NEWSLINE
Monthly Publication of the Minnesota
Service Station and Convenience Store Association

Volume 37 Issue 4

Inside This Edition
•

Happy Retirement Bruce
Milbrandt!

•

Executive Letter

•

Minnesota Petrofund Notice

•

NACS 2021 C-Store Statistics

•

Age of Domestic Cars Hits
Record High

•

EIA Projects that Oil and Gas will
Remain Dominant in the US
through 2050

•

Automotive Management Toolbox

•

Sales and Use Tax Updates

•

MSSA 2022 Scholarship
Application

•

New Gas Theft Tactics Emerge
with Rising Gas Prices

•

Raging Gas Prices Shake up the
Aftermarket– Analysis 1: Vehicle
Sales

•

Visa, Mastercard to Update Pump
Limit Rules

•

MSSA Annual Meeting Notice

•

MSSA 2022 Annual Golf Outing
Date

April 2022

Happy Retirement Bruce Milbrandt!

L to R: Mark Olson, Bruce Milbrandt, Lance Klatt

On an ordinary April Fools Day one can expect a few
pranks and have a little fun. This past April Fools Day,
Bruce Milbrandt a loyal employee of Farner-Bocken
(a division of Coremark) of 33 years retired with friends,
co-workers, and family members by his side. Bruce a
strong advocate for the Petroleum/Convenience industry
and the MSSA, has attended several industry events including city council meetings lobbying on behalf of his customers.

In their retirement Bruce and wife Kelly plan on spending
valuable time with their family and contributing their time
to non-profit organizations.
Congratulations Bruce on your retirement and thank you
for everything you have done for the MSSA, hoping to see
the Milbrandt’s at future MSSA events!

Inflation, Inflation, Inflation!

Call it what it is! The annual inflation rate in the US accelerated to
8.4% in March of 2022, the highest since January of 1982 and up from
7.9% in February. Energy prices are expected to have the biggest impact in the wake of Russia’s invasion of Ukraine, with gasoline costs
soaring around 50% over last year. Other upward pressure also is set to
come from food due to higher demand and supply chain issues and services such as rental housing. MSSA members have felt the uptick in
inflation in the past year including labor.
Automotive labor rates as of February 2022 in Minnesota averaged
$144.87 per hour- MSSA members need to take note. In my travels,
auto technicians have been on the move the past year. Getting harder
and harder to find good techs! Pay attention, one of many ways luring
good auto techs is through a comprehensive benefit package. This
package can include a signing bonus after a few months or a year,
health and disability insurance, a great wage with incentives/
commissions and of course a clean and safe work environment. To be
able to maintain weighted wages and incentives, members should review their hourly labor rates, adjusting their margins reflecting the impacts of inflation on all parts.
As for rates, same is said about the petroleum/C-store industry. Average labor rates are hovering around $15-$18 per hour for sales associates. Don’t forget the 9% inflation costs on goods and products. Stay
on top of your cost of doing business calcs ensuring your margin is protected during these times.

By this summer, I hope the only inflation I see is inflating my small
swimming pool as MSSA repair shops are inflating a lot of tires. As for
2022, the labor market and supply chain has been deflating to say the
least…
Hope everyone had a Happy Easter!
Lance

MSSA Board Members
Chan Smith, President
651-450-9729
‘20-’23
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Anniversaries
Jeff Peterson
Gordie’s BP
Member since 1978

Dean Lerum
Lerum Auto Spa
Lerum Automotive
Member since 1994

Dean Showalter
Jade, Inc.
Member since 1978
Dave Barnes
River Hills Automotive
Member since 1981
Gerald Charmoli
Highway 10 Minnoco
Member since 1985
Bill Friedrichs
Friedrichs Tire & Oil Co
Member since 1986
Roddy Pellow
Twin Cities Wrecker Sales
Member since 1986

Scott Olson
Parkway BP
Member since 1997
Dan Robbins
Plymouth Station Holiday
Member since 2002

Jessica Greenleaf
Core-mark International/Farner-Bocken
Company
Member since 2002
Kelli Posthumus
Rum River Enterprises
Isanti Mobil
Member since 2004

Kellie Janssen
Henry’s Foods
Member since 2006
Gordon & Marilyn Peterson
Stacy-Lent Tesoro
Member since 2009
John McGill
TJ Lino Lakes
Member since 2012
Dan Gerads
Danco
Member since 2013
John Townsend
Dred Scott Automotive
Member since 2016
Roby Yousfi
Hopkins Express
Member since 2017

Peter Flink
Prior Lake Shell
Member since 1988

Rick Webber
Reed’s 4th Avenue
Food-n-Fuel
Member since 2005

Drew Neupert
Holdingford Gas & Grocery
Member since 2020

Val Scroggins
Lyndale BP
Member since 1992

Rick Gappa
Dick’s Standard
Member since 2006

Peter Sipe
Sipe Bros.
Member since 2020

Important Notice
Minnesota Petrofund Fee of $.02 per gallon will be in effect from February
1, 2022 thru May 31, 2022. Please review the Petrofund fee with your fuel
suppliers and take note of the $.02 per gallon charge on your invoice/
manifest.
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NACS 2021 C-Store Statistics
The National Association of Convenience Stores (NACS) is a global trade organization for convenience and fuel
retailers.
Every year, they publish industry statistics and you can use this data to see how you faired versus other retailers.
These are some sales statistics you may be interested in reading.
•Transactions

were slightly up for an average of 35,122 per c-store per month (1,155 per day, or 421,464 per year)

•The average

c-store generated $556,749 per month or $6,680,988 per year in revenues.

•The split

between fuel and in-store sales were approximately 69% and 31%, respectively

•Cigarettes

sales contributed about 25% of all in-store sales

•Foodservice sales
•Total

gross profit margin for total sales increased to 20%

•Wages
•Card

were also up, contributing 21% to sales

& Benefits averaged $33,868 per store per month or $406,416 per year

Fees averaged $8,663 per store per month or $103,956 per year
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Age of Domestic Cars Hits Record High
"Domestic nameplate cars continue to increase in age. For more than two decades, domestic cars have reached a
new record-high average age each year. Over the past ten years, the average age of domestic nameplate cars has
soared by more than two full years."
"The ever-advancing age of domestic cars is the result of diminishing new vehicle sales, the increased durability of
vehicles, and the soaring value of used cars and light trucks. The record-high average age of domestic nameplate
cars has significant consequences for the aftermarket."
Soaring Age of Domestic Nameplate Cars- The average age of domestic nameplate cars on U.S. roads soared by
nearly 2.5 years between 2012 and 2022.
They averaged 12.9 years at the beginning of 2012 and reached 14.2 years by 2017.
Average Age Increase to 2202 - Over the next five years, domestic nameplate cars climbed steadily in average
age, reaching 14.6 years by 2019 and 14.8 years in 2020.
Lang Marketing estimates (on a preliminary basis) that domestic nameplate cars averaged a record-high of more
than 15.2 years at the beginning of 2022. Final results will be available in several months.
Domestic cars added nearly 2.5 years to their average age in the past ten years, pushing their average age to approximately 4.0 years above that of foreign nameplate cars.
Factors Driving Up Domestic Car Age.-Three factors are driving up the average age of domestic nameplate cars
on U.S. roads: lower new vehicle sales, increased durability of vehicles, and record-high values of used cars and
light trucks.
Plunging New Domestic Car Sales - The domestic car share of new light vehicle sales has greatly diminished
over the past 15 years. From 22% of sales in 2006, domestic nameplate cars captured less than 6% of the 2021 new
vehicle light market in the U.S.
This steady decline in the share and volume of new domestic nameplate car sales has reduced the number of loweraged domestic cars to offset the growing number of older domestic nameplate cars on U.S. roads.
As a result, the average age of domestic nameplate cars continues its upward spiral, and Lang Marketing expects
that this trend will continue unabated.
Increasing Vehicle Durability - Vehicles are staying on U.S. roads for an increasing number of years.
Cars and light trucks produced over the past 20 years remain in operation an average of four to five more years
than vehicles manufactured earlier, reflecting advances in the materials used in vehicle construction and improved
manufacturing technology.
This increased vehicle durability means that there is headroom for additional domestic car age growth.
Record-High Used Vehicle Prices - The recent surge in used car prices is reinforcing the trend of extended vehicle survival.
The increasing value of used vehicles makes it less likely that they will be scrapped due to crashes and other conditions that in years past would have resulted in their final trip to the junk- yard.
Three Major Aftermarket Consequences - The soaring age of domestic nameplate cars is impacting the aftermarket in three major ways.
(continued on next page)
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First, the increasing age of domestic cars presents the aftermarket with a serious and growing parts proliferation
problem. As domestic nameplates cars become older, Manufacturers, Distributors, and Retailers must continue to
maintain inventories of Replacement Parts for this aging segment of the vehicle population.
Second, the owners of aging domestic nameplate cars are becoming more price-sensitive to the cost of Replacement Parts and Services, affecting the mix of product brands used in their repair and the types of DIFM outlets
where this work is performed.
Third, older domestic cars provide inexpensive transportation for consumers, especially younger buyers, who will
generally drive them more annual miles than they would otherwise travel.
This is positive for the aftermarket since older vehicles require more repair per mile than the average car and light
truck.
Six Major Takeaways
•

Domestic nameplate cars continue to set new annual records for average age across the U.S.

•

Domestic nameplate cars in the U.S. increased approximately 2.5 years in average age between 2012 and 2022,
pushing their average age to approximately 4.0 years older than that of foreign nameplate cars.

•

Falling domestic new car sales have been a primary factor driving up their average age. Domestic nameplate cars
plunged from 22% of light vehicle sales during 2006 to less than 6% sales share in 2021. The rise in domestic car
average age has also been bolstered by the increase in vehicle durability and soaring used vehicle prices.

•

Aging domestic nameplate cars are adding to parts proliferation in the aftermarket. The aging domestic car population requires Manufacturers, Distributors, and Retailers to maintain inventories of Replacement Parts to supply
this aging segment of the vehicle population.

•

Owners of aging domestic cars are becoming more price-sensitive to the cost of Repair Parts and Services. This
growing consumer sensitivity influences the mix of aftermarket brands used in their repair and where owners have
them serviced.

•

Older domestic cars provide inexpensive transportation for consumers, especially younger buyers, who generally
drive them more annual miles than they would otherwise travel. Since older cars usually require more repair per
mile than newer vehicles, this is positive for aftermarket product and service growth.
“The Lang Report”
jim.lang@langmarketing.com

EIA Projects that Oil and Gas will Remain Dominant in the US through 2050
In its Annual Energy Outlook 2022 (AEO2022) Reference case, the US Energy Information Administration (EIA)
projects that US energy consumption will grow through 2050, primarily driven by population and economic
growth. In this case, the EIA says that renewable energy will be the fastest-growing energy source through 2050,
but that petroleum will have the largest share of energy consumption throughout that period, followed by natural
gas.
The EIA also projects that petroleum and other liquids (mainly motor gasoline and distillate fuel oil) will be the
primary fuels consumed in the US transportation sector. Motor gasoline meets on-road passenger light-duty vehicle
travel demand, while diesel consumption meets the projected increases in medium- and heavy-duty freight truck
travel. As US travel demand continues to increase, consumption of petroleum and other liquids is expected to increase later in the projection period.
MSSA Newsline - April 2022
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Management Toolbox
PLANNING AHEAD? MAYBE NOT SO MUCH – SHOP MANAGEMENT TIP # 321
We think we are experts in customer service in auto repair. If you want to know how much you don’t know, commit to taking all of your personal cars to other shops for service for one year, including comebacks. Do not let your
staff check or service your vehicles in any way. You will gain a lot of understanding of experiencing the process
from the customer’s point of view. I certainly did.
GUARANTEED MINIMUM PAY- SHOP MANAGEMENT TIP #319
The problem with a minimum pay guarantee is that the pay can be way under one week and way over the next.
Every week it’s under the shop pays. Instead, consider a guaranteed minimum average weekly pay over 13 weeks.
An agreement like this will smooth out the ups and downs, and both the employer and employee will have a more
predictable weekly figure for planning finances.

TOPIC: HOW TO SAVE MONEY BY ADJUSTING PAYMENT TERMS
When it comes to saving money on your insurance, one thing that’s really important is that you adjust the payment
terms. I’ve had clients that tell me, they’d received up to a 15% discount by paying the whole amount of the insurance upfront rather than spreading it over monthly. You can’t get 15% on your money anywhere in this world right
now. So that’s a huge number, especially if you can get 15% by just changing your payment terms.
Kevin Vaught – Shop Tip from Elite Worldwide

Sales Tax June Accelerated Payment Ends
You are not required to make a June accelerated payment for Sales and Use Tax due to a 2021 law change.
What do I need to do?
File and pay your June 2022 Sales and Use Tax return by July 20.
You do not need to make any updates to your account. The Minnesota Department of Revenue will adjust the due
date for your June return.
Questions?
If you have any questions, please contact MN Dept. of Revenue at www.revenue.state.mn.us
MSSA Newsline - April 2022
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New Gas Theft Tactics Emerge with Rising Gas Prices
Thieves have changed techniques. Here’s what’s happening and what you can do to protect your
property.

ALEXANDRIA, Va.—High gas prices have led to an increase in gas theft. While gas theft has traditionally meant
drive-offs or siphoning, prepay requirements for cash customers and the prevalence of locking gas tank caps have
led to new forms of theft.
Here are a few of the newest tactics:
Pump bypass systems: Across the country, retailers have been hit by thieves who are changing the pulsar inside
the dispenser that reads gallons dispensed, and at what price. In most cases, criminals allow multiple cars to fill up
at the same pump at a greatly reduced price.
“It changes the price but keeps the gallons the same, so they can change the amount that they're being charged
down to a nickel or down or a penny a gallon, and they could pump 100 gallons,” Ned Bowman, executive director
of the Florida Petroleum Marketers and Convenience Store Association, told Tampa Bay’s Fox News 13.
Stealing from USTs: Other thieves are parking minivans over underground storage tank (UST) lids and then pulling hundreds of gallons of fuel into large holding tanks that are filled via a trap door. In Houston, thieves hit the
Fuqua Express station three days in a row, stealing more than 300 gallons of fuel each time, according to CNN.
Drilling gas tanks: Even more common across the country, drivers are reporting that their car gas tanks have been
drilled into and the gas was siphoned. Thieves steal up to 20 gallons of fuel in larger vehicles, leaving vehicle
owners with a $1,000 repair bill and spilled fuel in driveways or roadways. Businesses with car fleets parked overnight are particularly susceptible to this crime.
“The spiraling cost of gasoline has meant skyrocketing reports of gasoline theft from retailer's stations across the
country—and that’s to no one’s surprise given the greater the potential attraction for thieves,” long-time c-store
loss prevention consultant Rollie Trayte told NACS.
Trayte offered suggestions to help retailers minimize the likelihood of gas theft at their locations:
•Go prepay: Most gas stations and c-stores realize that prepay can help control loss, even if it is less convenient. NACS research found that gas theft peaked in 2005 after gas prices first topped $3 per gallon, but
many stations addressed the problem by requiring prepay.
•Lighting: Fueling canopies should be well lit—not just for safety but also because good lighting can be a
proven loss deterrent.

MSSA Newsline - April 2022

12
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•Watch your fill caps: Watch the fill-cap area of your parking lot where tankers fill your tanks. Be especially aware of any vans, trucks or trailers parked over the fill caps. Thieves can drop a hose into tanks to pump
gas out of the ground and into large storage tanks hidden inside a truck or van. Position exterior cameras to
monitor the tanker-drop area. Consider using locking fill caps if theft from underground tanks is a problem
in your area.
•Reduce window clutter: Keep store windows clear or at least arrange promotional signage to permit a
good line of sight from the counter/checkout area to gas pumps to monitor activity.
•Monitor pumps on the periphery: Pay particular attention to the dispensers furthest from the store front.
The furthest pumps often are the favorite place for thieves to try stolen credit cards or manipulate dispensers.
•Record at the forecourt: Invest in quality digital cameras to monitor the parking lot and fuel dispensers.
The cost of high-quality cameras producing sharp images has dropped considerably and can make license
plate images easily readable in the event of damage or loss.
•Review validated security measures: Communicate with local police officers to stay attuned to local
crime trends, review loss-prevention measures with team members, and never, never fight, chase or confront thieves—call the police and be a good witness
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RAGING GAS PRICES SHAKE UP THE AFTERMARKET ANALYSIS 1: VEHICLE SALES

“Gas prices across the U.S. are soaring at a record pace. Up by nearly 50% from just a few months ago, pump prices have screamed past the previous peak of $4.17 per gallon (regular grade) reached 14 years ago in July 2008.”
“Raging prices at the pump will affect the 2022 aftermarket in at least four significant ways: new vehicle sales,
miles driven, consumer auto repair behavior, and aftermarket parts distribution. This iReport analyzes the impact
of gas prices on new vehicle sales, with future iReport issues focusing on other key areas affected by record prices
at the pump.” - Jim Lang
Gas Prices Rise at Record Speed. Through the first three months of this year, gas prices climbed by more than
one-third nationwide, with even greater increases in some regions of the country. With both international and domestic factors ratcheting up gas prices, pump prices will likely stay very high for an extended time (though this
year and, possibly, beyond).
Raging Pump Prices Impact New Vehicle Sales. Pump prices will influence 2022 new vehicle sales in four significant ways: Electric Vehicle volume, car and light truck sales mix, foreign nameplate sales share, and the total
number of new light vehicles sold.
Interest in EVs Jumps with High Pump Prices. High gas prices will motivate more Americans to consider buying Electric Vehicles, especially Battery Electric Vehicles (BEVs), which are all-electric powered. Experts are expecting at least a 30% increase in 2022 BEV sales. However, many potential BEV buyers will be frustrated by
their short supply, with some hot BEV models already sold out for this year. It remains to be seen if the buzzed-up
interest in BEVs ignited by soaring gas prices will cool down when (and if) gas prices recede.
Factors Limiting 2022 BEV Sales. Rising BEV sales during 2022 will be tempered by several factors. First, supply problems affecting new vehicle production, especially BEVs, will cap the number of BEVs that reach U.S.
showrooms this year. In addition, challenges of BEV ownership and operation, including high sticker prices, range
anxiety, and the lack of a charging station infrastructure (among others) outweigh, for many consumers, the perceived advantages of buying a BEV, despite pump prices at historic levels. Shift Away from Light Trucks in Past
Gas Peaks. During the two most recent peaks in pump prices, many vehicle buyers switched from light trucks to
passenger cars, given the latter’s greater average fuel efficiency. If this pattern holds during the current gas price
spike, it will dampen the sale of light truck accessories, one of the largest product groups in the aftermarket.
(continued on next page)
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Domestic Automakers Abandon Cars. If consumers lean toward passenger car purchases, their choices will be
limited mainly to foreign nameplates, since domestic nameplate automakers (aside from Tesla) have virtually
abandoned the passenger car market. With the foreign nameplate domination of new passenger cars and the greater
average fuel efficiency of foreign nameplate light trucks compared to domestic nameplate models, buyers will increasingly turn to foreign nameplates, expanding their sales share and percentage of the total VIO.
Foreign Nameplate Share of New Sales. Lang Marketing expects the 2022 foreign nameplate share of the new
vehicle market to reach approximately 58%, up one-quarter from 20 years earlier.
2022 New Vehicle Sales. While many experts are projecting new vehicle sales of 16 million in 2022, it will not be
easy to achieve that level (a 7% gain over 2021). In addition to chip shortages and other supply issues that will limit the number of BEVs available for sale during 2022, some potential buyers will be reluctant to purchase large,
less fuel-efficient light trucks, the types of vehicles on which domestic automakers made large production bets.
This could cause some potential buyers to pass on purchasing a new vehicle this year. As a result, new vehicle volume for the year will struggle to reach 16 million, even with the bump in all electric EV sales.
Aftermarket Impact. Despite growing consumer interest sparked by high gas prices, BEV sales will not accelerate to the point of significantly increasing their VIO penetration to a critical level during 2022. Second, foreign
nameplates will increase their share of new vehicle volume, further expanding their share of the total VIO. Third,
lower light truck sales resulting from high gas prices will dampen the sales of light truck accessories, one of the
largest product groups in the aftermarket. Fourth, 2022 new light vehicle volume will remain well below the strong
annual sales recorded during 2015 to 2019, as high gas prices cool the interest of some consumers in the large, less
fuel-efficient light trucks that many automakers have ceaselessly promoted, prior to the recent surge in pump prices. These developments resulting from record-high gas prices will help to increase the average age of vehicles during 2022, expand foreign vehicle share of aftermarket product volume, dampen sales of light truck accessories, and
increase the BEV population, but not to the extent of significantly reducing the aftermarket presence of ICE vehicles.
Six Major Takeaways:
1. Sky-rocketing gas prices will impact the aftermarket in four significant areas: new vehicle sales, miles driven,
consumer auto repair behavior, and aftermarket parts distribution. This iReport analyzes the impact of high gas
prices on new vehicle sales, with future issues of the iReport focusing on other key areas.
2. High gas prices will encourage more Americans to consider buying BEVs. However, many potential buyers will
be frustrated by the limited supply of BEVs, with some hot models already sold out for this year.
3. During the two most recent gas price peaks (2008 and 2014), many vehicle buyers switched from light trucks to
cars, given the latter’s greater average fuel efficiency.
4. With the foreign nameplate domination of new cars and the greater average fuel efficiency of foreign nameplate
light trucks compared to domestic nameplates, buyers will increasingly turn to foreign nameplates in times of high
gas prices, expanding the sales share of foreign nameplates and their percentage of the total VIO.
5. Some potential buyers will be reluctant to purchase large, less fuel-efficient light trucks, the types of vehicles on
which many domestic automakers have made large bets. This could cause some potential buyers to pass on purchasing a new vehicle this year.
6. Record-high gas prices will help to increase the average age of vehicles during 2022, expand the foreign vehicle
share of aftermarket produce volume, dampen light truck accessory sales, and increase the BEV population, but not
to the extent that it will significantly reduce the aftermarket presence of ICE vehicles. Source: iReport #22012, 03/23/22
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Visa, Mastercard to Update Pump Limit Rules
In addition, the credit card companies are planning a slew of fee changes for merchants.
April 04, 2022

ALEXANDRIA, Va.—Visa and Mastercard are planning to update rules regarding pump limits, as high gasoline
prices are making it difficult for some drivers to fill up in one transaction, reports Bloomberg.
Beginning in next month, Visa will quadruple the maximum transaction amount that carries better interchange
rates for purchases made with small-business and commercial cards, and it will raise the fraud-liability threshold to
$175.
Mastercard now will preauthorize transactions to $175 for consumer cards and $500 for commercial cards.
The two credit card companies are implementing other fee changes that will take place in the coming weeks.
The company’s digital-enablement fee, which it charges on all online transactions, will increase to 0.2% of a purchase price from 0.1%, and Mastercard will charge a minimum of two cents per transaction. That means that, for a
$50 online purchase, the fee will triple from half a cent to two cents. The fee will also be capped at 20 cents for
online purchases over $1,000.
Mastercard also told Bloomberg that it will lower the fees it charges for any transaction under $5 by about 300 basis points. The company says it plans to lower the rates it charges hotels, rental-car companies, daycare facilities
and casual dining restaurants.
Bloomberg reports that Mastercard is bundling more of its services into the digital-enablement fee, such as charges
for mitigating fraud, preventing identity theft or verifying addresses. These types of practices have been criticized
by retailers in the past as questionably legal tying arrangements.
Merit III retailers, which include convenience stores and supermarkets, will experience swipe fee increases starting
this month.
Convenience retailers, gas stations, grocery stores and restaurants will be left out of Visa’s planned 10% reduction
in swipe fees for retailers with $250,000 or less in Visa consumer credit volumes.
Visa is increasing online spending fees and will be the biggest changes in a decade, but the new charges were delayed due to the pandemic.
In a statement to Bloomberg, Visa said the increase can be avoided if retailers adopt some of its technologies designed to improve the security of a transaction.

(continued on next page)
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“Any rate increases are largely avoidable and apply to transactions that are sent to Visa with insufficient data, are
coded incorrectly, carry increased risk or are processed without using” the firm’s chip card technology, Visa said
in the emailed statement.
Last week, the Merchants Payments Coalition (MPC) sent a letter to the House Financial Services Committee, asking the committee to go beyond examining overdraft fees and add swipe fees to their examination of bank fees.
“It’s just especially troubling given the level of inflation right now,” Stephanie Martz, general counsel of the National Retail Federation and an executive committee member for the Merchant Payments Coalition, said in an interview with Bloomberg. “We’re clawing our way to hang onto our slim margins as is. Given that these fees sometimes exceed what our margins are, we have to pass some of those rate raises onto consumers.”
The MPC represents retailers, supermarkets, convenience stores, gasoline stations, online merchants and others
fighting for a more competitive and transparent card system that is fair to consumers and merchants. NACS is a
founding member of the MPC.
In the U.S., credit card swipe fees remain one of the highest operating costs for convenience store retailers after
labor, according to NACS State of the Industry data. The increase in consumer prices amounts to more than $700 a
year for the average American family. Consumer preferences for more touch-free transactions and the coin circulation challenge in summer 2020 led to record debit and credit card usage at convenience stores. In 2020, 74.6% of
all transactions were paid by plastic, and overall card fees paid by the convenience store industry were $10.7 billion, NACS SOI data indicate.
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ASSOCIATE MEMBER DIRECTORY
Accountants

Car Wash

LMV Corporation
Ron Velander

Carwash Technologies
Mike Fuhr
Reliable Plus/Lube-Tech
Jess Felton
Xtreme Wash Systems
William Treacy

952-457-7153

Advertising/
App Design/Media
Allover Media Inc.
Ben Enger
The OOH Squad.
Troy Dilla

763-762-2013
612-396-4648

Appraisers/Commercial
Brokers
Petroleum Marketers Svc, Inc.
Mark Montag
952-435-9822

ATM Machines/Novelty
Games
Universal Money Centers
Jerry Spain
Pam Glenn

913-831-0248
913-927-5220

Attorneys
Gary E. Persian
Ned E. Ostenso

952-933-2390
952-933-2390

Randy Thompson

952-405-7171

Nolan, Thompson, Leighton & Tataryn, PLC

Tami Diehm
Jim Dierking

612-604-6658
612-604-6651

Batteries
Interstate Batteries
Dan Hartel

612-408-9010

Lakeshore Group Wealth Management
Matt Anderson
952-884-1503

763-417-1314

Lenders/Financial

Ascentium Capital LLC
Len Baccaro
Tony Zieglar
Credit card processing
Snap Finance
Matt Hawkins
Delta Payment Systems
Kent Flannery
612-730-5368 US Bank
Sean Poppen
651-503-8116

Dairy/Ice Cream
Brown’s Ice Cream
Patrick Nelson
Polka Dot Dairy, Inc.
Pat Pettit

952-345-1190

Beverages/COFFEE
American Bottling Company
Otto Salahiddine
612-201-1921
Pepsi Bottling Group
Nicholas Rush
612-282-1079

C-Store Supplier
Chambers & Owen
John Schoenke
262-297-2920
Core-Mark International/
Farner-Bocken
Bruce Milbrandt
507-351-5014
Alan Pederson
612-803-2660
Eby-Brown Co. LLC
Thomas Boldt
651-274-3863
Henry’s Foods
Kellie Janssen
320-763-3194
Lynco Distribution, Inc
Zac McCall
612-865-0275
Mid America Distribution Company
Erik Bilicki
507-374-2542
Xtreme Wash Systems
William Treacy
651-503-8116
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Growth Energy
Will Beck

612-220-3480
763-639-3192

651-635-8233

Loyalty/apps/rewards
Simpliconnect
Brent Harms

Environmental
Carlson & McCain
Chris Loch
Tanknology
Robert Cox

281-902-1931
281-883-5005

Lottery
612-378-1075 MN State Lottery
Adam Prock
651-438-2793

612-746-4771

952-346-3900

Office Supplies

800-666-5301

Network Business Supplies Inc.
Brett Cohn
651-207-1077

Ethanol

Merrigan, Brandt, Ostenso & Cambre, P.A.

Winthrop & Weinstine, P.A.

Investments/ Financial

Petroleum Affiliate
207-712-6703

American Petroleum Institute
Mike Karbo
952-220-9164

Food Services

PCI Compliance/
7th Avenue Pizza
Patrick Nelson
612-378-1075 firewall provider
Chanticlear Frozen Pizza
(MNSP) for POS Systems
Ryan Elsner
612-619-8064 ControlScan, Inc.
Hunts Brothers Pizza
Joe Birlin
512-636-4334
Aaron Hobbs
1-816-210-6143
Petroleum Equipment/
Wenzel’s Farm LLC
Brian Morrisey
800-336-6328 Services
MN Petroleum Service, Inc.
Gerald Swan
763-780-5191
Health Insurance
O’Day
Equipment
LLC
Health & Life Financial Services
Dan O’Day
763-230-7630
Kevin Urlaub
763-287-0055
Pump & Meter Service, Inc.
Travis Rittenbach
952-933-4800
Ice Vendors
Zahl
Petroleum
Maintenance
Arctic Glacier Ice
Brian Larson
612-331-8550
Jon Stelley
651-455-0410
Minnesota Ice
Robbie Harrell

Petroleum/Lubricants

612-254-8330 Dehn Oil
Ron Dehn
763-421-5571
Information Services
Dooley’s Petroleum
Automotive Management Network
Randy Dooley
320-875-2641
Tom Ham
612-299-9298 Fuel Service DJ’s Mart LLC
John Salden
715-723-1701
Hartland Fuel Products LLC
Insurance
Ray Colbert
608-797-3930
McNamara Company
Patrick McNamara
651-426-0607 Molo Oil Co., Inc.
Mark Molo
563-557-7540
Aleisha McNamara
651-426-0607
Mitchell McNamara
651-426-0607 Rahn’s Oil & Propane
Dave Rahn
320-256-3680
Severson Oil
Josh Severson
507-452-4743
Waterford Oil
Gary Lynch
507-645-5659
World Fuel Services
Colleen Mercil
612-501-5117
Eric Swingler
219-713-7900
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ASSOCIATE MEMBER DIRECTORY
Petroleum/
Association Reporting
OPIS/AXXIS Petroleum
Donna Harris
888-301-2645
American Petroleum Institute
Mike Karbo
952-220-9164

Petroleum Transport
D&J Transport Inc.
Josh Selbrade
Danco LTD
Dan & Jodi Gerads

507-413-0384
320-743-2006

Propane
Dooley’s Petroleum
Randy Dooley
320-875-2641
Hartland Fuel Products LLC
Ray Colbert
608-779-6526
Premier Propane
Jason Scribner
612-839-1569
Rahn’s Oil & Propane
Dave Rahn
320-256-3680
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Tobacco

Refrigeration
Maintenance
Quality Refrigeration
Bob Forder
612-861-7350

Retail Signage
Digital Art Services
Katherine Rugg
Rose City Canopy
Corey Goodwin

651-354-3564
218-738-3188

Security
Security 101
Jacob Froiland

612-605-7532

Softener Salt and
Washer Fluid

Altria/Phillip Morris USA
Garth Alston
608-251-0195
RAI Trade Marketing Services
Michael Brown

Trucking Services/
Wrecker
Twin Cities Wrecker Sales
Rod Pellow
651-488-4210

Uniforms
Cintas Corporation
Kevin Gaskins

763-391-5257

Used Oil
Loe’s Oil
Brian Loe

507-625-5278

Paramount Marketing/ SunSoft Salt
Brooke Taney
612-866-1980
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Upcoming Events
MSSA Annual Meeting
Will be held on a Zoom Video
Conferencing
Thursday, April 28, 2022
Meeting at 11:00am Central Time
Zoom link will be emailed to membership on
Wednesday, April 27, 2022

**Save The Date**
2022 MSSA Annual
Golf Outing
July 28, 2022
The Wilds Golf Club
3151 Wilds Ridge
Prior Lake, MN 55372

