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2022 NACS Show Attracts Third-Highest  
Attendance 

 

The Expo was the second largest in NACS Show  
history at 429,200 net square feet. 

 
 
 
 
 
 
 
 
 
 
 
ALEXANDRIA, Va.—The 2022 NACS Show delivered four days of learn-
ings, insights, networking and exploring what’s new and exciting for the 
convenience and fuel retailing industry. This year’s event took place Octo-
ber 1-4 at the Las Vegas Convention Center in Las Vegas and attracted the 
third-highest attendance in NACS Show history with 24,534 industry stake-
holders from 73 countries, which includes 8,841 retail “buyers.” 
 
“Our NACS Show theme of Full Speed Ahead certainly represented 
the mood of NACS Show attendees. There was incredible energy 
throughout the four days, whether in packed education and general 
sessions or on the always-popular Expo. I am energized about how 
our industry will continue to redefine convenience to our customers,” 
said NACS 2022-23 Chair Don Rhoads, president and CEO of The 
Convenience Group LLC in Vancouver, Washington. 
 
Expo Delivers New Products, Category Excitement 
From food to technology, car wash, electric vehicle equipment and in
-store merchandise, the NACS Show Expo was the second largest in 
NACS Show history at 429,200 net square feet. It featured 1,262 ex-
hibitors, 250 of them new to the NACS Show, offering retailers a 
sneak peek at the new products and services available for their stores.  
 
In addition, the Cool New Products Preview Room helped attendees 
explore 278 of the newest products, services and line extensions. The 
Preview Room boasted 11,424 total scans that customized users’ tar-
get lists; the final 10 products and services based on those scans 
were: 
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Encouragement from a Great Friend and Leader! 
 
Few weeks back, MSSA President Jeff Bagniewski, MSSA mem-
ber Brian Brehmer and I tackled the NACS show in Las Vegas. 
As usual the NACS Show orchestrated by the NACS staff did not 
disappoint. A great round table and panel discussions amongst 
State Association Executives as NACS Staff highlighted opportu-
nities facing our industry. Labor shortages, EV’s, Credit card 
costs and other issues surrounding us. A mid-term forecast boast-
ing an opportunity for Republicans in key states the same oppor-
tunities presented themselves two years ago for Democrats.  
 
Educational Sessions varying from capitalization on liquid motor 
fuels offerings, reality of EV’s, prioritizing the customer experi-
ence and supercharging your app are everyday questions MSSA 
members are asking themselves how to capitalize on. (See my 
recap of these four sessions inside this month’s Newsline) 
 
MSSA members know Jared Scheeler when he was cutting his 
teeth in this industry with MSSA member Bobby & Steve’s Auto 
World. Afterall, that is where I first met Jared. I remember meet-
ing Jared at our annual golf tournaments, NACS shows, NACS 
day on the Hill missions and of course having lunch with Jared 
was always a treat! This past year, Jared had the opportunity rep-
resenting our industry, being our leader as NACS’ 2021/22 
Chairman.  
 
Just as MSSA members, Jared is a small C-store owner/operator 
operating five locations (Hub Convenience Stores Inc.) in North 
Dakota finding ways as a small operator capitalizing on great 
strengths within his communities, his five locations, his employ-
ees and of course his family!  
 
As Jared delivered his final chairman’s address at the 2022 
NACS Show, his words of encouragement are not to be forgot-
ten; “Small operators are the lifeblood of our industry and repre-
sent more than 60 percent of our store count. We don't have the 
same resources as larger companies to weather economic storms 
or downturns, but NACS and other industry groups do have re-
sources and connections to help smaller operators," he expressed. 
"I've hosted several small operators at my stores the past few 
months. I think they've learned a lot, and I've learned just as 
much meeting them." – Jared Scheeler NACS 2021/22 Chairman 
 
Jared thank you for unselfishly taking the time to be a great 
friend, a leader and offering up words of encouragement in a time 
of great uncertainty!  
 
Lance 
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Carnegie Mellon Releases Safety Inspection Study 
 

Last month, SSDA-AT attended a legislative briefing in the Rayburn office building to hear a motor vehicle safety 
inspection discussion presentation of a new vehicle safety inspection study by Carnegie Mellon University. 
 
According to the study, “in 2020, roadway fatalities were one of the leading causes of death in the United States. 
Federal and state governments have regulated vehicle safety through seatbelt laws and new vehicle standards and 
by setting the precedent for the implementation of safety inspection and maintenance programs. Fourteen states in 
America have already implemented safety inspection programs, and the result is clear. States who have these pro-
grams in place experience a 5.5% reduction in fatalities.” 
 
Results from Carnegie Mellon University’s study affirm that the presence or implementation of safety inspection 
and maintenance programs are directly related to a reduction in roadway fatalities. 
 
If all other states implemented a safety inspection and maintenance program, there could be 5.5% fewer fatalities 
annually compared to states without a program in place. 
 
That would mean 1,400 passengers per year of the United States’ 30,000 annual crash fatalities, would go home to 
their families, instead of becoming a fatality statistic. Therefore, these programs are effective in mitigating road-
way fatalities. 
 
Ideally, these programs would be implemented in all 50 states and the District  
of Columbia, as state and federal legislative bodies recognize a reduction in  
fatalities as a statistically significant benefit.  
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(continued from front page) 

 

1.  Space Saver Modular Stackable Condiment Organizer by Plastic and Products Marketing 

2.  New Products from Cookies United by Cookies United 

3.  Smirnoff Ice Neon Lemonades by Diageo Beer Company 

4.  Retail Ready Edible Cookie Dough Chunks by David’s Cookies 

5.  Frazil Energy by Frazil 

6.  OH SNAP! Pickled Fruit by GLK Foods 

7.  NUDE Mints: Breath & Gut Mint by Nude Mints 

8.  Nutella B-ready by Ferrero 

9.  Tyson Foods New Innovation by Tyson Convenience 
10. Flexeserve Zone - Rear Feed by Flexeserve  

 
Education Sessions Focus on Hot Topics 
The NACS Show’s 40-plus education sessions, designed by retailers for retailers, delivered content and engaging 
discussions that delved into today’s strategic challenges labor, supply chain, category management, foodservice, 
technology, fuels, EV infrastructure and leadership. These sessions averaged a record 223 attendees per session; 
the top three most-attended sessions were: 
 

1.  Promotions Customers Actually Want 

2.  Revisiting Store Design for Your Streamlined Workforce 
3.  Build a Better Brand  

 
New this year, NACS hosted a Food Safety Conference on October 1—the first industry-specific event of its kind 
for the global convenience retail community. “NACS members have a role to play to move the industry in the right 
direction and help our businesses reduce their risks and protect their brands,” said Dr. Jay Ellingson, chief scien-
tific officer at Wisconsin-based Kwik Trip and conference moderator. 
 
The NACS Show held a sold-out Advanced Category Management Certification course for 55 attendees, featuring 
a full day of category management best practices and trends that focused on brand strategy, pricing and promo-
tions, understanding shopper behavior, and assortment analysis and space planning. 
 
General Sessions Highlight Industry Issues 
Content from the general sessions focused on leadership, industry advocacy and mobility, community and reignit-
ing the customer experience.  
 
Scott Stratten, founder and partner of UnMarketing, kicked off the NACS Show on October 1 by sharing how in-
dustry leaders should remember three simple words—Stop, start, continue—and ask employees what the company 
should stop doing, what it should start doing and what it should continue doing.  
 
On October 2, NACS President and CEO Henry Armour and 2021-22 NACS Chair Jared Scheeler led a discussion 
with U.S. Senator Roger Marshall (R-Kan.) on swipe fee reform. Marshall, who is a lead co-sponsor of industry-
backed legislation that has been introduced in both the U.S. Senate and U.S. House of Representatives, shared that 
the Credit Card Competition Act would bring long overdue competition to the credit card marketplace. Attendees 
were urged to contact their elected leaders to fix the broken credit card system. Another discussion focused on the 
future of mobility and featured Dr. Gill Pratt, chief scientist and executive fellow for research at Toyota Motor 
Corp. and Doug Haugh, President of Parkland USA. 
 
October 3 speakers, including Don Rhoads, focused on the power of community engagement and the impactful role 
convenience retailers have in making a difference. Jake Wood, founder of Team Rubicon, a disaster response or-
ganization, urged the audience to think about the moments where they can have the greatest impact. 
 
On October 4, NACS Vice President of Research and Education Lori Stillman debuted THRIVR™, a new NACS 
tool built with SOCi to help convenience retailers build and manage a localized marketing strategy that maximizes 
their stores’ online presence and meets customers when and wherever they are searching. 
 

(continued on next page) 

https://unmarketing.com/
https://www.marshall.senate.gov/
https://www.convenience.org/fixswipe
https://www.convenience.org/Media/Press-Releases/2022-Press-Releases/NACS-Announces-New-Online-Search-Tool
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(continued from previous page) 

 
The October 4 general session also included the debut of the 2022 edition of the NACS Ideas 2 Go video program, 
featuring six companies that are redefining convenience retail and the customer experience: TXB Stores; The Walk
-Off Market, powered by Amazon; Lou Perrine’s Gas & Groceries; Coen Markets; Kwik Trip and Wakepoint LBJ. 
Each episode is live at convenience.org/ideas2go. 
 
At the conclusion of the NACS Show, NACS worked with Three Square, a local charity dedicated to providing 
wholesome food to hungry people in the greater Las Vegas area. Food and beverages donated by exhibitors were 
distributed to a network of community partners to help fight hunger in Lincoln, Nye, Esmeralda and Clark coun-
ties.   
 
Visit the NACS Show website (nacsshow.com) for post-event coverage, including the NACS Show Daily News, 
and look for more coverage in the upcoming November issue of NACS Magazine. On-demand education session 
packages, designed to help convenience retailers plan a learning experience for their teams that are tailored to their 
specific needs and goals, soon will be available for purchase. 
 
The 2023 NACS Show will take place October 3-6 at the Georgia World Congress Center in Atlanta. 

MSSA Members Attend the 2022 NACS Show! 
 

Every Year MSSA attends the NACS Show (Advancing Convenience 
and Fuel Retailing) MSSA members make the trip with Executive  
Director; Lance Klatt. The information and insight of the State Associa-
tion Executive Roundtable, Educational sessions and the show floor 
challenges our industry to be better. As our industry rebounds from the 
pandemic and high inflation, this year’s NACS Show has the promise 
of “Full Speed Ahead”! Many discussions of EV’s (Electric vehicles), 
Community, third party delivery services and of course food, food, and 
more food. A place to network, see old friends while making new ones. 
In our industry, we need to stick together building that better tomorrow 
not tomato.  
 
As Jeff Bagniewski, Brian Brehmer and I attended many educational sessions, the three of us thought we would 
share some content from those sessions along with their thoughts of the overall 2022 NACS Show. 
 
Jeff Bagniewski; “Jeff’s Little Store” 
The most important message I received at NACS is that convenience store owners need to be ready to change, 
adapt, and try new things.  Our customers expect us to keep up to date with technology and new trends and prod-
ucts to keep them coming to our stores.  Today’s customers, especially the Gen Z and millennial generations, ex-
pect a robust loyalty program that rewards them for making purchases and returning to your store. Strong food ser-
vice and loyalty programs are major drivers of the success of your C-store and consumers are looking for these 
things now more than ever. 
 
I think any MSSA member who goes to the NACS show would find it worthwhile from the contacts made, the net-
working, and the chance to see products on a large scale. I enjoyed attending the seminars to learn every little as-
pect of the business and get any knowledge that I can to improve our stores and association.  I personally wish I 
could attend every one of the seminars.   
 
One of the seminars that I attended was “Food Service/Analytics”.  A key to being successful in the food area and 
probably any department is to understand all aspects of it.  Do you know how many sandwiches you made every 
hour or shift, how many you threw out and the exact cost of each item? Those details will help you make the most 
profit and be more successful in your food service. Another seminar addressed the layout of your C-Store.  Design-
ing the layout of your store to prioritize the customers you have and their buying habits is important and your will-
ingness to change the layout could make a huge impact on the success of the store. 
 

https://www.convenience.org/ideas2go
http://www.nacsshow.com/
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(continued from page 5) 
 

Brian Brehmer; “Ralphie’s Minnoco” 
After a little bit of a mix up with Delta Airlines, Jeff and I arrived at NACS early afternoon on Sunday. Although 
our show was abbreviated it always is energizing to see what the industry has to offer. The biggest thing I took 
away from this show was the reminder to never stop listening and learning from others. Although I started manag-
ing a Convenience store 35 years ago this year there is always room for growth. I was reminded of this in a session 
called “Making your Managers Good Trainers”. The session reminded me of the importance of training day in and 
day out. The session alone made the trip worth the headache of getting there.  
I would recommend the show to all MSSA members.  
 
Brian Brehmer 
C-Store Extraordinaire 
 

Lance Klatt; Executive Director 
Capitalizing on Your Liquid Fuel Offering: 
MSSA members are always looking to set their company apart from their competitor. In this session, retailers 
shared their strategies optimizing liquid fuels offers, pros and cons of adding new fuels, examining tank configura-
tions, and approaching fuel operations. 
 
Although Electric Vehicles (EV’s) are a new trend, however, EV’s still represent less than 2% of the total vehicle 
count on the roadways. Currently the liquid fueling industry is adopting more and more biofuels/renewable fuels 
opportunities preserving liquid fuels. In this session, retailers need to keep an open mind when it comes to liquid 
fuels while planning. Accessibility of your site and circulation and knowing local and state regulations are a must. 
Marketing of your liquid fuels and availability of all liquid fueling options allowing customers the best opportunity 
to pick and choose their fuel.  

 
There are also many third-party factors in the industry assisting small and large retailers. In the past several years, 
the state and federal grant programs allowing funding for biofuel and EV charging infrastructures. Here in Minne-
sota E85 is readily available-direct supply from ethanol producers allowing investments in renewable fuels more 
economically available. Look at your competition (review of local competitors), do they offer biofuels/renewable 
fuels? How are those products advertised/marketed?  
 
The final factors in determining upgrades to your facilities infrastructure: 

• Determine your current infrastructure and the costs and compatibility for all liquid fuels including biofuels 
and EV charging stations 

• Keep in mind, liquid fuels are not going away 
• Again- keep an open mind considering all options 
• Keep all options open when considering lower carbo emissions 
• Finally- review your ROI and determine your short-term/long term plans/timeline 

 
Reality of EV Transitions: 
This one-hour session led by my friend John Eichberger of the Fuels Institute dives deep down into the reality of 
Electric Vehicles (EV’s) existence the what the future really holds for EV’s considering issues with power grids 
and additional obstacles EV’s have the in the U.S. Including segmented geographical views of EV’s, charging de-
mand and understanding how major cities paly an active role in solving some of these problems. 
 

By 2030, the number of estimated EV’s, is projected to grow to 18.1 million vehicles on U.S. roadways and not just 
about California anymore. The US needs a minimum of 1.7 million public charging stations to meet the demand by 
2030. Statistics via the Fuels Institute show the top fifteen states with electric vehicle registrations in 2021 combine 
for 82% of the U.S. EV’s. fast forward to 2030, the top fifteen states with electric vehicle registrations will combine 
for 76% of the EV’s in the U.S. (Minnesota is not one of those fifteen states currently or in 2030) 
 
A year ago, Governor Walz adopted CARB’s (California Air resource Board) tailpipe emissions standards places 
Minnesota in an EV installation priority state. As previously mentioned, U.S. may need more than 1.7 million charg-
ing stations by 2030. Be interesting how many EV charging stations will call Minnesota home considering the fore-
cast in 2030, California will have 4.5 million EV’s of the 18.1 million EV’s in the U.S.  

 
(continued on next page) 
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The northern most states such as Massachusetts and Michigan will host an estimated one million of the 18.1 mil-
lion.  

 
On another note, EV prices are going in the wrong direction. Tesla’s cheapest electric car now starts at $47,000. 
Ford’s CEO does not expect electric vehicle battery costs to drop anytime soon. Ford also hiked price of the elec-
tric Mustang Mach-E by as much as $8,475 due to significant battery cost increases. The EV hype is all about a 
certain political party as the future may look somewhat “dim” for electric cars based on the past year of challenges.  
 
Prioritizing the Customer Experience 
Do MSSA members ever wonder how to get personal with their customers. When I say personal, I mean by har-
vesting quality, actual data points and engaging customers with a meaningful and relevant experience while inter-
preting the multichannel approach to retail. 
 
Recent studies show 71% of customers say that an inconsistent experience across channels negatively affects the 
experience. By improving the customer experience, a retailer may increase shareholder returns by 7-10%. From 
2020 (pandemic) thru summer of 2022, alternative shopping methods in C-stores have increased 35%. These meth-
ods mostly consist of curbside pickups and home deliveries. 
 
In an industry ever challenged in driving customers inside the store, according to InTouch Insights, only 8% of fuel 
customers pay inside the store. As for the mobile app experience, 5% of customers pay for fuel thru the app. A 
staggering 83% of customers pay for their gas at the dispenser as 4% has no preference.  
Although many retailers in the C-store channel have plenty of data from rewards programs or other retention tools, 
they struggle to mine it, surface their most important customer segments, and respond to their customers’ needs in 
real-time. In all reality, 95% of retailers admit data within organizations remains untapped. 
 
The retail journey of a customer may include the need to make a purchase, the store was either pleasant or unpleas-
ant, cashier was helpful, price met expectations to the customer recommended the store to their friends and family. 
An overwhelming 70% of consumers say they will shop exclusively with brands that personally understand them 
as 64% of people find customer experience more important than price in their purchase decisions. So, in the end, 
take a multichannel approach to convenience retail by making your customers trips more personal. Afterall, cus-
tomers make paydays possible! 
 
Supercharge Your App 
Many MSSA members may not have an App or loyalty program. As the industry evolves, more and more competi-
tors are soliciting and fighting for any customer enhancing the overall goal of increasing foot traffic to a retail loca-
tion. Many retailers in many industries look to set themselves apart from their competition, this includes an App/
loyalty program while even elevating the mobile app to increase user engagement.  
 
Many App/loyalty platforms should include the ability to communicate directly with the consumer through Push 
Messaging, SMS, Email, in-app inbox, and in-app messages driving engagement in the app/loyalty and traffic to 
the retail store. In the past two years, most retail industries have seen more and more mobile ordering. Whether it 
be curbside, carryout or delivery. Messaging allows for instant sales. 
 
Retailers are beginning to interact with their customers through “gamification” driving engagement, downloads, 
and enrollments. Ultimately increasing store traffic through discounts and bonus plays. Of course, fuel discounts 
continue driving traffic to each retail location, measuring market basket opportunities identifying the overall cus-
tomers spend per transaction.  
 
In conclusion, engagement in the key to driving traffic, maximize your audience using your App/loyalty program 
leveraging messages via the App to drive traffic back to stores. This is important as we prepare for the next genera-
tion of customers! 
 
MSSA members have had a chance to read recaps of the NACS Show from MSSA members and Executive Direc-
tor. All three learned the future is here and our industry needs to move “Full Speed Ahead”! Afterall, give your 
customers what they want, also give your customers what they do not know they want…. See you next year in  
Atlanta!  
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Two Americas Index: Must be fraud 
 

(Great toilet reading material) 
Nearly four out of 10 Republicans and one in four Democrats say they'll blame election fraud if their party doesn't 
win control of Congress in November, in the latest wave of the Axios-Ipsos Two Americas Index. 
 
Why it matters: A month out from the 2022 midterms, 2020's Big Lie is alive and morphing into a broader dis-
trust of institutions and elections that threatens to become entrenched. 
 
By the numbers: Republicans surveyed are significantly more likely than Democrats not only to predict that elec-
tion fraud will play some role if their party loses, but to feel that suspicion intensely. 
 

•One in five Republicans said it would be "highly likely" for election fraud to explain why their party  
 wouldn't take over control of Congress, compared to one in 10 Democrats who said they'd feel that way if    
 they lose. 
 
•In addition, Democrats were more likely than Republicans to dismiss the likelihood of fraud completely. 
 
•60% of Democrats said fraud is unlikely to be the reason if their side loses (15% said they don't know), 
while 36% of Republicans said fraud is unlikely to be the reason if they lose (26% said they don't know). 

 
The intrigue: The survey found that Americans who'd shared at least one meal in the past month with others from 
different political affiliations would be more skeptical about jumping to conclusions that election fraud caused a 
loss. 
 
What they're saying: "When you have connections across the aisle with other people, you’re less likely to give 
into or even entertain some of the 'crazy,'" said Ipsos pollster and senior vice president Chris Jackson. 
 

•  "There are so few of those connections remaining, and that lack of connection contributes the space for 
people to believe the Big Lie and that elections are going to be stolen and all those kinds of things. Because 
they’re believing it about someone they’ve never met," Jackson said. 

 
The big picture: Respondents were split on the generic ballot question, with 35% saying they intend to vote for 
Democratic candidates and 31% saying they plan to vote for Republican candidates. Across the aisle, motivations 
were more positive than negative. 
 

•69% of those planning to vote for Democrats said they're driven by support of Democratic candidates and 
their policies, with 27% motivated by opposition to Republicans and their policies. 
 
•65% backing Republicans affirmatively support GOP people and ideas while 30% are driven by opposition to 
Democrats and their policies. 
 
•One-third overall say when they think about the congressional election they feel hope — about twice the 
share who say they feel dread. 
 
•43% of respondents said former President Trump is unfairly targeted by the left, while 45% disagreed. The 
results were split predictably along party lines. 
 

Methodology: This Axios/Ipsos Poll was conducted Sept. 28-29 by Ipsos on their online survey panels in English. 
This poll is based on a sample of 1,004 general population adults age 18 or older, weighted on age, gender, race/
ethnicity, education, and location to be nationally representative. 

 
The margin of sampling error is ±3.8 percentage points at the 95% confidence level, for results based on the entire 
sample of adults. 

https://www.axios.com/politics-policy/midterm-elections-2022


 

 

MSSA Newsline - October  2022                                      9 

 
 
 
 
 
From: Minnesota Department of Public Safety Driver and Vehicle Services 
 
Subject: Same-day issue of standard class D driver’s licenses and permits and standard identification cards.  
 
Please share the following information with your colleagues and partners. 
The Minnesota Department of Public Safety Driver and Vehicle Services division (DVS) will launch a new pro-
gram that allows the Dakota County License Center in Lakeville and the Clay County Department of Motor Vehi-
cles in Moorhead to issue standard class D driver’s licenses and identification cards (IDs) over the counter starting 
Oct. 3. This is part of a pilot program authorized by the Minnesota Legislature in 2021 that runs through June 30, 
2023. The same-day cards cannot be obtained at other driver’s license offices or at driver’s license exam stations. 
Not available for same-day issue are: 
 

•REAL ID compliant driver’s licenses, permits, or ID cards 

•Enhanced driver’s licenses, permits, or ID cards 

•Commercial driver’s licenses or permits 

Same-day issued cards have a slightly different look and feel than traditionally issued cards due to the card stock 
and laminate used in the printing process at the offices. For more information about the differences between same-
day issue cards and traditionally issued cards, check out the Just the Facts-Same Day Issue document found on 
the DVS website, drive.mn.gov. Select DVS Documents, Manuals and Forms from the DVS Information panel. 
 
Please contact Driver Services Program Director Jody-Kay Peterson at Jody-kay.Peterson@state.mn.us or 651-201
-7699 if you have any questions. 

https://lnks.gd/l/eyJhbGciOiJIUzI1NiJ9.eyJidWxsZXRpbl9saW5rX2lkIjoxMDEsInVyaSI6ImJwMjpjbGljayIsImJ1bGxldGluX2lkIjoiMjAyMjEwMDIuNjQ1NTMyNDEiLCJ1cmwiOiJodHRwczovL3d3dy5jby5kYWtvdGEubW4udXMvUGVybWl0cy9TTEMvUGFnZXMvZGVmYXVsdC5hc3B4In0.z4o14yR6AKhTzmYUPf7_Ek7S-UkW
https://lnks.gd/l/eyJhbGciOiJIUzI1NiJ9.eyJidWxsZXRpbl9saW5rX2lkIjoxMDIsInVyaSI6ImJwMjpjbGljayIsImJ1bGxldGluX2lkIjoiMjAyMjEwMDIuNjQ1NTMyNDEiLCJ1cmwiOiJodHRwczovL2NsYXljb3VudHltbi5nb3YvMjg3L0RlcGFydG1lbnQtb2YtTW90b3ItVmVoaWNsZXMifQ.akRlhGUfaHSGsZ_rBgYE-QwfOv7fI
https://lnks.gd/l/eyJhbGciOiJIUzI1NiJ9.eyJidWxsZXRpbl9saW5rX2lkIjoxMDIsInVyaSI6ImJwMjpjbGljayIsImJ1bGxldGluX2lkIjoiMjAyMjEwMDIuNjQ1NTMyNDEiLCJ1cmwiOiJodHRwczovL2NsYXljb3VudHltbi5nb3YvMjg3L0RlcGFydG1lbnQtb2YtTW90b3ItVmVoaWNsZXMifQ.akRlhGUfaHSGsZ_rBgYE-QwfOv7fI
https://lnks.gd/l/eyJhbGciOiJIUzI1NiJ9.eyJidWxsZXRpbl9saW5rX2lkIjoxMDMsInVyaSI6ImJwMjpjbGljayIsImJ1bGxldGluX2lkIjoiMjAyMjEwMDIuNjQ1NTMyNDEiLCJ1cmwiOiJodHRwczovL2Rwcy5tbi5nb3YvZGl2aXNpb25zL2R2cy9mb3Jtcy1kb2N1bWVudHMvRG9jdW1lbnRzL0pURi1TREklMjBGaW5hbCUyMDA5Mjgy
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THC law in Minnesota forces employers to revisit drug testing policies 
 

Without clear guidance, many businesses are scrambling to adjust to the new law. 
 
 

MINNEAPOLIS — Hemp-based THC products have been legal in Minnesota for a little more than three months 
now, but employers across the state are still struggling to adjust to the brand-new law. 
 
Lauryn Schothorst, the Minnesota Chamber of Commerce director of workforce management policy, said the lack 
of clear guidance has left many businesses scrambling to review their policies like drug testing.  
 
"The first thing we heard from employers was, 'What just happened?'" Schothorst said. "Then it's, 'OK, how do we 
ensure that our workplace culture and our workplace safety needs or positional safety needs are maintained legal-
ly?' Changing statutes in Minnesota and around the country add confusion to the compliance question." 
 
Schothorst said the Minnesota Chamber of Commerce held a webinar shortly after the law passed to answer ques-
tions from businesses about how to handle the new THC measure.  
 
There are a number of ambiguities for employers to consider, namely the fact that an employee might test positive 
for THC after consuming a legal hemp-based product like a gummy or THC-infused seltzer.  
 
"Broadly speaking, yes, that's the heart of the matter," Schothorst said. "What is intoxication? How do you discern 
intoxication? Where is the source of consumption? You can't really differentiate any of those things at this point in 
time." 
 
Phyllis Karasov, a labor attorney and shareholder at Larkin Hoffman, said many businesses had already been re-
considering drug testing policies for marijuana, even before the new THC law took effect in Minnesota. That's be-
cause more employees are using marijuana, and the workforce shortage has made it more difficult for employers to 
be picky about who they hire. 
 
"THC has now accelerated that because employers are seeing an increase in positivity in their drug tests and are 
kind of deciding, 'you know what, it's okay,'" Karasov said. "I have been asked many times to revise drug and al-
cohol testing policies that actually list the type of drugs that are being tested for, and to either remove hemp-based 
THC or totally remove marijuana." 
 
Adding to the uncertainty is the fact that Minnesota already has a "lawful consumable products" law on the 
books that prevent employers from firing employees who use legal substances outside of work hours. Since the 
Minnesota legislature did not write clear regulations around the legalization of hemp-derived THC, it's not yet 
clear if these legal products count as "lawful" during off-hours. 
 
"It's very possible it does, but until either there's a court case that gives a definitive answer, or the legislature revis-
its the consumable products statute, we don't know," Karavov said. 
 
Previously, the author of the THC bill has said more regulations will need to be considered at the next legislative 
session -- but that may hinge on the outcome of the November elections. 
 

 
 
Danny Spewak- Kare11 

https://www.revisor.mn.gov/statutes/cite/181.938
https://www.kare11.com/article/news/edibles-hemp-based-thc-become-legal-in-minnesota-starting-friday/89-3238f5a3-d8e9-462c-8292-71deed7629c5


 

 

MSSA Newsline - October  2022                                          11 



 

 

MSSA Newsline - October  2022                                          12 

Historic Step: All Fifty States Plus D.C. and Puerto Rico Greenlit to Move EV 
Charging Networks Forward, Covering 75,000 Miles of Highway 

 
President Biden’s Bipartisan Infrastructure Law provides $5 billion to help States install  

EV chargers along interstate highways 
 

Coming next: Federal funding to install community-based EV chargers 
 

WASHINGTON – The Biden-Harris Administration today announced it has approved Electric Vehicle Infrastruc-
ture Deployment Plans for all 50 States, the District of Columbia and Puerto Rico ahead of schedule under the Na-
tional Electric Vehicle Infrastructure (NEVI) Formula Program, established and funded by President Biden’s Bi-
partisan Infrastructure Law. With this approval, all states now have access to all FY22 and FY23 NEVI formula 
funding, totaling more than $1.5 billion to help build EV chargers covering approximately 75,000 miles of high-
way across the country. The NEVI formula funding under the Bipartisan Infrastructure Law, which makes $5 bil-
lion available over five years, will help build a convenient, reliable, and affordable EV charging network across the 
country. President Biden’s commitment to making electric vehicles and EV charging accessible to all Americans is 
critical to fighting the climate crisis and is generating an electric vehicle manufacturing boom across the country. 
 
“America led the original automotive revolution in the last century, and today, thanks to the historic resources in 
the President’s Bipartisan Infrastructure Law, we’re poised to lead in the 21st century with electric vehicles,” said 
U.S. Transportation Secretary Pete Buttigieg. “We have approved plans for all 50 States, Puerto Rico and the 
District of Columbia to help ensure that Americans in every part of the country – from the largest cities to the most 
rural communities—can be positioned to unlock the savings and benefits of electric vehicles.” 
 
“Every single state, D.C. and Puerto Rico are working to leverage the investments from the President’s Bipartisan 
Infrastructure Law to expand domestic electric vehicle charging across America,” said U.S. Secretary of Energy 
Jennifer M. Granholm. “President Biden is leading the shift to electrify transportation—ensuring drivers can 
commute and charge confidently and affordably, and lessening our oversized reliance on fossil fuels while combat-
ting climate change.” 
 
The transportation sector is our country’s largest source of greenhouse gas emissions. President Biden has set an 
ambitious goal for half of all new vehicles sold in 2030 to be zero-emissions vehicles. Transitioning America’s cars 
to EVs is an important pathway to achieving the President’s goal of reducing our emissions by 50-52% below 2005 
levels by 2030, and a robust network of public chargers is an important tool to support this transition. 
 
Thanks to flexibility provided by the Bipartisan Infrastructure Law, State Departments of Transportation (DOTs) 
were able to leverage technical assistance available through the Joint Office of Energy and Transportation and begin 
staffing and activities directly related to the development of their plans prior to approval. Now that EV charging 
plans from all 50 States, the District of Columbia and Puerto Rico have been approved, each State, Territory, or Dis-
trict can be reimbursed for those costs and now have a wide range of options to use their NEVI Formula funding for 
projects directly related to the charging of a vehicle, including: 
 

•   Upgrade of existing and construction of new EV charging infrastructure 

•   Operation and maintenance costs of these charging stations 

•    Installation of on-site electrical service equipment 
•   Community and stakeholder engagement 
•   Workforce development activities 

•   EV charging station signage 

•   Data sharing activities 

•   Related mapping analysis and activities 
 
“With this greenlight, States, the District of Columbia and Puerto Rico can ramp up their work to build out EV 
charging networks that will make driving an EV more convenient and affordable for their residents and will serve 
as the backbone of our national EV charging network,” said Acting Federal Highway Administrator Stephanie 
Pollack.   

(continued on next page) 
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(continued from previous page) 

 
 

“The Federal Highway Administration will continue to work closely with States as we implement this historic 
funding under the Bipartisan Infrastructure Law to bring President Biden’s vision for a national electric vehicle 
network to communities across America.” 
 
All approved plans are available on the FHWA web site and funding tables for the full five years of the NEVI 
Formula program can be viewed here. 
 
The NEVI Formula program is just one type of funding available to advance our electric vehicle future as part of 
President Biden’s climate and economic agenda. An FHWA guide on federal funding available for EV charging 
infrastructure is available here. Additional funding sources include: 
 

•  Ten percent of the NEVI Formula Program that is set aside each fiscal year for the Secretary of 
Transportation to help fill gaps in the national network through discretionary grants. 
 
•  The $2.5 billion Discretionary Grant Program for Charging and Fueling Infrastructure, which 
will ensure charger deployment meets the Biden-Harris Administration’s priorities, including equity 
commitments to increase EV charging access in rural, underserved, and overburdened communities. 
 
•  The Inflation Reduction Act, which will help bring down the sticker price of electric vehicles, 
providing tax credits to purchase new and used electric vehicles, as well as making an additional $3 bil-
lion accessible to support access to EV charging for economically disadvantaged communities through 
the Neighborhood Access and Equity Grant Program. 
 
•  The CHIPS and Science Act, which will bolster U.S. leadership in semiconductors, providing $52.7 
billion for American semiconductor research, development, manufacturing and workforce development. 
This includes $39 billion in manufacturing incentives, including billions for the legacy chips used in 
automobiles. 
 
•  The cumulative $7 billion in funding to support an end-to-end domestic supply chain for domes-
tic EV battery manufacturing available through the Department of Energy. 
 
•  The Reduction of Truck Emissions at Port Facilities Program, which will provide $400 million in 
competitive funding to reduce truck idling and emissions at ports, including through the advancement of 
port electrification. 

 
FHWA is also working on related efforts to establish ground rules for how formula NEVI funds can be spent. 
FHWA published a Notice of Proposed Rulemaking (NPRM) on proposed minimum standards and requirements 
for projects funded under the NEVI Formula Program and plans to finalize that rulemaking expeditiously now 
that the comment period has closed.  FHWA also proposed a Buy America waiver that will allow a short ramp 
up period for the domestic manufacturing of EV charging; the comment period for the waiver proposal is open 
through September 30, 2022. Additionally, FHWA has posted updated Frequently Asked Questions on its web-
site.  
 
Source: US Dept. of Transportation 
 
 

https://www.fhwa.dot.gov/environment/nevi/ev_deployment_plans/
https://www.fhwa.dot.gov/environment/alternative_fuel_corridors/resources/ev_funding_report_2022.pdf
https://www.federalregister.gov/documents/2022/06/22/2022-12704/national-electric-vehicle-infrastructure-formula-program
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Welcome  New Members! 

Sunbelt Business Advisors 
Minneapolis, MN 

Brian Slipka 

Snack N Gas 
Minneapolis, MN 

Anis Ayani 

Super USA 
Inver Grove Heights 

Chetan Patel 

Fleming’s Auto Service 
Maplewood, MN 
Scott Wickland 

Brian & Jolene Case-



 

 

Bp, Hertz Partner on U.S. EV Charging Network 
Hertz wants 1 in 4 of its rental cars to be electric by the end of 2024. 

 

 

 

 

 

 

 

 

 

ALEXANDRIA, Va.—Hertz has partnered with bp to develop an electric vehicle charging network for the car 
rental firm’s customers across North America, powered by bp pulse, bp’s global electrification and charging solu-
tion brand. Bp pulse will also manage the charging infrastructure and will offer Hertz customizable software, al-
lowing the company to ensure its EVs are charged quickly between rentals. 
 
“This is a landmark moment. It shows the power of bringing together bp’s digital and operational capabilities with 
a partner like Hertz. Together with its industry-leading electrification ambitions, we can change the future of elec-
tric rental cars,” said Vic Shao, founder of Amply Power and president of bp pulse’s fleet division in the United 
States, in a statement. 
 
Hertz has purchased EVs from Tesla and Polestar and recently signed a deal with General Motors to order up to 
175,000 electric vehicles over a five-year period. Hertz EV rentals are available at 500 Hertz locations across 38 
states. 
 
Hertz’s objective is for one-quarter of its fleet to be electric by the end of 2024 and plans to build the fleet through 
acquisitions from various EV manufacturers. Hertz said it has invested in thousands of charging stations across its 
locations, and this partnership with bp pulse will enable Hertz to substantially expand its national charging foot-
print. 
 
“Hertz is accelerating the adoption of electrification by investing in the largest rental fleet of electric vehicles in 
North America and expanding the availability of charging stations,” said Stephen Scherr, Hertz CEO. “We are ex-
cited to partner with bp pulse to create a national charging infrastructure for the Hertz EV fleet, thereby growing 
the number of charging options available to our customers and providing them with a premium electric experience 
and lower emission travel options.” 
 
Many convenience stores are investing in EV charging infrastructure, including 7-Eleven, Sheetz and Circle K, 
among many others. 
 
According to a Bloomberg survey, U.S. electric vehicle shoppers  
want an EV with a range of at least 300 miles, and less than  
10% of those surveyed would buy an EV with a charge range  
of 200 miles or less. However, 95% of car trips in the U.S.  
 are 30 miles or less. 
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CAR COALITION; POLL SHOWS AMERICANS WANT AUTO  

REPAIR CHOICE 
 

 

 

 

 

 

 

The CAR Coalition, a growing group of independent automotive parts and repair companies, associations and in-
surers committed to preserving consumer choice and affordable vehicle repair, continues to advocate for consumer 
choice in the post collision repair market as new polling suggests that efforts to provide increased access at the 
state and federal levels have broad support. The issue is gaining traction in Congress as well. Later this week, the 
House Small Business Subcommittee on Underserved, Agricultural, and Rural Business Development is set to hold 
a hearing on the issue of right to repair, including in the auto industry. According to recent research from Ducker 
Carlisle regarding the potential impact of Right to Repair legislation, 59 percent of those surveyed said they would 
vote to approve Right to Repair legislation. 
 
When those who indicated they would not vote on the matter were taken out of the equation, support jumped to 80 
percent in favor. This follows a survey conducted by the CAR Coalition last year that found 78 percent of respond-
ents in favor of Right to Repair legislation. The CAR Coalition says it strongly supports two pieces of bipartisan 
federal legislation focused on the issue of consumer Right to the Repair in the auto industry, the REPAIR Act and 
the SMART Act.  
 
Both measures would expand consumer choice for automobile collision repair parts, decrease costs to both drivers 
and insurers, and enhance competition in the automobile repair parts market. “The CAR Coalition believes it is 
critical to protect the rights of consumers in the post-collision auto repair market,” CAR Coalition Executive Di-
rector Justin Rzepka said. “We also believe that with costs on the rise, choice has never been more important.  
 
Our coalition has been leading on this issue for over two years because consumers need and expect options in the 
post collision repair market. We applaud the bipartisan sponsors of pro-consumer REPAIR and SMART Acts 
which tackle this critical issue.”  
 
The REPAIR Act will: guarantee vehicle owners can get the parts, tools and information they need to choose after-
market parts; require automakers to give consumers the critical information, software and tools they need to fix their 
vehicles; require automakers to give consumers access to their vehicle data needed for repair and maintenance; and 
require the NHTSA and the FTC to propose new rules to guarantee consumer access to vehicle data and 
provide cybersecurity.  
 
The SMART Act will: reduce automaker patents on collision repair parts from 14 to 2.5 years; allow after-
market parts makers to make and test parts during the newly defined patent period; allow aftermarket Page 
8 parts makers to sell a collision repair part after 2.5-year patent lifespan is over; and would not prevent au-
tomakers from enforcing patents against other automakers during 14-year patent lifespan. To learn more 
about the work of the CAR Coalition, visit www.carcoalition.com 
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Jared Scheeler Reflects on His Year as NACS Chairman 
 

The Hub CEO remains committed to keeping the industry's small operators connected. 
 

The trajectory of Jared Scheeler's journey in the convenience store industry may 
have gone differently if it hadn't been for a visit to a job placement center in 1998 
when he was attending the University of Minnesota-Twin Cities. 
As a business major, Scheeler envisioned himself working for corporate America 
and had his eye on the airline industry. But finding a job posting for Bobby & Ste-
ve's Auto World, a new-age, modern convenience store/service station on the edge 
of downtown Minneapolis, changed his outlook on entrepreneurship and business. 
 
Starting as a cashier at Bobby & Steve's, Scheeler quickly moved up the ladder, running its flagship store before being 
promoted to director of retail operations in 2010, a role he held until 2013. Not long after, a combination of factors 
compelled Scheeler to start The Hub Convenience Stores Inc., now a chain of five locations throughout North Dakota. 
 
Scheeler attended his first NACS Show in 2001, which first opened his eyes to the enormity and scope of the conven-
ience store industry. He went on to join the association's Service Member Committee, followed by the board of direc-
tors, and last year assumed the role of chairman.  
 
The trajectory of Jared Scheeler's journey in the convenience store industry may have gone differently if it hadn't been 
for a visit to a job placement center in 1998 when he was attending the University of Minnesota-Twin Cities. 
 
As a business major, Scheeler envisioned himself working for corporate America and had his eye on the airline indus-
try. But finding a job posting for Bobby & Steve's Auto World, a new-age, modern convenience store/service station 
on the edge of downtown Minneapolis, changed his outlook on entrepreneurship and business. 
 
Starting as a cashier at Bobby & Steve's, Scheeler quickly moved up the ladder, running its flagship store before being 
promoted to director of retail operations in 2010, a role he held until 2013. Not long after, a combination of factors 
compelled Scheeler to start The Hub Convenience Stores Inc., now a chain of five locations throughout North Dakota. 
 
Scheeler attended his first NACS Show in 2001, which first opened his eyes to the enormity and scope of the conven-
ience store industry. He went on to join the association's Service Member Committee, followed by the board of direc-
tors, and last year assumed the role of chairman.  
 
"We had our first in-person NACS State of the Industry Summit in three years, and other meetings also have been in-
person as opposed to virtual. There is always more you want to do [during your term], but the return of travel is a big 
step forward," Scheeler stated. 
 
Looking back on his year as chairman, he says he is honored to have represented "an amazing industry," and empha-
sized how special it is to lead an organization like NACS, which serves as an advisor to more than 1,300 retailer and 
1,600 supplier members from 50-plus countries. 
 
"The association prepares you well for your journey to the Executive Committee and chairman, so I don't need to of-
fer procedural advice [to my successor]. I'll go back to what I said earlier — it's a continuum. We help advance big 
industry initiatives that have a life well beyond our term," he said. "Individually, there's an opportunity to positively 
influence the industry in a way that represents the next chairman's personality and industry passions. My advice 
would be to appreciate the enormity of that influence to help as many retailers as possible." 
 
As he passes the gavel, there is one area of the industry in particular that Scheeler remains passionate about: he 
is committed to building out ways to connect the channel's small operators with ideas and each other. 
 
Scheeler is excited for what the future holds. 
 
"What's next for The Hub is to continue to do what we already do: continually seek out new ways to delight our cus-
tomers as they redefine what convenience means to them. And I'm excited for what our future as an industry and as a 
company holds for us," he said. 
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ASSOCIATE MEMBER DIRECTORY 

Accountants 

LMV Corporation 
    Ron Velander              952-457-7153 

Advertising/ 

App Design/Media 

Allover Media Inc. 
    Ben Enger              763-762-2013 

The OOH Squad. 
    Troy Dilla              612-396-4648 

 
 

Appraisers/Commercial 

Brokers 

Petroleum Marketers Svc, Inc. 
    Mark Montag               952-435-9822 

 
 

ATM Machines/Novelty 

Games 

Universal Money Centers 
    Jerry Spain              913-831-0248 

Pam Glenn          913-927-5220 
 

Attorneys 

Merrigan, Brandt, Ostenso & Cambre, P.A. 

   Gary E. Persian              952-933-2390 
   Ned E. Ostenso              952-933-2390 

Nolan, Thompson, Leighton & Tataryn, PLC 

Randy Thompson           952-405-7171 
Winthrop & Weinstine, P.A. 

   Tami Diehm   612-604-6658 
   Jim Dierking                    612-604-6651  

 

Batteries 

Interstate Batteries 
   Dan Hartel              952-345-1190 

 

Beverages/COFFEE 
 

American Bottling Company 
   Otto Salahiddine            612-201-1921 

Pepsi Bottling Group           
James Haugen               952-895-1300  

 

 
 

 

 

 

 

 

 

Business Brokers 

Sunbelt Business Advisors 
    Brian Slipka               612-455-0880 

 

C-Store Supplier 

Chambers & Owen 
   John Schoenke              262-297-2920 

Core-Mark International/ 
Farner-Bocken 
      Jessica Greenleaf             952-210-0330 
      Alan Pederson                 612-803-2660 
Eby-Brown Co. LLC 

   Thomas Boldt                   651-274-3863  
Henry’s Foods           

   Kellie Janssen                   320-763-3194 
Lynco Distribution, Inc 

   Zac McCall                       612-865-0275 
Mid America Distribution Company 

   Erik Bilicki                       507-374-2542 

Car Wash 

Carwash Technologies 
   Mike Fuhr              612-408-9010 

Reliable Plus/Lube-Tech 
   Jess Felton              763-417-1314 

 

Credit card processing 

Delta Payment Systems 
    Kent Flannery               612-730-5368 

 

Dairy/Ice Cream 

Brown’s Ice Cream 
   Patrick Nelson               612-378-1075 

Polka Dot Dairy, Inc. 
    Pat Pettit                        651-438-2793 

 

Environmental 

Carlson & McCain 
   Chris Loch                      952-346-3900  

Tanknology 
   Robert Cox                     800-666-5301  

 

Ethanol 

Growth Energy 
   Will Beck              207-712-6703  

 
 

 

Food Services 

7th Avenue Pizza 
   Patrick Nelson               612-378-1075 

Chanticlear Frozen Pizza 
   Ryan Elsner                   612-619-8064 

Hunts Brothers Pizza 
    Aaron Hobbs               1-816-210-6143 

Wenzel’s Farm LLC 
   Brian Morrisey              800-336-6328 

 
 

Health Insurance 

Health & Life Financial Services 
   Kevin Urlaub                      763-287-0055 

 

Ice Vendors 

Arctic Glacier Ice 
   Jon Stelley                  651-455-0410 

Minnesota Ice 
   Robbie Harrell               612-254-8330 

 

Information Services 

Automotive Management Network 
    Tom Ham              612-299-9298 

 

Insurance 

McNamara Company 
   Patrick McNamara             651-426-0607 
   Aleisha McNamara            651-426-0607 
   Mitchell McNamara           651-426-0607 
 
     

Investments/ Financial 
Lakeshore Group Wealth Management 

   Matt Anderson               952-884-1503 
 

Lenders/Financial 
Ascentium Capital LLC 

Len Baccaro                  281-902-1931 
Tony Zieglar                  281-883-5005 

Snap Finance 
Matt Hawkins               612-220-3480 

US Bank 
Sean Poppen                763-639-3192 

  
 

Lottery 

MN State Lottery 
   Adam Prock               651-635-8233 

 

Loyalty/apps/rewards 

Simpliconnect 
   Brent Harms               612-746-4771 

           

Office Supplies 

Network Business Supplies Inc. 
   Brett Cohn                    651-207-1077 

 

Petroleum Affiliate 

American Petroleum Institute 
   Mike Karbo              952-220-9164 

 

PCI Compliance/

firewall provider 

(MNSP) for POS Systems  

ControlScan, Inc. 
   Joe Birlin              512-636-4334 

 

Petroleum Equipment/

Services  

MN Petroleum Service, Inc. 
   Gerald Swan              763-780-5191 

O’Day Equipment LLC 
   Dan O’Day              763-230-7630 

Pump & Meter Service, Inc. 
   Travis Rittenbach             952-933-4800 

Zahl - Petroleum Maintenance  
   Brian Larson              612-331-8550 

 

Petroleum/Lubricants 

Dehn Oil 
   Ron Dehn              763-421-5571 

Dooley’s Petroleum 
   Randy Dooley              320-875-2641 

Fuel Service DJ’s Mart LLC 
   John Salden              715-723-1701 

Hartland Fuel Products LLC 
   Ray Colbert                   608-797-3930 

Molo Oil Co., Inc. 
   Mark Molo                    563-557-7540  

Rahn’s Oil & Propane 
        Dave Rahn                  320-256-3680  
Severson Oil 
        Josh Severson   507-452-4743  
Waterford Oil 

   Gary Lynch                    507-645-5659 
World Fuel Services 

   Colleen Mercil               612-501-5117 
Eric Swingler                 219-713-7900 
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ASSOCIATE MEMBER DIRECTORY 

Petroleum/

Association Reporting 

OPIS/AXXIS Petroleum  
    Donna Harris          888-301-2645 
American Petroleum Institute 
    Mike Karbo             952-220-9164 
 
 

Petroleum Transport 

D&J Transport Inc. 
    Josh Selbrade              507-413-0384 
Danco LTD 
   Dan & Jodi Gerads      320-743-2006 

 

Propane 

Dooley’s Petroleum 
   Randy Dooley            320-875-2641 
Hartland Fuel Products LLC 
Ray Colbert                   608-779-6526 

Premier Propane 
   Jason Scribner             612-839-1569 
Rahn’s Oil & Propane 
         Dave Rahn            320-256-3680 

 

Refrigeration  

Maintenance 

Quality Refrigeration 
         Bob Forder            612-861-7350 
 

Retail Signage  

Digital Art Services 
   Katherine Rugg            651-354-3564  

Rose City Canopy 
   Corey Goodwin            218-738-3188  

 

Security 

Security 101 
Jacob Froiland                    612-605-7532  

 

Softener Salt and  

Washer Fluid 

Paramount Marketing/ SunSoft  Salt 

   Brooke Taney                  612-866-1980 
         

 

       

Tobacco 

Altria/Phillip Morris USA 
   Garth Alston                  608-251-0195 

RAI Trade Marketing Services 
 Michael Brown              

 

Trucking Services/

Wrecker 

Twin Cities Wrecker Sales 
   Rod Pellow              651-488-4210 

Uniforms 

Cintas Corporation 
   Kevin Gaskins               763-391-5257 

 
 

Used Oil 

Loe’s Oil 
        Brian Loe                     507-625-5278 

Anniversaries 
Randy Thompson 

Nolan, Thompson &  
Leighton 

Member since 1978 
 

Joe Duellman 
Tom’s Mobil Service 
Member since 1978 

 
Ned Wesenberg 

Como Raymond BP, Inc. 
Member since 1982 

 
Jim Ronhovde  

Jim’s Auto Diamond Lake 
Member since 1989 

 
Rick Beaulieu 

Lakes Transmission Service 
Member since 1996 

 

David W. Miller 
Troy’s Automotive Inc. 

Member since 1986 
 

Dave Kroona 
Calhoun Beach Automotive 

Member since 2005 
 

John & Paul Owen 
Chambers & Owen, Inc. 

Member since 2007 
 

Bret Cohn 
Network Business  

Supplies, Inc. 
Member since 2007 

 
Mike Brings 
Quick Stop 

Member since 2007 

Ben Enger 
Allover Media Inc. 
Member since 2011 

 
Mike Brown 

Walt’s 
Member since 2013 

 
Josh Severson 

Severson Oil Company 
Member since 2016 

 
Dan Erickson 

Normandale BP 
Shakopee Shell 

Member since 2020 
 

Troy Miller 
Dave’s Roseville Auto Care 

Member since 2020 
 



 

 

Upcoming Events 

MSSA Board Meeting 

 

November 17, 2022 

10:00 a.m. 

 

MSSA Office 

2886 Middle Street 

Little Canada, MN 55117 


