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Details Emerge on Federal Infrastructure Funding

Budget Surplus
Earlier in December, the Minnesota Office of Management and
Budget released the November Forecast (Budget & Economic
Forecast). Not including the more than $1.2 billion in unspent
federal covid funds, the state has a projected budget surplus of
$7.746 billion. This number is nearly 15% of the state’s current
budget. The actual budget surplus was nearly $8.7 billion, however $870 million of the initial budget surplus was transferred to the
state’s budget reserves, as required by existing state law. An additional $111 million in charitable gaming tax collections was also
transferred to the Minnesota Vikings Stadium Reserve
Fund. Those two transfers mean the state has an additional
$2.656 billion in budget reserves and the stadium reserve fund is
now nearly $312 million. The state also began the process of reversing some June Accelerated Sales Tax Collections. In other
words, the State of Minnesota is flush with cash.
The November Forecast will be used by the Walz Administration
to prepare an initial supplemental budget proposal for the Legislature to consider during the 2022 Legislative Session. While the
Legislature could decide to leave the budget surplus on the bottom line for the next Administration and 2023 Legislature, the
$1.25 billion in federal covid funds must be spent during the upcoming legislative session. If those funds remain unencumbered,
Governor Walz will have at his sole discretion how those funds
are used. As Senator Julie Rosen pointed out today, dealing with
surpluses is much more difficult then addressing budget deficits.
(continued on page 4)

It’s a Wonderful Life
As we cherish this time of the year, A time to be thankful while
enjoying family, friends, and all the influences throughout life!
Just over a year ago, we lost a great friend in Willie Hilgers, most
recently Jerry Showalter, Dennis Cardinal and Virgil Siewert. The
Holiday Seasons seem to be the time we reflect and remember our
loved ones and friends that are no longer with us.
In the movie “It’s A Wonderful Life” George Bailey has spent his
entire life giving of himself to the people of Bedford Falls. He has
always longed to travel but never had the opportunity in order to
prevent rich skinflint Mr. Potter from taking over the entire town.
All that prevents him from doing so is George's modest building
and loan company, which was founded by his generous father.
But on Christmas Eve, George's Uncle Billy loses the business's
$8,000 while intending to deposit it in the bank. Potter finds the
misplaced money and hides it from Billy. When the bank examiner discovers the shortage later that night, George realizes that he
will be held responsible and sent to jail and the company will collapse, finally allowing Potter to take over the town. Thinking of
his wife, their young children, and others he loves will be better
off with him dead, he contemplates suicide. But the prayers of his
loved ones result in a gentle angel named Clarence coming to
earth to help George, with the promise of earning his wings. He
shows George what things would have been like if he had never
been born.
Living each day, we are telling our own story- an ending filled
with promises and successes. As I start my eighteenth year at the
MSSA, through time, MSSA members have been writing their
movie scripts through their life and business. An ending with
promise and success in which the Association has promoted since
1966!
I have been fortunate to know Roger and Kyle Green and their
Daughter Jennifer Rolfes of Kaposia Convenience Center for
eighteen years. Congratulations to the Green family as they retire
at the end of December writing the ending to their own movie!
Afterall, It’s a Wonderful Life!
Cheers!!
Lance
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Ted Brausen
Arden Hills Holiday
Member since 1978

Anniversaries
Roger Green
Kaposia Convenience Center
Member since 2002

Channing Smith
The Corner Store
Member since 2006
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Mark Olson
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Carl Thomas
Lancer Service Auto Care
Member since 2006

Brian Brehmer
Ralphie’s Minnoco
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Kwik Trip to switch to prepay-only at gas pumps

LA CROSSE, Wis. - Beginning next year, Kwik Trip locations will switch to prepay-only at their fuel
pumps.
The change for all Kwik Trip locations begins Jan. 3, 2022.
Kwik Trip said in a statement the change is being made to devote more resources to in-store customer
experience, since employees are spending time watching the pumps for drive-offs.
In the statement, Kwik Trip said that people can still use cash or checks to pay for fuel inside the store, or
they can use debit, credit, or gift cards to pay at the pump.
One exception to the prepay-only change are the diesel fuel pumps, which will still have a pay inside option.
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(continued from front page)
Members of the Legislature were quick to offer a number of spending proposals. The announcement will perhaps
make the issue of Hero Pay for Frontline Workers easier to resolve, additional proposals to increase spending on
housing, education, healthcare reform and tax cuts were all mentioned throughout the day. The Governor made
clear during his remarks, the Walz Administration plans to bring forward a number of bold and perhaps pricey proposals for the Legislature to consider.
Following today’s announcement, the Minnesota House Republicans continued their push to have the Governor
and Legislature address the shortfall in Minnesota’s Unemployment Trust Fund, and the need to prevent or minimize the automatic tax increases set to be announced on December 15th. House Republicans urged the Governor to
use outstanding surplus funds and American Rescue Plan money to fill the nearly $1.3 billion deficit in the UI
Fund. House Republicans have continued to point out how numerous other states have used pandemic relief funds
to avoid or lessen UI tax hikes on businesses who have been struggling to survive the past two years. Without
some assistance from the state, Minnesota businesses face steep increases in their UI tax bills. While a group of
Senate DFL members have attacked the House GOP proposal for giving ‘tax breaks to Minnesota Businesses,”
Governor Walz has kept open the possibility of addressing this issue and reiterated his hope to hold businesses
harmless.
Legislative Retirements
The list of members planning to retire at the end of the 2022 Legislative Session continues to grow. Rep. Alice
Hausman, the 17-term DFL Representative from Roseville is the latest member of the legislature to announce she
will not seek re-election. She joins DFL House member Ami Wazlawik and DFL Senators Eaton, Kent, Newton,
Torres Ray and Wiger in announcing their retirements. Five other members of the House and Senate have announced their intentions to run for other offices. In the House, Representatives Poston and Tou Xiong are running
for the Senate and House Majority Leader Winkler is running in the open Hennepin County Attorney race. In the
Senate, GOP Senators Benson and Gazelka are running for Governor. Both Senators have made clear they do not
intend to seek their Senate seats if they are not the GOP endorsement candidate for Governor. With redistricting
taking place prior to the 2022 elections, it is likely the list of retiring members will continue to grow.
Minnesota COVID
Minnesota continues to be a national leader in current COVID cases and hospitalizations. However, we are also a
national leader in the percent of eligible residents receiving booster shots. With daily positive test rates exceeding
10%, the spread of COVID is at the same level as this time in 2020, when Governor Walz issued a 4-week shutdown and capacity restrictions on businesses and gatherings in advance of the Holidays. Jan Malcolm the Minnesota Commissioner of Health does not expect the Governor to issue a new Emergency Order to address the crisis. However, the state has announced they are expanding access to booster shots for all adults. The state plans to
move ahead with or without federal approval or support for expanded booster access. More than 40% of the current cases in Minnesota are breakthrough cases, which seems to support the state’s decision to expand access to
booster shots.
Following an increase in positive tests, a number of Minnesota school districts have moved back to online learning,
hoping these efforts will help curb the spread of the coronavirus. Numerous districts are also announcing plans to
extend their winter breaks in December. To help address a crisis in Minnesota’s hospitals, the state has opened additional temporary hospital capacity for non-covid patients. Minnesota is also receiving federal assistance with the
arrival of medical teams to help assist in managing the continuing COVID impacts on hospitals and nursing
homes.
Upcoming fundraising events
Also attached, is the most recent list of upcoming fundraising events. Please let us
know if you have any questions regarding these upcoming events.
We wish you and your families a tremendous Holiday Season. We hope you and
your families are remaining safe and healthy.

Todd A. Hill
President
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Congratulations Tammera Diehm!
SIGMA ANNOUNCES NEW GENERAL COUNSEL

Tammera Diehm and Urs Broderick Furrer Selected as New SIGMA Counsel

ALEXANDRIA, VA – SIGMA: America’s Leading Fuel Marketers is pleased to announce the selection of
Tammera Diehm, Winthrop & Weinstine, P.A., and Urs Broderick Furrer, Harriton & Furrer, LLP, as new counsel
for the association. In addition to providing advice and counsel to SIGMA, Ms. Diehm and Mr. Furrer will offer a
free 30-minute legal consultation to any SIGMA member.
Winthrop & Weinstine is a full-service law firm based in Minneapolis, Minnesota with more than 140 attorneys
who represent clients nationally in all aspects of business operations. A practicing attorney for almost 20 years,
Tammera Diehm (Tami) serves as the Firm’s President / CEO. In this capacity Ms. Diehm chairs the firm’s Board
of Directors and oversees all aspects of firm management and operations.
In 2015, Tami co-founded and now co-leads the firm’s Downstream Energy practice through which Winthrop
provides legal and practical advice to fuel distributors and multi-site retail owners in day-to-day operational issues including contract negotiation, acquisitions, divestitures, intellectual property protection, recapitalization,
corporate restructuring, refinancing, and dispute resolution. Tami and her law partner, Jim Dierking, have participated in SIGMA’s Marketer Legal Counsel section since 2015 and have been regular presenters to the
group. In her practice, Tami also advises trade associations and non-profits on issues related to corporate governance and compliance. With the depth of experience of a full service firm, Winthrop is able to counsel the association and its members on just about any issue - including antitrust, employment, leasing, contract negotiation, intellectual property, real estate, mergers and acquisitions and participation in the political process.
Tami has been recognized by her peers with honors including as a Minnesota Super Lawyer; inclusion in The
Best Lawyers in America©; as a Forty Under Forty honoree; Recommended in Real Estate by Chambers USA;
as among the "Top Women in Finance" by Finance & Commerce, and as a “Notable Woman in Law” by Twin
Cities Business. Tami’s combination of industry experience, firm leadership, and representation of other trade
associations in a general counsel role make her a great fit for her new role with SIGMA.
About SIGMA
SIGMA: America's Leading Fuel Marketers is the national trade association representing fuel marketers and convenience store chain retailers in the United States and Canada. Our approximately 260 corporate members command over 50 percent of the petroleum retail market, selling approximately 80 billion gallons of motor fuel each
year.
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VEHICLE AGE DRIVES AFTERMARKET CHANGE & GROWTH
“The car and light truck population and the number of service bays in the U.S. are moving in opposite directions.
Over the past five years, the car and light truck VIO (vehicles in operation) has increased by more than 23 million,
while the service bay population has plunged.”
“COVID-19 caused the closing of more than 20,000 service bays across the U.S. last year. This resulted in a record
number of vehicles per bay during 2020, creating challenges and opportunities for the Do-It-For-Me (DIFM) market. Nationwide, Mobile Auto Repair growth could be stimulated by more vehicles per bay.
Remarkable Growth in Recent Years
What makes the growth of vehicle average age in recent years even more remarkable is that it has occurred despite
a record level of new car and light truck sales between 2015 and 2019, which should have dampened vehicle age
growth. The impact of COVID-19 on 2020 new car and light truck sales and the surge in vehicle demand propelled
by remote-working have helped to boost the growth of vehicle age in the U.S.
Expanding Repair-Age Sweet-Spot
The repair-age sweet-spot of cars and light trucks (the age group with above-average rates of product replacement)
is being pushed upward into higher age categories by the changing age mix of vehicles in the U.S. The repair-age
sweet-spot for many products now includes vehicles 8 to 14 years old, significantly higher than the traditional repair-age sweet-spot.
Brand Impact
The increasing U.S. vehicle population and the rapid growth of cars and light trucks at least 12 years old are reshaping the types of aftermarket brands sold. So-called “Value Brands” (which provide reasonable quality at moderate prices) are gaining Do-It-For-Me (DIFM) and Do-It-Yourself (DIY) volume share as consumers opt for less
expensive products to repair older vehicles. Differences in the average ages of domestic and foreign nameplates are
causing shifts in the types of products used (Value versus Premium) according to the vehicle nameplate (domestic
and foreign).
Aftermarket Brands Versus OE Brands
The aging vehicle population is generally positive for Aftermarket (non-OE) brands. They are less expensive than
OE brands and owners of older vehicles are usually price sensitive to vehicle repair costs.
Where Products Are Sold and Installed
Consumers with older vehicles are more likely to have them repaired at Independent (non-Dealer) outlets than to
take them to Dealers. This is positive for the Independent (non-Dealer) aftermarket in terms of product volume
growth, outlet strength and Aftermarket brand use.
How Brands Are Distributed
The greater frequency with which Aftermarket brands are used to repair older vehicles is influencing how products
are distributed. Aftermarket (non-OE) brands are most frequently distributed by three channels: Traditional, Integrated, and Import. Aftermarket brand growth will help boost the product volume and share of each of these channels in the light vehicle aftermarket.
Primary Market Drivers
The aging vehicle population is a primary factor changing the usage rates of many types of products and reshaping
aftermarket product distribution patterns.
Extra Product Use Cycles
The increasing average age of vehicles and the growing number of older cars and light trucks on U.S. roads are
providing additional cycles of replacement use for many products. This has the potential to increase the volume of
a number of aftermarket product categories among older groups of light vehicles.
(continued on next page)
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(continued from previous page)
SIX MAJOR TAKEAWAYS
1. The average age of cars and light trucks on U.S. roads has continued to climb, reaching a record-high of 12.6
years at the beginning of 2021.
2. The vehicle repair-age sweet-spot is being pushed higher into older vehicle age categories by the changing age
mix of cars and light trucks on the road and the longer-lasting parts of new vehicles.
3. The aging vehicle population is reshaping the types of aftermarket products that are sold, with “Value Brands”
gaining both DIFM and DIY volume share.
4. Average age differences between domestic and foreign nameplates are shifting the types of products used (Value
versus Premium) by vehicle nameplate. The increasing age of the vehicle population is generally positive for Aftermarket (non-OE) brands since they are less expensive than OE brands.

5. Brand distribution is being influenced by this changing age mix of vehicles. Aftermarket (non-Dealer) brands are
distributed primarily by three channels: Traditional, Integrated, and Import.
6. The changing age mix of vehicles is influencing where they are repaired. See the all-new 2022 Lang Aftermarket
Annual for complete analysis of the changing age mix of foreign and domestic nameplate cars and light trucks on
U.S. roads.
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Marketing Budgets for Auto Repair Shops
By Bob Cooper
In the world of auto repair and service, one thing is for certain: You are going to lose customers. They will move,
no longer have a need for their automobile, turn to one of your competitors, or buy a new vehicle and then take it
to the dealer for service. Accordingly, you need a consistent stream of new customers, and since you more than
likely have competition in your community, you need to help those potential customers see that your shop is the
right shop. The way that you accomplish this goal is by identifying who your targeted customer is, and then investing in your marketing and advertising programs, along with your customer retention programs. The question is;
how much money should you be investing in those programs? Well, here are the guidelines that we share with the
top shops in America.
If you have a general repair shop, a good place to start is at 4-5% of your annual sales. If you have a transmission
shop, you may find that you need to increase your budget to 6-8%. Bear in mind that your budget needs to be a
percentage of your “targeted” sales, not your current sales. For example, if you are currently generating $800,000
in annual sales, but your target is $1,000,000 in sales, then your marketing budget would need to be 4-5% of
$1,000,000, not $800,000.
The second thing you should do is something that very few shops do, which is invest at least 50% of your budget
into what we at Elite refer to as non-traditional advertising programs. Whereas traditional programs include media
like direct mail, Social Media, radio and websites, etc., non-traditional programs are comprised of media such as
fundraisers, car care events held at your shop, social causes, and any other advertising programs that are outside of
the mainstream marketing channels typically used in your community.
Now here is one of our best kept secrets at Elite. We have long recognized the Y Generation (born 1980 – 1990) as
the emerging market. These people are not only your customers of tomorrow, but since this generation was
brought up using search and social media on their Smartphones, they are often turned to by older generations that
are looking for a good auto repair shop. Accordingly, we encourage all of our coaching clients to invest 50% of
their non-traditional advertising budgets into programs that are specifically directed toward the Y Gen’s in their
communities. We have to remember that the first to reach this emerging market will benefit the most, so why not
you?

Biden administration announces EV charging network plan
Washington — The Biden administration announced a federal strategy Monday shaping the roll-out of $7.5 billion
for electric vehicle charging approved through the bipartisan infrastructure bill.
The funding is meant to jump-start the creation of a nationwide network of 500,000 EV chargers nationwide,
which industry and officials believe is crucial for making zero-emission vehicles viable for customers.
Under the administration's plan, the departments of Transportation and Energy will create a joint office responsible
for providing resources and guidance on EV charging and other electrification provisions in the infrastructure law.
The White House also will issue guidance for states and cities to deploy the network by mid-February and
charger standards by mid-May. It also plans to create an advisory committee on electric vehicles in the first three
months of 2022 and gather input from local government, industry, advocacy groups and others.
(continued on next page)
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(continued from page 8)

"There can be no doubt the future of transportation in our nation and around the world is electric," Vice President
Kamala Harris said during a speech Monday at a maintenance facility in Maryland.
"Our nation's ability to manufacture, charge and repair electric vehicles will determine many things. Including,
one, the health of our communities, two, the strength of our economy, and three, the sustainability of our planet."
The administration is also seeking information from domestic automakers and suppliers to identify sources that can
meet "Buy American" requirements "and to highlight the benefits of shifting all manufacturing and assembly processes to the United States," according to a White House fact sheet.
Harris said the biggest barrier to consumers buying electric vehicles is concern over where they would charge it,
which the administration's plan hopes to address.
"The auto industry is clearly moving toward electric," she said. "We need to make the shift faster and make sure it
is driven by the United States."
Automakers are pouring billions of dollars into transitioning their fleets from gas- and diesel-powered vehicles to
electric ones, but industry advocates have argued that significant federal help will be necessary to accelerate the
transition in order to cut emissions.
That request has fallen upon friendly ears in the Biden administration, which has committed to ending federal purchases of gas-powered cars by 2035 and has set a nationwide goal of 50% EV sales by 2030.

MSSA Newsline - December 2021

9

U.S. consumer prices increase further in November
The consumer price index rose 0.8% last month after surging 0.9% in October, the Labor Department said
on Friday. In the 12 months through November, the CPI accelerated 6.8%. That was the biggest year-onyear rise since June 1982 and followed a 6.2% advance in October.
Written By: Reuters | Dec. 10, 2021
WASHINGTON, Dec 10 (Reuters) - U.S. consumer prices increased further in November as the cost of goods and
services rose broadly amid supply constraints, leading to the largest annual gain since 1982, which could encourage the Federal Reserve to quickly wind down its bond purchases.
The consumer price index rose 0.8% last month after surging 0.9% in October, the Labor Department said on Friday. In the 12 months through November, the CPI accelerated 6.8%. That was the biggest year-on-year rise since
June 1982 and followed a 6.2% advance in October.
Economists polled by Reuters had forecast the CPI climbing 0.7%.
The report followed on the heels of news last week that the unemployment rate fell to a 21-month low of 4.2% in
November. Tightening labor market conditions were underscored by a report on Thursday showing new applications for unemployment benefits dropped to the lowest level in more than 52-years last week.
Other data this week showed there were 11 million job openings at the end of October and Americans quit jobs at
near-record rates. The tight labor market is boosting wages and supply bottlenecks are showing little sign of easing, indicating that high inflation could persist well into 2022.
"With supply shortages likely to stick around until next year and service-sector prices trending higher, inflation is
going to get worse before it gets better," said Sam Bullard, a senior economist at Wells Fargo in Charlotte, North
Carolina.

Fed Chair Jerome Powell has said the U.S. central bank should consider speeding up the winding down of its massive bond purchases at its policy meeting next Tuesday and Wednesday. Many economists are expecting an early
Fed interest rate increase.
Excluding the volatile food and energy components, the CPI rose 0.5% last month after gaining 0.6% in October.
The so-called core CPI jumped 4.9% on a year-on-year basis after increasing 4.6% in October.
The Fed tracks the personal consumption expenditures (PCE) price index, excluding the volatile food and energy
components, for its flexible 2% target. The core PCE price index surged 4.1% in the 12 months through October,
the most since January 1991. November data will be released later this month.
"A continued trend higher in core inflation creates further hawkish risks for a Fed that has recently become more
focused on the inflation side of its mandate, and suggests a rising likelihood of an even earlier first rate hike," said
Veronica Clark, an economist at Citigroup in New
York.
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ASE FALL REGISTRATION IS NOW OPEN
The National Institute for Automotive Service Excellence (ASE) reminds service professionals that fall registration for certification testing is open now through Dec. 31. More than 50 ASE certification tests are offered for automotive, collision, medium/heavy duty, school bus, transit bus
and truck equipment repair, and more. ASE tests are conducted days, nights and weekends at nearly 450 secured,
proctored test centers. It is recommended that service professionals coordinate testing with their employers and
check test center availability before registering.
Service professionals will always have 90 days from the original date of purchase to schedule an appointment and
take their tests at any of several hundred test centers across the country.
To register, sign into myASE at https://my.ase.com/ or call Prometric at 877-346-9327. Those with active automobile certifications (A1-A9) can also use the ASE Renewal App for recertification, extending the expiration date of
their active certifications without having to take time off to go to a test center.
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GIFT RESPONSIBLY:
LOTTERY TICKETS AREN’T CHILD’S PLAY
Giving a lottery ticket as a gift is a great way to spread cheer at any
time of the year, but only to adults. According to the National Council on Problem Gambling, early gambling experiences, including with
lottery tickets, are a risk factor for later gambling problems.
#GiftResponsibly
Minnesota Alliance on Problem Gambling offers resources and information at northstarpg.org.
If someone you know needs help with a gambling problem, call (800)
333-HOPE. If outside Minnesota, call 1-800-522-4700. Treatment is
available free of charge for qualifying individuals throughout Minnesota.
Provided By: Minnesota Lottery Link Newsletter, December 2021, Volume 2,
Issue 12
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Details Emerge on Federal Infrastructure Funding

By Trey Mewes tmewes@mankatofreepress.com
Mankato- Minnesota lawmakers got more details Tuesday on how the recent federal infrastructure bill will impact
Minnesota’s transportation system, but questions remain over when and how that money will be released to the
state.
Policy experts and state officials walked legislators through the federal infrastructure package in a joint hearing
between the House Capital Investment and Transportation committees.
Minnesota will receive about $6.8 billion over the next few years for a variety of infrastructure projects. About
$4.5 billion will go toward road projects, with another $302 million for bridge work and $818 million toward improving the state’s public transportation. The state will get about $68 million to help build an electric vehicle
charging station network.
All that money is divided into a multitude of existing and newfound programs, some of which will require matching funding from state or local resources. In addition, state officials are busy estimating how much Minnesota may
kick in if officials apply for new federal transportation grant programs.
Yet much of the funding Minnesota is set to receive isn’t technically available. While Congress passed the infrastructure package last month, federal officials have yet to formalize how that money will be appropriated, or distributed, to states. Watchdogs hope the appropriation process wraps up by the time Congress’s budget continuing
resolution ends on Feb. 18.
Ben Husch with the National Conference of State Legislatures told lawmakers waiting for funding information isn’t necessarily a bad thing, however.
“It provides states with a bit of time to learn more about what’s in the bill,” he said.
Minnesota Department of Transportation officials estimate the $1 trillion federal bill, about $550 billion of which
represents new funding and programs, will provide about a 30% increase in the state’s highway formula funding.
At the same time, the new funding and potential grant programs could mean tens of millions of dollars in matching
money from the state. One projection, estimating Minnesota receives an equal funding share among other states
from new transportation programs, could mean Minnesota gets close to $800 million in federal dollars every year
but would have to match that with more than $180 million from state or local sources annually.
MnDOT Commissioner Margaret Anderson Kelliher said transportation officials haven’t determined which projects from the agency’s backlog will receive incoming funds. She said the agency plans to get feedback from lawmakers, local officials and the public before identifying potential future projects.
(continued on next page)
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(continued from previous page)
Even then, those projects likely won’t be new, and likely will take several years to start even if funding becomes
available soon.
“Ultimately, transportation is really about connecting people together, and so talking to a broader group of folks is
going to be very important as we move forward,” she said.
Rep. Paul Torkelson, R-Hanska, asked whether some state programs such as Corridors of Commerce could receive
federal funding. Anderson Kelliher said Corridors of Commerce could be considered matching funding for future
federal aid programs.
Torkelson said after the meeting he was pleased the agency is taking the initiative in applying for federal programs. At the same time, he and other lawmakers say questions remain over what input the Legislature will have
over how federal money is spent over the next few years.
“We want to make sure that the projects that we’re pursuing are good investments of federal and state dollars,” he
said.
Torkelson and Rep. Luke Frederick, DFL-Mankato, agree lawmakers need to jump on authorizing matching funding and federal aid as soon as more details are worked out. Several lawmakers expressed concern during the hearing that House and Senate leaders may tie some of the federal infrastructure aid up in budget negotiations that likely won’t be resolved until the final days of next year’s legislative session, if at all.
“I cannot in good conscience tell you that there aren’t people out there who think that waiting until the last minute
gets them leverage to get what they want,” Frederick said. “I’m guessing we’re going to see people continue to
think that way.”
Frederick said lawmakers will likely spend the first month of the 2022 session starting Jan. 31 discussing the federal
infrastructure bill’s impact in committee hearings and
floor sessions. He said he’s looking forward to learning
more about the $68 million in federal aid allotted to

*New Bunn Cappuccino Machine in Box
*Cookie Oven (almost new)
*One section of pallet racking
Up rights are 4’ x 10’- 2 each
Cross brackets are 9’ long– 6 each
Plywood for the 3 shelves
If interested please contact
Tom Vogt at
gtogo6@yahoo.com
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Advertising/
App Design/Media
Allover Media Inc.
Ben Enger
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Troy Dilla

763-762-2013
612-396-4648

Appraisers/Commercial
Brokers

Environmental

Universal Money Centers
Jerry Spain
Pam Glenn

913-831-0248
913-927-5220

Attorneys
Merrigan, Brandt, Ostenso & Cambre, P.A.

Gary E. Persian
Ned E. Ostenso

952-933-2390
952-933-2390

Randy Thompson

952-405-7171

Nolan, Thompson, Leighton & Tataryn, PLC
Winthrop & Weinstine, P.A.

Tami Diehm
Jim Dierking

612-604-6658
612-604-6651

Batteries
Interstate Batteries
Dan Hartel

952-345-1190

Beverages/COFFEE
American Bottling Company
Otto Salahiddine
612-201-1921
Pepsi Bottling Group
Nicholas Rush
612-282-1079

Lenders/Financial

612-730-5368

262-297-2920
507-351-5014
612-803-2660
651-274-3863
320-763-3194
612-865-0275
651-503-8116
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Ascentium Capital LLC
Len Baccaro
Tony Zieglar
Snap Finance
Matt Hawkins
US Bank
Sean Poppen

281-902-1931
281-883-5005
612-220-3480
763-639-3192

Lottery
612-378-1075
651-438-2793

MN State Lottery
Adam Prock

651-635-8233

Loyalty/apps/rewards
Tecmark
Brent Harms

Bay West LLC
William Lazarz
Tanknology
Robert Cox

651-291-3442
800-666-5301

Environmental rebates
Center For Energy and Environment
Kristen Funk
612-335-3487

Ethanol
Growth Energy
Mike O’Brien

952-212-3380

612-746-4771

Office Supplies
Network Business Supplies Inc.
Brett Cohn
651-207-1077

PCI Compliance/
firewall provider
(MNSP) for POS Systems
ControlScan, Inc.
Joe Birlin

512-636-4334

Food Services

Petroleum Equipment/
Services

7th Avenue Pizza
Patrick Nelson
612-378-1075
Chanticlear Frozen Pizza
Ryan Elsner
612-619-8064
Hunts Brothers Pizza
Aaron Hobbs
1-816-210-6143
Wenzel’s Farm LLC
Brian Morrisey
800-336-6328

MN Petroleum Service, Inc.
Gerald Swan
763-780-5191
O’Day Equipment LLC
Dan O’Day
763-230-7630
Pump & Meter Service, Inc.
Travis Rittenbach
952-933-4800
Zahl - Petroleum Maintenance
Brian Larson
612-331-8550

Health Insurance

Petroleum/Lubricants

Health & Life Financial Services
Kevin Urlaub
763-287-0055

Dehn Oil
Ron Dehn
763-421-5571
Dooley’s Petroleum
Randy Dooley
320-875-2641
Fuel Service DJ’s Mart LLC
John Salden
715-723-1701
Hartland Fuel Products LLC
Ray Colbert
608-797-3930
Molo Oil Co., Inc.
Mark Molo
563-557-7540
Rahn’s Oil & Propane
Dave Rahn
320-256-3680
Severson Oil
Josh Severson
507-452-4743
Waterford Oil
Gary Lynch
507-645-5659
World Fuel Services
Colleen Mercil
612-501-5117
Eric Swingler
219-713-7900

Ice Vendors

C-Store Supplier
Chambers & Owen
John Schoenke
Core-Mark International/
Farner-Bocken
Bruce Milbrandt
Alan Pederson
Eby-Brown Co. LLC
Thomas Boldt
Henry’s Foods
Kellie Janssen
Lynco Distribution, Inc
Zac McCall
Xtreme Wash Systems
William Treacy

763-417-1314

Dairy/Ice Cream

Factory Motor Parts
Clay Johnson

ATM Machines/Novelty
Games

Lakeshore Group Wealth Management
Matt Anderson
952-884-1503

651-503-8116

Delta Payment Systems
Kent Flannery

Auto Parts Supplier
651-405-7645

612-408-9010

Credit card processing

Brown’s Ice Cream
Patrick Nelson
Polka Dot Dairy, Inc.
Pat Pettit

Petroleum Marketers Svc, Inc.
Mark Montag
952-435-9822

Investments/ Financial

Arctic Glacier Ice
Jon Stelley
Minnesota Ice
Robbie Harrell

651-455-0410
612-254-8330

Information Services
Automotive Management Network
Tom Ham
612-299-9298

Insurance
McNamara Company
Patrick McNamara
Aleisha McNamara
Mitchell McNamara

651-426-0607
651-426-0607
651-426-0607
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ASSOCIATE MEMBER DIRECTORY
Petroleum/
Association Reporting
OPIS/AXXIS Petroleum
Donna Harris
888-301-2645
American Petroleum Institute
Mike Karbo
952-220-9164

Petroleum Transport
D&J Transport Inc.
Josh Selbrade
Danco LTD
Dan & Jodi Gerads

507-413-0384
320-743-2006

Propane
Dooley’s Petroleum
Randy Dooley
320-875-2641
Hartland Fuel Products LLC
Ray Colbert
608-779-6526
Premier Propane
Jason Scribner
612-839-1569
Rahn’s Oil & Propane
Dave Rahn
320-256-3680
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Tobacco

Refrigeration
Maintenance
Quality Refrigeration
Bob Forder
612-861-7350

Retail Signage
Digital Art Services
Katherine Rugg
Rose City Canopy
Corey Goodwin

651-354-3564
218-738-3188

Security
Security 101
Jacob Froiland

612-605-7532

Softener Salt and
Washer Fluid

Altria/Phillip Morris USA
Garth Alston
608-251-0195
RAI Trade Marketing Services
Michael Brown

Trucking Services/
Wrecker
Twin Cities Wrecker Sales
Rod Pellow
651-488-4210

Uniforms
Cintas Corporation
Kevin Gaskins

763-391-5257

Used Oil
Loe’s Oil
Brian Loe

507-625-5278

Paramount Marketing/ SunSoft Salt
Brooke Taney
612-866-1980
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Upcoming
Events
MSSA Annual
Ice Fishing
Tournament
January 19-21, 2022
Grandview Lodge
Nisswa, MN

MSSA Board
Meeting
February 17, 2022
10:00a.m.
MSSA Office
2886 Middle Street
Little Canada, MN
55117

MSSA Holiday
Hours
December 24th– Closed
December 31st– Closed

