803-2660

MN State Lottery
Adam Prock

Brown’s Ice Cream
Patrick Nelson
Polka Dot Dairy, Inc.
Pat Pettit

612-378-1075
651-438-2793

Environmental
Bay West LLC
Donovan Hannu
Tanknology
Robert Cox

651-291-3424
800-666-5301

Loyalty/apps/rewards
Tecmark
Brent Harms
Jesse Parker

612-746-4771
612-746-5095

Office Supplies
Network Business Supplies Inc.
Brett Cohn
651-207-1077

PCI Compliance/
firewall provider
(MNSP) for POS Systems

Ethanol

ControlScan, Inc.
Joe Birlin

Growth Energy
Mike O’Brien

952-212-3380

Food Services
7th Avenue Pizza
Patrick Nelson
612-378-1075
Chanticlear Frozen Pizza
Ryan Elsner
612-619-8064
Hunts Brothers Pizza
Aaron Hobbs
1-816-210-6143
Wenzel’s Farm LLC
Brian Morrisey
800-336-6328

Health Insurance
Health & Life Financial Services
Kevin Urlaub
763-287-0055

Ice Vendors
Arctic Glacier Ice
Jon Stelley
Minnesota Ice
Robbie Harrell

651-455-0410
612-254-8330

Information Services
Automotive Management Network
Tom Ham
612-299-9298

Insurance

800-726-5299

McNamara Company
Patrick McNamara
Aleisha McNamara
Mitchell McNamara
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651-635-8233

Center For Energy and Environment
Kristen Funk
612-335-3487

Environmental rebates

651-274-3863

612-865-0275

281-902-1931
281-883-5005

Lottery
Dairy/Ice Cream

Merrigan, Brandt, Ostenso & Cambre, P.A.

Gary E. Persian
Ned E. Ostenso

Ascentium Capital LLC
Len Baccaro
Tony Zieglar

952-884-1503

651-426-0607
651-426-0607
651-426-0607

512-636-4334

Petroleum Equipment/
Services
MN Petroleum Service, Inc.
Gerald Swan
763-780-5191
O’Day Equipment LLC
Dan O’Day
763-230-7630
Pump & Meter Service, Inc.
Travis Rittenbach
952-933-4800
Zahl - Petroleum Maintenance
Brian Larson
612-331-8550

Petroleum/Lubricants
Dehn Oil
Ron Dehn
763-421-5571
Dooley’s Petroleum
Randy Dooley
320-875-2641
Energy Solution Partners
Ryan Burns
651-358-0970
Fuel Service DJ’s Mart LLC
John Salden
715-723-1701
Hartland Fuel Products LLC
Ray Colbert
608-797-3930
Mansfield Energy
Michael Mansfield Sr. 866-275-5433
Molo Oil Co., Inc.
Mark Molo
563-557-7540
Rahn’s Oil & Propane
Dave Rahn
320-256-3680
Severson Oil
Josh Severson
507-452-4743
United Farmers Coop
Scott Trebelhorn
507-647-6620
Waterford Oil
Gary Lynch
507-645-5659
World Fuel Services
Colleen Mercil
612-501-5117
Eric Swingler
219-713-7900
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Petroleum Reporting
OPIS/AXXIS Petroleum
Donna Harris
888-301-2645

Petroleum Transport
D&J Transport Inc.
Josh Selbrade
Danco LTD
Dan & Jodi Gerads

507-413-0384
320-743-2006

Propane
Dooley’s Petroleum
Randy Dooley
320-875-2641
Hartland Fuel Products LLC
Ray Colbert
608-779-6526
Premier Propane
Jason Scribner
612-839-1569
Rahn’s Oil & Propane
Dave Rahn
320-256-3680

Refrigeration
Maintenance

Tobacco

Quality Refrigeration
Bob Forder
612-861-7350

Altria/Phillip Morris USA
Garth Alston
608-251-0195
RAI Trade Marketing Services
Michael Brown

Retail Signage
Digital Art Services
Katherine Rugg
Rose City Canopy
Corey Goodwin

651-354-3564

Trucking Services/
Wrecker

218-738-3188

Twin Cities Wrecker Sales
Rod Pellow
651-488-4210

Uniforms
Softener Salt and
Washer Fluid
Paramount Marketing/ SunSoft Salt
Brooke Taney
612-866-1980
Splash
Manny Flores
763-742-0262
Factory Motor Parts
Clay Johnson
651-405-7645

Cintas Corporation
Brad Beyer

763-391-5684

Used Oil
Loe’s Oil
Brian Loe

507-625-5278

MN Lottery Ticket Returns
To ensure accurate and timely credit of your ticket returns, it is important to schedule all packs as accurately as
possible. If you have any questions related to the return process, please contact our Customer Support Department at
651-635-8273 or 1-888-568-8379 option 1.



Select SCRATCH from the main menu

Once all packs have been entered, select
EXIT. Two receipts will print at this time. Keep one of
the receipts for your records and place the other into the
clear sleeve of the return tickets envelope.



Select SCHEDULE RETURN.

NOTES



Touch the top or first ticket window.



Scan the long barcode on the back of LOWEST
ticket number you have in the pack.

TO SCHEDULE A PARTIAL PACK OF
TICKETS



Touch the lowest or last ticket window.



Scan the long barcode on the back of the
HIGHEST ticket number you have in the pack.



Select SEND.

TO SCHEDULE A FULL PACK OF TICKETS


Select SCRATCH from the main menu



Select SCHEDULE RETURN.



Touch the top or first ticket window.



Scan the long barcode on the back of any ticket
within the pack (the pack does not need to be
opened).



Touch the lowest or last ticket window.



Select SEND.



DO NOT include any packs of tickets in your return
that have not been scheduled.



Any returns scheduled on the same day will be assigned the same return reference number and should
be placed in the same bag.



Verify that the return number on your return receipt
matches the call tag number Spee-Dee delivery has
when they come to pick up the return.



Verify on your billing statement that you have received the proper amount of credit for the tickets you
scheduled.

SECURITY ALERT– TICKET THEFTS / We are seeing an increase in thefts where a customer asks for tickets and when they are
placed on the counter, the suspect grabs the tickets and runs.
Avoid this type of theft by getting payment for lottery tickets before
placing them on your counter.
Whether or not you receive credit for stolen tickets may depend on
accurate reporting of ticket information. We strongly recommend
you take inventory by using the Smartcount inventory option on
your lottery terminal or by writing down the game pack and ticket
numbers with which you start and end each day.

Provided by: MN Lottery Link | September 2020 | Volume 2 | Issue 6
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MSSA Board
Meeting:
November 19, 2020
Zoom/MSSA Office

